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[bookmark: _Toc179459991]Abstract:
There has been an increasing demand for electric vehicles all over the world due to the interplay of different environmental, economic, psychological, and governmental factors. To understand the factors that influence the demand for electric vehicles the researcher developed objectives to be achieved throughout this study. The entire analysis focused on MG Motor, a British automotive brand founded in the 1920s and later acquired by a Chinese state-owned carmaker named SAIC Motor based in Shanghai in 2007. To achieve the objective the researcher collected primary data from the participants of the study and analyzed those accordingly using the quantitative data analysis method. The findings showed that price and affordability, charging infrastructure availability, consumer awareness and perception, and government policies and incentives have a significant positive influence on consumer demand for electric vehicles.
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[bookmark: _Toc179459995]Chapter 1: Introduction 
[bookmark: _Toc179459996]1.1 Background of the Research 
   Environmental issues such as increased global warming, climate change, and pollution of air due to vehicles have become a growing concern for companies operating in the international automotive industry (Kelly, 2024). There has been an increasing demand for electric vehicles (EVs) due to various reasons, however, despite the demand, the adoption of EVs in different regions varies comparatively (Ilkhan Ozsevim, 2024). In this study, the researcher is going to evaluate the factors that influence the demand for EVs by concentrating the analysis on MG Motor, a leading global automotive brand. It is crucial to evaluate and assess the factors that influence consumer demand due to the new entrants in the market and the dynamic consumer perception. This research can provide insights into how brands like MG Motor can align their product offerings with market expectations for companies to adapt to consumer demand.
[bookmark: _Toc179459997]1.2 Organizational Background 
    MG (Morris Garages) Motor is a British automotive brand founded in the 1920s by Cecil Kimber and was later acquired by a Chinese state-owned carmaker named SAIC Motor based in Shanghai in 2007 (MG Motor, 2023). After being owned by SAIC, MG has entered into a new market by expanding its product line. Recently, MG Motor has started developing electric vehicles due to the huge demand (Khan, 2023). MG Motor has successfully utilized SAIC’s research and development facilities which has helped it develop electric vehicles that are competitively priced, affordable, and provide modern features, such as MG5 and MG ZS EV (Connolly, 2021).
[bookmark: _Toc179459998]1.3 Research Aim and Objectives 
This research aims to explore the factors influencing the consumer demand for electric vehicles (EVs) in the UK automotive industry.
The following objectives have been developed by the researcher to be obtained in this study:
· To assess the cause/s behind the growing trend of consumers shifting to electric vehicles of MG Motor.
· To determine the factors influencing consumer demand for MG Motor's electric vehicles.
· To recommend how MG Motor or other companies in the automotive industry can strategize their marketing plan to increase electric vehicle adoption.
[bookmark: _Toc179459999]1.4 Research Questions 
The answers to the following research questions will be obtained in this study:
· What is/are the cause/s behind the growing trend of consumers shifting to electric vehicles of MG Motor?
· What are the factors influencing consumer demand for MG Motor's electric vehicles?
· What effective recommendations can be made to MG Motor or other companies in the automotive industry to strategize their marketing plan to increase electric vehicle adoption?
[bookmark: _Toc179460000]1.5 Rationale of the Research 
   This research aims to investigate and assess the factors influencing the demand for electric vehicles (EVs) by using MG Motor as a case study. Since there have been many concerns related to practicing sustainable energy and the global automotive industry is rapidly shifting to that by adopting and introducing electric vehicles to achieve that, understanding the dynamic nature of consumer preference and demand in that aspect is significant. Currently, the UK government has been introducing various incentives and tax exemptions to motivate consumers to buy EVs due to many sustainability and environmental issues, which is why there has been an increasing trend in demand for EVs by consumers (Garter, 2024). There have also been several advancements and developments made in the charging and battery technology which has significantly shaped varied consumer demand. However, many companies are facing trouble grasping the factors that can change consumer perception and are falling behind competition as consumers are overly inclined to EV adoption. This research can provide valuable insights into that aspect and help companies create strategies that can align with the needs of the consumers and help them gain a competitive advantage. To achieve that, the researcher chose MG Motor as the case study on which the research is going to be conducted by using a quantitative research method. 


[bookmark: _Toc179460001]Chapter 2: Literature Review 
[bookmark: _Toc179460002]2.1 Introduction 
   A literature review is an integral part of conducting any research or dissertation as it provides a base on which the study is based and also works as a supportive secondary analysis (Stein and For, 2018). Literature review refers to the critical analysis containing criticism and counter-criticism of existing literature such as journals, articles, books, etc. to provide an understanding and relevancy toward a particular topic or phenomenon (Prytherch and Information Services National Training Organisation, 2022). In this study, the researcher has conducted a literature review of existing research relevant to the topic. This chapter primarily contains three sections, the first one contains theories relevant to the topic, the second section contains the conceptual framework, and the last one contains the critical analysis of the literature.
[bookmark: _Toc179460003]2.2 Relevant Knowledge, Concepts, and Theories 
In this section, the researcher has discussed theories relevant to investigating the factors influencing demand for electric vehicles (EVs) which are as follows:
Theory of Planned Behavior (TPB): According to Rush (2014) the Theory of Planned Behavior (TPB) states that three factors influence the intention of an individual to participate in a behavior namely, attitude toward the behavior, perceived behavioral control, and subjective norms. Seyal and Abd (2017) referred to this theory and mentioned that in the case of electric vehicle (EV) adoption, a consumer evaluates environmental benefits (consumer attitudes), sustainable choices (social pressure), and availability of charging infrastructure (perceived ease of use) to make their decision and necessity for that product.
Diffusion of Innovation Theory: According to Rogers (2015), Diffusion of Innovation Theory explains why, how, and at which rate a new technology is spread and adopted in a culture. Meanwhile, Tang and Werner (2017) mentioned that this theory categorizes adopters into different segments and defines factors that influence the adoption of new technologies. In relevance to this theory, Miller (2019) stated that several factors such as lower fuel cost, and compatibility drive the adoption of EVs in the rapidly changing automotive market.
Technology Acceptance Model (TAM): According to Oday Aswad (2016), the Technology Acceptance Model (TAM) explains the psychological factors associated with a consumer’s willingness to adopt a technological change or advancement. Johannes Kock (2017) referred to this theory in his study and mentioned that according to TAM a consumer perceives the usefulness and ease of utilizing the product before accepting a new technology. Gattiker (2020) agreed with this statement and stated that in the case of EVs, consumers might consider the environmental benefit from the long-term perspective or the convenience of charging the vehicle before accepting it. 
Total Cost of Ownership (TCO) Concept: Minh Phu Nguyen (2015) defined Total Cost of Ownership (TCO) as a concept rather than a theory and mentioned that it is widely used to assess a consumer’s economic behavior for example, initial cost, maintenance cost, energy cost, etc. toward a high-value purchase over the lifespan of the product. Adegboyega (2017) agreed with this and mentioned that in purchasing and evaluating the demand for electric vehicles (EVs) consumers compare the economic benefit between traditional vehicles and electric vehicles. In this aspect, Laudon and Laudon (2022) found that compared to traditional vehicles EVs come with low maintenance and fuel costs, however, require a large amount of initial cost such as the price.
[bookmark: _Toc179460004]2.3 Proposed Conceptual Framework 
This section contains the conceptual framework developed by the researcher for the study which is as follows:

