Task 3 – Source Evaluation Template 
Student Details
Name and student ID: 
Teneen Manning 25388630
Topic chosen: 
I have chosen , The source of social media to promote businesses. Because it can help your business to grow , it is also easier than ever to get notice by the world. this is important because more visibility means more potential customers, which may result in the success of the business
Title of source: 
Social media strategy , advertising and public relations in the consumer relationship.
Author(s): 
Keith A Quesenberry
Year published: 
2025
How did you find this source?
(e.g. Google Scholar, library database, google)
I did some extended research starting with google, but I was not satisfied with the information. I discovered from what I’ve been taught in class that the quality of information was poor, so I decided to search a more trustworthy website, UWTSD library which my tutor had recommended. This is where I find my source. (UWTSD library)

Why did you choose this source?
(Think about relevance, credibility, usefulness)
I chose this source because it has a wealth of genuine helpful information which I could personally benefit from as a business student , in my work place and in the future. 
Is it relevant to the topic? 
Yes, I find that this book is relevant to because it provides an overview of specific businesses that uses social media. it also discusses strategies, influences and different organizations that can help businesses to make progress
Is this a useful? Yes it was very up-to-date and informative.


Is this an academic source?
This book is an academic source because it is published by an recognise academic publisher (Rowman Littlefield) this book is also available in the university library. Part of the book also shows how business students can grow and make progress.


When was it published? Is it recent enough? Why?
This book was published in2025. In some respect this source is up to date, been an academic source. I am aware that information especially on social media can be a fast-changing field, and out-dated information can be very misleading as well as damaging. However, I personally think that this is recent enough source and can be relied on , because an academic source would always be updated


Author Credibility
Who is the author? What are their qualifications or expertise?
the author of this source is Keith A Quesenberry.  He is a qualified university teacher as well as a professor of marketing.

Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
Yes, this source was supported by reliable evidence, the author is an reputable expert, his purpose seems to be genuine, its current and accurate and it was published by a peer-reviewed publisher (Rowman Littlefield)
Citation: Quessenberry,K.A.(2025 social media strategy:marketing, advertising,and public relations in the consumer revolution. Fourth edtion-lanham:rowman Littlefield







5-Minute Presentation Structure
1. Introduce topic and source 
2. Explain how you found the source
3. Evaluate credibility (author, date, reliability)  - To do so, you will need to respond to the above questions. 
4. Short reflection – What did you find difficult about this task? 
5. What did you learn from this task?

