                                                            Overview of Research

                Usability Affordance of Augmented Realty Apps to buy fashion products

 This research places technological affordances for augmented reality app in shopping industry in relation to the affordances of usability of internalised and embodied experiences. This research will look on the impact that app affordances have on the  user experience to buy fashion products. In order to improve the usability experience for the user, this research will investigate how affordances are understood and utilised in an augmented setting. Qualitative research method will be used to explore the usability of the AR app in context user experience to buying product. Additionally, online reviews will be taken form the AR brand of fashion industry , which combined interviews, focus group and online reviews. Interpretivist epistemological position will be taken to interpret the user experience in context of usability affordance of AR App to buy fashion products.  Affordance framework's broad structure will be developed through the qualitative research. As the major aim of this research is to develop context specific usability affordance framework of AR Apps in fashion industry therefore, inductive research approach with thematic analyses will conducted to analyses the qualitative data. 