[bookmark: _Toc179460146]Figure 1: Conceptual Framework
Source: (Author)
[bookmark: _Hlk179455987]Since the research issue is based on assessing the factors influencing demand for EVs, the researcher has developed the framework in such a way that it captures the most relevant and prominent factors of demand for EVs. According to the framework, the factors have been developed into four categories which are the independent variable of the study, namely, price and affordability, charging infrastructure availability, consumer awareness and perception, and lastly government policies and incentives. All of these factors are assumed to have an increasing influence on consumer demand for EVs which is the dependent variable of this study.
[bookmark: _Toc179460005]2.4 Analysis of the Literature 
[bookmark: _Toc179460006]2.4.1 Growing Trend of Consumers Shifting to Electric Vehicles 
   According to Khalid et al. (2019), there has been a significant shift toward electric vehicles as consumers have been showing prominent interest in growing sustainable concerns and looking for alternatives to traditional vehicles that create air pollution. Gielen and Boshell (2019) further added that several other factors contribute to this growing trend such as environmental awareness, advancement in technology, and economic benefits to the consumers. In agreement with the statement of Gielen and Boshell (2019), Kondrat’ev et al. (2020) added that the increased global warming has made the consumers conscious of the impact they make in carbon emission and air pollution due to the usage of traditional vehicles. This aspect has led to the increased demand for electric vehicles. In another study, Dutta and Hwang (2021) mentioned that environmentally conscious consumers choose EVs as a more viable option and that social values, norms, and government regulation play a significant role in shifting consumer behavior. However, Ali and Naushad (2022) criticized the statement of Dutta and Hwang (2021) and mentioned that even though there are a few consumers who prioritize the environment aspects of choosing an EV, however, there are still many consumers who prioritize the practical and economic values of buying an EV more. Meanwhile, Mehmet Umut Şen et al. (2023) agreed with this criticism and highlighted that consumers are more attracted to short-term benefits such as government incentives rather than long-term environmental benefits. None Sedat Sonko et al. (2024) argued that government incentives might create a negative aspect where consumers are motivated to purchase EVs only because of financial aid rather than being genuine to sustainability.
[bookmark: _Toc179460007]2.4.2 Factors Influencing Consumer Demand for Electric Vehicles
   According to Tu and Yang (2019), to understand the factors influencing the demand for electric vehicles examination of different economic, personal, psychological, and technical factors is crucial. Sekhar (2020) mentioned that the long-term benefits such as low maintenance cost and fuel costs are often lucrative to the consumers to buy EVs. But, Goswami (2022) argued that even though the long-term benefits make purchasing EVs financially attractive, however, the high initial cost sometimes puts a strain on consumers and makes them reluctant to purchase. Abdullah and Tibor (2023) agreed with the criticism of Goswami (2022) and stated that many consumers prioritize the initial price and affordability over potential long-term savings. Meanwhile, Sun and Lee (2024) referred to technological factors as another significant component influencing demand for EVs. Sun and Lee (2024) further mentioned that the lack of appropriate charging infrastructure availability and battery life is one of the most crucial restraints in the adoption of EVs. Zhu et al. (2024) agreed with the statement of Sun and Lee (2024) and said that, advancement in the battery life and increasing the availability of charging infrastructure can increase the confidence of consumers to demand more EVs. Sumas Wongsunopparat and Cherian (2024) argued in the context that even though there has been significant technological advancement in EVs, barriers to the availability of charging infrastructure must be overcome by the automotive companies for efficient promotion and adoption of EVs.
[bookmark: _Toc179460008]2.4.3 Automotive Companies Strategizing Their Marketing Plans for Increasing Electric Vehicles Adoption
  According to Gielen and Boshell (2019), to effectively increase the adoption of electric vehicles, automotive companies need to plan and implement efficient marketing strategies that incorporate the varied needs and demands of consumers and include various technological advancements. In this aspect, Connolly (2021) mentioned in his study that educating consumers about the advantages of using EVs despite the environmental benefits is crucial. Dutta and Hwang (2021) agreed with the statement of Connolly (2021) and mentioned that consumers need to be aware of the long-term financial benefits associated with using an EV such as decreased maintenance cost, lower fuel or energy cost, etc. Laudon and Laudon (2022) referred to the theory of Total Cost of Ownership in this aspect and stated that by implementing this companies in the automotive industry can significantly increase demand for EVs by shifting consumer awareness and perception. However, Khan (2023) argued with the statement of Laudon and Laudon (2022) and stated that providing only information to the consumers is not enough to move the consumers, emotional engagement is necessary in this case. Khan (2023) further added that to emotionally engage with the consumers, the companies need to incorporate real-life testimonies and storytelling in their marketing strategies to enhance demand. In another study, Garter (2024) highlighted the need for enhancing consumer perception regarding the availability of charging infrastructure as it is one of the most crucial challenges to the adoption of EVs. Sun and Lee (2024) agreed with this statement and mentioned that automotive companies should actively partner with local governments to increase the numbers of charging infrastructure as it can greatly influence consumer demand for EVs.
[bookmark: _Toc179460009]2.5 Summary 
In conclusion, the researcher critically analyzed the existing literature and found that several factors including technological, economic, and environmental factors can influence the adoption of EVs and there has been an increasing trend in the adoption of EVs. The researcher also found that several theories and concepts have been relevant to the understanding of the demand for EVs such as Theory of Planned Behavior, Diffusion of Innovation Theory, Technology Acceptance Model, and Total Cost of Ownership Concept.












