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                                          Social media for reaching new customers

Social media is a vast network where millions of individuals engage in creating, sharing, and exchanging information within virtual communities. It all began in the mid-1990s with the emergence of platforms like GeoCities, classmates.com, and sixdegrees.com. from 2005, when only 5% of the population used social platforms, to 2015, there was a remarkable surge to 2.08 billion users, and by 2023, this number skyrocketed to 4.95 billion, marking a 138.2% increase in just eight years.
Marketing entails any actions a company undertakes to attract an audience to its products or services through effective messaging. Strategies abound, including social media, which boasts low cost but demands ongoing engagement and consistent quality content. Search engine optimization offers vast visibility but also entails fierce competition. Email marketing provides easy monitoring but risks over-saturation and negative feedback if done consistently.
The debate between modern and traditional methods persists, each with its own set of advantages and disadvantages. Traditional methods, like broadcast advertising and tradeshows, target specific local audiences effectively but lack the global reach and data tracking of modern approaches like inbound marketing and display Ads. Ultimately, the choice depends on one’s target audience and business goals.
Socials media, with its interactive nature and content-sharing capabilities, proves invaluable for business marketing. It enables direct interaction with customers, fosters trust and loyalty, expands market reach, and facilitates customer acquisition. However, it also poses risks, such as negative public feedback, which can harm a business’s reputation and future marketing efforts. 
In conclusion, the impact of social media and the impact of social media and the internet on businesses is undeniable, ushering in a new era of marketing. Traditional methods are giving way to modern technologies, requiring businesses to adapt to this changing landscape to stay relevant and competitive in today’s digital age.
  
                                            Outline what marketing is, what methods are open to companies,                     
                                                                            Traditional vs modern
“Marketing is a method used by companies or entrepreneurs to attract a certain clientele to a entrepreneurs or a company’s product and services.
There are many ways and strategies that a company or an entrepreneur can use to market the product and service one example of these methods of marketing that can be used is (social networking marketing) social network marketing is a marketing involving online communities and networking sites that are large and that can be processed by users, users can also interact similar interest different from the traditional marketing strategy, social network marketing need marketer to be able to have additional attentive to the clientele construct a superior connection with the clients. international companies accept that the social network marketing has a very potential marketing platform.
According to the study, “the state of small business report,” done by network solutions, LLC and the university of Maryland’s Robert H. Smith school of business, 75% of the small business have a company page on a social networking site (Neti,2011). This has showed a significant amount of the popularity of social network marketing among the businesspeople. According to Gorfhamer (2009) as cited in (Erdogmus &Cicek,2012) customers these days are busier and more powerful, so social network marketing can help the company to be more approachable to the customers at any time. In the social network marketing, the large number of social media users has given the advantage to the company to get better known in the market (Chinanasta & Wijaya, 2014).
According to Systrom (2010) as cited in (Maravic, 2013) Instagram to develop when Kevin Systrom and Mike Krieger want to focus on the HTML5 check-in application named Burbn, which allow the function of location check in, earn point upon meeting friends and post photos. However, they decided to focus on the application’s photo function after some confusion on the application and soon they renamed Burbn to Instagram. Instagram is a word combination of “instant” and “telegram”. In 2012, Facebook have offered $300m cash 23 million of its shares to Instagram and the deal was finalized very soon after the offer (BBC news,2012).
Instagram is said to be the third most popular social network among the college students. In the United States (Saloman, 2013). Following the press released from Instagram (2013) cited in (Maravic, 2013) in the year 2013, Instagram has 100 million monthly active users, 40 million photos were uploaded per day, 8,500 likes and 1,000 comments gained per second.
According to the pew internet and American life project as cited in (Tekulve & Kelly, 2013), 13% of the internet users are also an Instagram are adults at the age between 18-29, African Americans, Latinos, women and the urban residents (Duggan & Brenner, 2013).


                                                 

Social networking marketing is a good marketing strategy, but you can’t expect the good without the bad because there is also a disadvantage when it comes to social network marketing. Because the companies’ clients can leave bad reviews about the company’s business that other potential clients can also see the bad review that has been made about the company’s business.
But on that note about social networking marketing, it has major advantages the companies or the entrepreneur can market business for a low cost, can create an enormous exposure to their business and brand. Same with Instagram another popular way for a company to expand their brand, the companies can create a free Instagram account where they can fellow a lot of their clients, and their clients can view new products and exclusive brands.

Conclusion
Social network marketing is being used very often and is applied nowadays to everyday life and companies now use social networking sites to advertise and not only advertise but also sell their brands and products and their services. And uses these social platforms to engage with their customers worldwide. And to also add on that most of these social platforms can be used for free which will be a bonus for many companies worldwide knowing that a lot of money can be saved for advertising their brand, not like before where a lot of company’s would’ve had to spend money to market their brand and products 
                                                 

                                