[bookmark: _Toc179460010]Chapter 3: Methodology 
[bookmark: _Toc179460011]3.1 Introduction 
   Using appropriate methods and tools for data collection and analysis is a vital part of conducting research (Wilkinson, 2019). Research methodology is that part of research in which the definition and justification of all methods a researcher utilizes to conduct a study are described (Cahoon, 2023). In this chapter, the researcher has explained and justified all the research methods adopted for conducting the study, including, research philosophy, approach, strategy, method, data analysis, etc. 
[bookmark: _Toc179460012]3.2 Research Philosophy 
  Research philosophy refers to the framework in which assumptions about data collection, analysis, and interpretation of a research phenomenon are defined (Tsang, 2016). There are primarily two types of research philosophy: epistemology and ontology. In epistemology, the researcher is allowed to create new assumptions and hypotheses, but ontology does not allow that; it does not allow new creations but works with existing ones (Bertman and Kalvelage, 2021).
To conduct this study, the researcher used the epistemological research philosophy. In this study, the researcher made new hypotheses and assumptions to determine the factors influencing the consumer demand for electric vehicles. Since ontological philosophy does not allow any personal assumptions to be made and only works with predetermined facts, epistemological philosophy was appropriate for it. Additionally, the researcher specifically followed the positivism of epistemological philosophy because this research is based on numeric or quantitative data.
[bookmark: _Toc179460013]3.3 Research Approach 
   Research approach can be defined as the plans and processes of how theories and assumptions relevant to the phenomenon can be approached, chosen, and applied to conduct the study (Malhotra and Birks, 2017). Deductive and inductive are two primary approaches to research. In the deductive research approach, existing theories, frameworks, and assumptions are utilized to approach the study (Reyes, 2019). Meanwhile, the inductive approach is the opposite of it where new theories and assumptions are built for the study (Harner, 2017).
In this study, to evaluate and assess the factors influencing the demand for electric vehicles, the researcher adopted a deductive research approach. To use an inductive approach, the researcher needs to have sufficient knowledge, skill, and expertise to build new theories. The researcher did not have enough in-depth knowledge required to develop new theories nor the skill and experience which is why the deductive approach was followed.
[bookmark: _Toc179460014]3.4 Research Strategy 
    The plan and process under which data required for the study is gathered is known as research strategy. Several research strategies are available based on the type of research (Phillips, 2016). For example, for primary research, there is a survey, questionnaire, and experimental, on the other hand, interviews, desk research, and case studies are for secondary research. 
To plan and collect the data for this study, the researcher adopted the survey research strategy. To assess the factors that influence consumer demand for electric vehicles, understanding the perception and what drives their demand for products is necessary. Thus, the survey strategy was appropriate for this study and selected because it allows the researcher to know that directly from the consumers. 
[bookmark: _Toc179460015]3.5 Data Collection Method 
   The data collection method refers to the process of obtaining the data required for evaluating a research phenomenon and understanding the issue (Sapsford and Jupp, 2021). Data can be collected using, the primary data collection method, or the secondary data collection method. In the primary data collection method, the researcher directly collects the data from the sources, meanwhile, in the secondary data collection method the researcher collects data from available, existing sources (Bodden, 2022). 
In this study, the researcher followed the primary data collection method under which a survey strategy was used for obtaining the data. The reason behind using the primary data collection method is that the method enabled the researcher to collect data from the consumers directly which was necessary to understand the topic. The secondary data collection method works by collecting information that is already in existence and is not applicable in investigating this issue.
[bookmark: _Toc179460016]3.6 Sampling Method 
   The sampling method refers to the process of selecting the sample for the study from which data required for the study is obtained (Sumner, 2018). Here, sample refers to the representatives of a population that represents most of the characteristics of that population (D Pfeffermann, 2017). Sampling methods can be of different types, simple random sampling, cluster sampling, haphazard sampling, quota sampling, etc.
   To select the representatives or sample of this study from which data has been gathered, the researcher followed the simple random sampling method. A simple random sampling method allows the researcher to select the sample size at random. The researcher chose this method to select the sampling method because it enabled him to reduce any biases in the study. Since data cannot be collected from all the consumers of EVs of MG Motor, the researcher randomly selected the participants of the study to provide them all with an equal chance of participating in the study.
[bookmark: _Toc179460017]3.7 Data Analysis Method 
    The data analysis method is one of the most significant aspects of research methodology as it defines the processes and methods utilized to assess, analyze, and interpret the data that have been obtained in the study to understand a topic (Sarantakos, 2019). In the quantitative analysis method, numerous statistical and descriptive analyses are done on numeric data to generate meaning (Ott et al., 2016). Meanwhile, in the qualitative analysis method, non-numeric data are analyzed using a non-statistical method. And, the mixed method incorporates both statistical and non-statistical methods (Miles et al., 2017).
In this research to investigate and assess the factors influencing consumer demand for electric vehicles, the researcher used the quantitative data analysis method. The primary reason behind using the quantitative data analysis method was because this research incorporates numeric data. To evaluate numeric data, the qualitative data analysis method cannot be applied. Additionally, the researcher applied various statistical tools to conduct descriptive analysis such as the mean, mode, standard deviation, graphical presentation of the findings, regression analysis, and correlation analysis to measure the factors influencing demand.
[bookmark: _Toc179460018]3.8 Ethical Consideration 
   Ethical aspects are a significant component of conducting any kind of research. Ethical considerations can be defined as the set of principles and beliefs that guide a researcher in designing the research and practices (Cheney, 2016). In this study, the researcher has strictly complied with all the ethical aspects of conducting primary research. Before the initiation of the study, the researcher informed all the participants of the study about the aim and objectives and why their participation was required for the study. The researcher made sure that all the participants of the study provided their full consent before data collection. Also, the researcher assured that any participants of the study had full rights to withdraw from it at any time they wanted and no parties would be held responsible for any of it. There has been no use of any questions that could pose any potential threat to any parties. The researcher also assured the participants that their information would be kept confidential, anonymous, and used only for this study. Also, the data collected from the participants would be destroyed by the researcher after a certain period. Additionally, where there has been use of secondary data and sources, proper credit following the Harvard reference style has been given.
[bookmark: _Toc179460019]3.9 Summary 
In conclusion, the researcher provided a detailed discussion and justification of the methods used in this study to analyze the research issue. This chapter has provided further clarification about why the researcher chose the methods and has greatly contributed to the value of the study.












[bookmark: _Toc179460020]Chapter 4: Findings and Analysis 
[bookmark: _Toc179460021]4.1 Introduction 
In this chapter, the researcher has provided a presentation of the findings after analyzing the data collected to investigate the factors influencing demand for electric vehicles (EVs) and discussing those findings.
[bookmark: _Toc179460022]4.2 Demographic Profile of the Participants 
To collect the data required for the study, the researcher randomly chose 100 customers of MG Motor as the participants of the study. This section contains the demographic profile such as the age and gender of the participants of the study.
	Demographic Profile
	Frequency

	
Gender
	Male
	73

	
	Female
	27

	
	Total
	100

	

Age
	18-24
	6

	
	25-34
	15

	
	35-44
	17

	
	45-54
	18

	
	55-64
	20

	
	65-Above
	24

	
	Total
	100


[bookmark: _Toc179460134]Table 1: Demographic Profile of the Respondents of the Study
Source: (Author)
[bookmark: _Toc179460023]4.3 Presentation of the Findings 
This section contains the presentation of the findings of the study which is:
[image: ]
[bookmark: _Toc179460147]Figure 2: Price and Affordability
Source: (Author)
To evaluate how price and affordability work as a factor to influence demand for EVs, the researcher asked four distinct questions to the participants of the study. In response to the first question, 78% of the customers of MG Motor strongly agreed that the initial purchase price while buying an EV is highly significant. Meanwhile, 56% agreed that they are satisfied with the financing options available for EVs at MG Motor. On the other hand, 57% agreed that government incentives influence their purchase decision of EV and 40% strongly agreed that they would highly rate the overall value of EV compared to traditional vehicles.
	Price and Affordability
	PA1
	PA2
	PA3
	PA4

	Mean
	6.71
	6.40
	6.41
	6.25

	Mode
	7
	6
	6
	6

	SD
	0.59
	0.53
	0.51
	0.70


[bookmark: _Toc179460135]Table 2: Mean, Mode, and SD of Price and Affordability
Source: (Author)
The table contains a descriptive analysis of the price and affordability of MG EVs. From the findings, it can be seen that the mean and mode value of price and affordability ranged between 6 and 7 indicating that most of the participants of the study responded similarly and agreed that price and affordability a significant factors in influencing demand for EVs.
[image: ]
[bookmark: _Toc179460148]Figure 3: Charging Infrastructure Availability
Source: (Author)
While assessing the impact of charging infrastructure availability as a factor influencing EV demand, 44% strongly agreed that they find the charging station of EVs in their area convenient. On the other hand, 57% agreed that they consider the charging speed of the station as a significant factor when considering a purchase. Meanwhile, 69% strongly agreed that the accessibility of charging infrastructure significantly influences their willingness to purchase MG EVs. And, 38% agreed that they are satisfied with the current network of charging stations available for MG EVs.
	Charging Infrastructure Availability
	CIA1
	CIA2
	CIA3
	CIA4

	Mean
	6.64
	6.31
	6.44
	6.28

	Mode
	7
	6
	6
	7

	SD
	0.58
	0.58
	0.50
	0.74


[bookmark: _Toc179460136]Table 3: Mean, Mode, and SD of Charging Infrastructure Availability
Source: (Author)
This table shows the mean, mode, and standard deviation of charging infrastructure availability. In this case, the researcher found that the SD of the variable ranged between 0.50 to 0.74 and the mean was 6.28 to 6.64. this indicates that the respondents mostly agreed that the availability of charging infrastructure is a significant component of driving consumer demand for EVs.
[image: ]
[bookmark: _Toc179460149]Figure 4: Consumer Awareness and Perception
Source: (Author)
In response to the investigation of how consumer awareness and perception work as a factor to influence the demand for EVs, 84% of the participants responded that they are knowledgeable about the benefits of EVs compared to traditional vehicles. While 56% of the respondents agreed that they have a positive perception of MG Motor in the EV market. Additionally, 44% strongly agreed that they are confident in the technology and performance of MG EVs. Lastly, 46% agreed that they believe that owning an EV contributes positively to the environment.
	Consumer Awareness and Perception
	CAP1
	CAP2
	CAP3
	CAP4

	Mean
	6.82
	6.44
	6.44
	6.30

	Mode
	7
	6
	6
	6

	SD
	0.44
	0.50
	0.50
	0.67


[bookmark: _Toc179460137]Table 4: Mean, Mode, and SD of Consumer Awareness and Perception
Source: (Author)
The table shows the descriptive analysis of consumer awareness and perception. From the analysis, it can be seen that the mean and mode values ranged between 6 and 7 where the lowest mean value was 6.30 and the highest was 6.82. It can be implied from the result that most of the participants responded similarly and concluded that consumer awareness and perception an important factors influencing demand for EVs.
[image: ]
[bookmark: _Toc179460150]Figure 5: Government Policies and Incentives
Source: (Author)
To understand the influence of government policies and incentives on the growing demand for EVs, the researcher asked the participants of the study whether they were aware of the government policies promoting EV adoption in the UK and 65% strongly agreed that they were aware of it. Meanwhile, 59% agreed that they believe that the government's incentives are effective in encouraging the purchase of EVs. On the other hand, 44% strongly agreed that stricter emission regulations influence their decision to purchase an EV. Lastly, 53% agreed that they are satisfied with the current government support for EV buyers.
	Government Policies and Incentives
	GPI1
	GPI2
	GPI3
	GPI4

	Mean
	6.54
	6.35
	6.44
	6.31

	Mode
	7
	6
	6
	6

	SD
	0.69
	0.54
	0.50
	0.61


[bookmark: _Toc179460138]Table 5: Mean, Mode, and SD of Government Policies and Incentives
Source: (Author)
From the mean, mode, and SD analysis of government policies and incentives, it can be seen that the lowest mean of the response was 6.31 and the highest was 6.54. also, the mode ranged between 6 and 7 with an SD of 0.50 (lowest) and 0.69 (highest). These values imply that consumers believe that government policies and incentives play a significant role in increasing the demand for EVs in the UK automotive industry and have a positive relationship.
[image: ]
[bookmark: _Toc179460151]Figure 6: Consumer Demand
Source: (Author)
To evaluate the consumer demand for EVs, the researcher asked the participants of the study if they would consider purchasing an MG EV in the next 12 months and 43% strongly agreed that they would. Meanwhile, 41% agreed that they frequently recommend MG EVs as a viable option to their friends and relatives. 57% agreed that they are satisfied with the overall availability of MG EVs in the market. And, 81% strongly agreed that MG EVs will meet their driving needs and preferences compared to traditional vehicles.
	Consumer Demand
	CD1
	CD2
	CD3
	CD4

	Mean
	6.76
	6.43
	6.43
	6.27

	Mode
	7
	6
	6
	6

	SD
	0.53
	0.50
	0.50
	0.69


[bookmark: _Toc179460139]Table 6: Mean, Mode, and SD of Consumer Demand
Source: (Author)
   The descriptive analysis (mean, mode, SD) of consumer demand for EVs is depicted in the table and it can be seen that the mean and mode value ranged between 6 and 7 where the highest mode was 7 and the lowest was 6. Meanwhile, the lowest SD in this case was 0.50, and the highest was 0.69. From these values, it can be interpreted that the participants of the study agree that the four factors chosen as the independent variable of the study do influence the demand for MG EVs and are positively related.
Correlation Analysis: 100
Correlation analysis is a statistical method used to measure the relationship between the variables and their nature. In this study, the researcher conducted correlation analysis to find out the relationship between the variables and how they are correlated.
	
	Price and Affordability
	Charging Infrastructure Availability
	Consumer Awareness and Perception
	Government Policies and Incentives
	Consumer Demand

	Price and Affordability
	1
	0.725556468
	0.791553412
	0.525502327
	0.875440488

	Charging Infrastructure Availability
	0.725556468
	1
	0.78348478
	0.531455087
	0.83995116

	Consumer Awareness and Perception
	0.791553412
	0.78348478
	1
	0.681192631
	0.903142051

	Government Policies and Incentives
	0.525502327
	0.531455087
	0.681192631
	1
	0.629058457

	Consumer Demand
	0.875440488
	0.83995116
	0.903142051
	0.629058457
	1


[bookmark: _Toc179460140]Table 7: Correlation Analysis
Source: (Author)
From the table, it can be assessed that price and affordability are 88% positively correlated with consumer demand for EVs. Meanwhile, there is an 84% positive relationship between consumer demand and availability of charging infrastructure, 90% with consumer awareness and perception, and 63% with government policies and incentives. So, it can be concluded that all the independent variables or factors have a positive relation with the demand for EVs.
Regression Analysis: 100
Regression analysis refers to the analysis of the relationship between one or more explanatory or independent variables with one explained or dependent variable. In this study, the researcher conducted a regression analysis to measure the factors and their influence on driving demand for electric vehicles. 
[image: ]
[bookmark: _Toc179460152]Figure 7: Regression Analysis
Source: (Author)
From the analysis, the following equation has been obtained by the researcher:
Consumer Demand for EVs = 0.016 + 0.998*Factors Influencing EV Demand
The equation can be interpreted in the following way:
The value of 0.998 explains that for a one-unit change in the factors (price and affordability, availability of charging infrastructure, consumer awareness and perception, and government policies and incentives), the demand for electric vehicles of MG will increase by 0.998 points. The intercept value, 0.016 means that, if the value of the factors were to be zero then consumer demand for EVs would still increase by 0.016 points.
[bookmark: _Toc179460024]4.4 Discussion 
   In the first objective of the study, the researcher wanted to assess the cause/s behind the growing trend of consumers shifting to electric vehicles of MG Motor. The researcher found that there has been an increasing trend toward the adoption of electric vehicles by MG Motor in the UK. The findings showed that one of the primary causes of the adoption of EVs is the growing concern regarding the environmental impact (carbon emission, air pollution) of traditional cars which consumers are becoming more conscious of now. This finding is similar to the finding of Dutta and Hwang (2021) who mentioned that the increased global warming has made consumers conscious of the impact they make on carbon emission and air pollution due to the usage of traditional vehicles which has led to the increased demand for electric vehicles. Another significant cause for the increased demand for EVs is the economic benefit associated with using electric vehicles. The researcher found that consumers regard highly the financial benefits brought to them due to the usage of EVs such as the low maintenance cost, fuel cost, government incentives, and tax exemption. However, None Sedat Sonko et al. (2024) argued that government incentives might create a negative aspect where consumers are motivated to purchase EVs only because of financial aid rather than being genuine to sustainability.
   In the second objective of the study, the researcher wanted to determine the factors influencing consumer demand for MG Motor's electric vehicles. The analysis of the existing literature showed that several factors including technological, economic, and environmental factors influence the demand and adoption of EVs. The quantitative analysis of the study showed that factors such as price and affordability, charging infrastructure availability, consumer awareness and perception, and government policies and incentives all significantly influence the demand for EVs. In the context of price and affordability, the analysis showed that, the customers of MG Motor consider the initial purchase price while buying an EV and that government incentives influence their purchase decision for EV. This finding is similar to the argument of Goswami (2022) who stated that many consumers prioritize the initial price and affordability over potential long-term savings. Meanwhile, the findings also showed that the lack of adequate charging infrastructure availability puts a significant barrier to the adoption of EVs. Also, the findings showed that 69% of the participants agreed that the accessibility of charging infrastructure significantly influences their willingness to purchase MG EVs. This finding supports the statement of Zhu et al. (2024) who said that advancement in the battery life and increasing the availability of charging infrastructure can increase the confidence of consumers to demand more EVs.
   The last objective of the study was to recommend how MG Motor or other companies in the automotive industry can strategize their marketing plan to increase electric vehicle adoption. The researcher found that the effective integration and implementation of marketing strategies are essential for enhancing the adoption of EVs. Based on the findings of the study, the researcher first recommended that companies in the automotive industry should enhance consumer awareness and education relevant to the usage of EVs. By educating the consumers about the several short-term and long-term benefits of using EVs companies can motivate them to purchase more electric vehicles. To do that, companies should use social media platforms, webinars, and seminars to make informative content and comparison videos between using traditional vehicles and electric vehicles. Laudon and Laudon (2022) made similar recommendation in his study and emphasize that educating consumers about the advantages of using EVs despite the environmental benefits is crucial in enhancing the demand for EVs. Secondly, the researcher recommended that since the lack of available charging infrastructure poses a significant problem to the adoption of EVs, companies should propose partnerships with the local government to increase the numbers of charging infrastructure. This aligns with Sun and Lee (2024) who highlighted the need to ensure the availability of charging infrastructure to enhance the adoption of EVs. Lastly, the researcher recommended that since consumers consider the initial price of purchasing EVs more greatly, companies in the automotive industry should promote flexible financing options such as lease plans to reduce the burden of consumers in purchasing EVs.
[bookmark: _Toc179460025]4.5 Summary 
   In conclusion, this chapter provided a detailed discussion of the findings of the analysis. It can be concluded that, by incorporating the factors effectively in their strategies, MG Motor can successfully enhance the demand for EVs.


[bookmark: _Toc179460026]Chapter 5: Conclusion and Recommendation 
[bookmark: _Toc179460027]5.1 Conclusion 
   To investigate and explore the factors influencing the demand for electric vehicles (EVs) in the UK automotive industry, the researcher developed three specific objectives to be achieved throughout the study by concentrating the analysis on MG Motor. In response to the discussion of the findings, the researcher has achieved all the objectives accordingly.
   The first objective of the study was to assess the causes behind the growing trend of consumers shifting to electric vehicles of MG Motor. In this aspect, the researcher found that several reasons have caused the increasing trend toward the demand for electric vehicles (EVs) of MG Motor. The study showed that environmentally conscious consumers choose EVs as a more viable option and that social values, norms, and government regulation play a significant role in shifting consumer behavior. Another significant cause for the increased demand for EVs is the economic benefit associated with using electric vehicles. The researcher found that consumers regard highly the financial benefits brought to them due to the usage of EVs such as the low maintenance cost, fuel cost, government incentives, and tax exemption. The study also revealed that even though there are a few consumers who prioritize the environmental aspects of choosing an EV, however, there are still many consumers who prioritize the practical and economic values of buying an EV more which is why the demand for EVs has increased.
    The second objective of the study was to determine the factors influencing consumer demand for MG Motor's electric vehicles. The findings showed that several factors including technological, economic, and environmental factors influence the demand and adoption of EVs. Other than these, factors such as price and affordability, charging infrastructure availability, consumer awareness and perception, and government policies and incentives all significantly influence the demand for EVs. The study found that the long-term benefits such as low maintenance cost and fuel costs are often lucrative to the consumers to buy EVs along with prioritizing the initial price and affordability over potential long-term savings. The findings showed that, the customers of MG Motor consider the initial purchase price while buying an EV and that government incentives influence their purchase decision for EV. However, the researcher found that the lack of adequate charging infrastructure availability puts a significant barrier to the adoption of EVs. The findings of the study agreed that the accessibility of charging infrastructure significantly influences consumers' willingness to purchase MG EVs.
[bookmark: _Toc179460028]5.2 Recommendations 
   The third objective of the study was to recommend how MG Motor or other companies in the automotive industry can strategize their marketing plan to increase electric vehicle adoption. In that aspect, the researcher has made the following recommendations:
· Firstly, the researcher recommended that MG Motor or companies in the automotive industry should enhance consumer awareness and education relevant to the usage of EVs. By educating the consumers about the several short-term and long-term benefits of using EVs companies can motivate them to purchase more electric vehicles. To do that, companies should use social media platforms, webinars, and seminars to make informative content and comparison videos between using traditional vehicles and electric vehicles.
· Secondly, the researcher recommended that since the lack of available charging infrastructure poses a significant problem to the adoption of EVs, companies should propose partnerships with the local government, utility companies, and private businesses to increase the numbers of charging infrastructure. By doing so, one of the major barriers to EV adoption can be reduced and consumers will feel more inclined to purchase electric vehicles.
· Lastly, the researcher recommended that since consumers consider the initial price of purchasing EVs more greatly, companies in the automotive industry should promote flexible financing options such as lease plans to reduce the burden of consumers in purchasing EVs.
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APPLICATION FOR ETHICAL APPROVAL

In order for research to result in benefit and minimise risk of harm, it must be conducted ethically. A researcher may not be covered by the University’s insurance if ethical approval has not been obtained prior to commencement.

The University follows the OECD Frascati manual definition of research activity: “creative work undertaken on a systematic basis in order to increase the stock of knowledge, including knowledge of man, culture and society, and the use of this stock of knowledge to devise new applications”. As such this covers activities undertaken by members of staff, postgraduate research students, and both taught postgraduate and undergraduate students working on dissertations/projects.

The individual undertaking the research activity is known as the “principal researcher”.

Ethical approval is not required for routine audits, performance reviews, quality assurance studies, testing within normal educational requirements, and literary or artistic criticism.

Please read the notes for guidance before completing ALL sections of the form.

This form must be completed and approved prior to undertaking any research activity. Please see Checklist for details of process for different categories of application.  

SECTION A: About You (Principal Researcher)
	1
	Full Name:
	Elena Muscinschi

	2
	Tick all boxes that apply:
	Member of staff:
	☐
	Honorary research fellow:
	☐

	
	Undergraduate Student
	☒
	Taught Postgraduate Student
	☐
	Postgraduate Research Student
	☐



	3
	Institute/Academic Discipline/Centre:
	
University of Wales Trinity Saint David  

	4
	Campus:
	
Birmingham  

	5
	E-mail address:
	
2114907@student.uwtsd.ac.uk  

	6
	Contact Telephone Number:
	07453268168


	
	For students:
	

	7
	Student Number:
	2114907

	8
	Programme of Study:
	BA Business Management  

	9
	Director of Studies/Supervisor:
	Dennis Pepple  
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SECTION B: Approval for Research Activity
	1
	Has the research activity received approval in principle?
(please check the Guidance Notes as to the appropriate approval process for different levels of research by different categories of individual)
	YES
	☒
	NO
	☐

	
	
	Date
	
	
	

	2
	If Yes, please indicate source of approval (and date where known): Approval in principle must be obtained from the relevant source prior to seeking ethical approval
	Research Degrees Committee
	☐
	
	

	
	
	Institute Research Committee
	☐
	
	

	
	
	Other (write in)

	☒
	
	



SECTION C:  Internal and External Ethical Guidance Materials
	
	Please list the core ethical guidance documents that have been referred to during the completion of this form (including any discipline-specific codes of research ethics, location-specific codes of research ethics, and also any specific ethical guidance relating to the proposed methodology).  Please tick to confirm that your research proposal adheres to these codes and guidelines. You may add rows to this table if needed.

	1
	UWTSD Research Ethics & Integrity Code of Practice
	☐

	2
	UWTSD Research Data Management Policy
	☒

	3
	[List any other relevant documents here]
	☐



SECTION D: External Collaborative Research Activity
If there are external collaborators then you should gain consent from the contact persons to share their personal data with the university. If there are no external collaborators then leave this section blank and continue to section E.
	1
	Institution
	


	2
	Contact person name
	


	3
	Contact person e-mail address

	

	4
	Is your research externally funded?
	YES
	☐
	NO
	☐

	5
	Are you in receipt of a KESS scholarship?
	YES
	☐
	NO
	☐

	6
	Are you specifically employed to undertake this research in either a paid or voluntary capacity?
	Voluntary
	YES
	☒
	NO
	☐

	7
	
	Employed
	YES
	☐
	NO
	☒

	8
	Is the research being undertaken within an existing UWTSD Athrofa Professional Learning Partnership (APLP)?
	If YES then the permission question below does not need to be answered.
	YES
	☐
	NO
	☐

	9
	Has permission to undertake the research has been provided by the partner organisation?
	(If YES attach copy)
If NO the application cannot continue
	YES
	☐
	NO
	☐




Where research activity is carried out in collaboration with an external organisation
	10
	Does this organisation have its own ethics approval system?
	YES
	☐
	NO
	☒
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	If Yes, please attach a copy of any final approval (or interim approval) from the organisation (this may be a copy of an email if appropriate).




SECTION E: Details of Research Activity
	1
	Indicative title:
	Investigating the Factors Influencing the Demand for Electric Vehicles (EVs) in the UK Automotive Industry: A Case Study of MG Motor

	2
	Proposed start date:
	
	Proposed end date:
	

	
	Introduction to the Research (maximum 300 words per section)
Ensure that you write for a Non-Specialist Audience when outlining your response to the points below:
· · Purpose of Research Activity
· · Proposed Research Question
· · Aims of Research Activity
· · Objectives of Research Activity
Demonstrate, briefly, how Existing Research has informed the proposed activity and explain
· · What the research activity will add to the body of knowledge  
· · How it addresses an area of importance.
	
	
	

	3
	Purpose of Research Activity

The purpose of this research is to investigate the factors influencing consumer demand for electric vehicles, analyze the reasons behind the shift to EVs, and recommend strategies for increasing adoption. This is worth researching as it offers valuable insights into accelerating the transition to sustainable transportation, helping automotive companies adapt to evolving consumer preferences and environmental challenges.

(this box should expand as you type)
	
	
	

	4
	Research Question

The answers to the following research questions will be obtained in this study:
· ü What is/are the cause/s behind the growing trend of consumers shifting to electric vehicles of MG Motor?
· ü What are the factors influencing consumer demand for MG Motor's electric vehicles?
· ü What effective recommendations can be made to MG Motor or other companies in the automotive industry to strategize their marketing plan to increase electric vehicle adoption?


(this box should expand as you type)
	
	
	

	5
	Aims of Research Activity

This research aims to explore the factors influencing the consumer demand for electric vehicles (EVs) in the UK automotive industry.

(this box should expand as you type)
	
	
	

	6
	Objectives of Research Activity

The following objectives have been developed by the researcher to be obtained in this study:
· ü To assess the cause/s behind the growing trend of consumers shifting to electric vehicles of MG Motor.
· ü To determine the factors influencing consumer demand for MG Motor's electric vehicles.
· ü To recommend how MG Motor or other companies in the automotive industry can strategize their marketing plan to increase electric vehicle adoption.
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	(this box should expand as you type)

	
	Proposed methods (maximum 600 words)
Provide a brief summary of all the methods that may be used in the research activity, making it clear what specific techniques may be used. If methods other than those listed in this section are deemed appropriate later, additional ethical approval for those methods will be needed. You do not need to justify the methods here, but should instead describe how you intend to collect the data necessary for you to complete your project.

	7
	
The positivist research philosophy and logical research methodology will be used in this investigation. The research for this project will be primary. To exclude any bias in the sample selection process, 100 MG Motors customers will be selected as participants using a straightforward random sampling technique. Additionally, data from the participants will be gathered using a survey research technique. To obtain the data, a questionnaire will be made and given to the clients. The data, which will include a variety of statistical and graphical representations such as graphs, charts, mean, mode, standard deviation, and regression analysis, will be analyzed using the quantitative analysis approach.

(this box should expand as you type)

	
	Location of research activity
Identify all locations where research activity will take place.

	8
	UK

(this box should expand as you type)

	
	Research activity outside of the UK
If research activity will take place overseas, you are responsible for ensuring that local ethical considerations are complied with and that the relevant permissions are sought. Specify any local guidelines (e.g. from local professional associations/learned societies/universities) that exist and whether these involve any ethical stipulations beyond those usual in the UK (provide details of any licenses or permissions required). Also specify whether there are any specific ethical issues raised by the local context in which the research activity is taking place, for example, particular cultural and/or legal sensitivities or vulnerabilities of participants. If you live in the country where you will do the research then please state this.

	9
	


(this box should expand as you type)



	10
	Use of documentation not in the public domain: Are any documents NOT publicly available?  

	NO
	☐

	
	
	YES
	☐

	11
	If Yes, please provide details here of how you will gain access to specific documentation that is not in the public domain and that this is in accordance with the current data protection law of the country in question and that of England and Wales.



(this box should expand as you type)
	
	



	
	Does your research relate to one or more of the seven aims of the Well-being of Future Generations (Wales) Act 2015?
	
YES
	
NO

	12
	A prosperous Wales
	☐
	☒

	13
	A resilient Wales
	☐
	☒
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	14
	A healthier Wales
	☐
	☒

	15
	A more equal Wales
	☐
	☒

	16
	A Wales of cohesive communities
	☐
	☒

	17
	A Wales of vibrant culture and thriving Welsh language
	☐
	☒

	18
	A globally responsible Wales
	☐
	☒

	19
	If YES to any of the above, please give details:
	
	

	
	


(this box should expand as you type)
	
	



SECTION F: Scope of Research Activity
	
	Will the research activity include:
	YES
	NO

	1
	Use of a questionnaire or similar research instrument?
	☒
	☐

	2
	Use of interviews?
	☐
	☒

	3
	Use of focus groups?
	☐
	☒

	4
	Use of participant diaries?  
	☐
	☒

	5
	Use of video or audio recording?
	☐
	☒

	6
	Use of computer-generated log files?
	☐
	☒

	7
	Participant observation with their knowledge?
	☐
	☒

	8
	Participant observation without their knowledge?
	☐
	☒

	9
	Access to personal or confidential information without the participants’ specific consent?
	☐
	☒

	10
	Administration of any questions, test stimuli, presentation that may be experienced as physically, mentally or emotionally harmful / offensive?
	☐
	☒

	11
	Performance of any acts which may cause embarrassment or affect self-esteem?
	☐
	☒

	12
	Investigation of participants involved in illegal activities?
	☐
	☒

	13
	Use of procedures that involve deception?
	☐
	☒

	14
	Administration of any substance, agent or placebo?
	☐
	☒

	15
	Working with live vertebrate animals?
	☐
	☒

	16
	Procedures that may have a negative impact on the environment?
	☐
	☒

	17
	Other primary data collection methods. Please indicate the type of data collection method(s) below.
	☐
	☒

	
	Details of any other primary data collection method:



(this box should expand as you type)
	
	


If NO to every question, then the research activity is (ethically) low risk and may be exempt from some of the following sections (please refer to Guidance Notes).
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If YES to any question, then no research activity should be undertaken until full ethical approval has been obtained.  

SECTION G: Intended Participants
If there are no participants then do not complete this section, but go directly to section H.

	
	Who are the intended participants:
	
YES
	
NO

	1
	Students or staff at the University?
	☐
	☒

	2
	Adults (over the age of 18 and competent to give consent)?
	☒
	☐

	3
	Vulnerable adults?
	☐
	☒

	4
	Children and Young People under the age of 18? (Consent from Parent, Carer or Guardian will be required)
	☐
	☒

	5
	Prisoners?
	☐
	☒

	6
	Young offenders?
	☐
	☒

	7
	Those who could be considered to have a particularly dependent relationship with the investigator or a gatekeeper?
	☐
	☒

	8
	People engaged in illegal activities?
	☐
	☒

	9
	Others. Please indicate the participants below, and specifically any group who may be unable to give consent.

	☐
	☒

	
	Details of any other participant groups:



(this box should expand as you type)
	
	



	
	Participant numbers and source
Provide an estimate of the expected number of participants. How will you identify participants and how will they be recruited?  

	10
	How many participants are expected?

	
100

(this box should expand as you type)

	11
	Who will the participants be?

	
Customers of MG Motor

(this box should expand as you type)

	12
	How will you identify the participants?
	
The participants will be chosen by simple random sampling method and all of them will be the customers of Unilever only.

(this box should expand as you type)




	
	Information for participants:
	
YES
	NO
	
N/A

	13
	Will you describe the main research procedures to participants in advance, so that they are informed about what to expect?
	☒
	☐
	☐

	14
	Will you tell participants that their participation is voluntary?
	☒
	☐
	☐

	15
	Will you obtain written consent for participation?
	☒
	☐
	☐
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	16
	Will you explain to participants that refusal to participate in the research will not affect their treatment or education (if relevant)?
	☒
	☐
	☐

	17
	If the research is observational, will you ask participants for their consent to being observed?
	☒
	☐
	☐

	18
	Will you tell participants that they may withdraw from the research at any time and for any reason?
	☒
	☐
	☐

	19
	With questionnaires, will you give participants the option of omitting questions they do not want to answer?
	☒
	☐
	☐

	20
	Will you tell participants that their data will be treated with full confidentiality and that, if published, it will not be identifiable as theirs?
	☒
	☐
	☐

	21
	Will you debrief participants at the end of their participation, in a way appropriate to the type of research undertaken?
	☐
	☐
	☒

	22
	If NO to any of above questions, please give an explanation  
	
	
	

	
	


(this box should expand as you type)
	
	
	



	
	Information for participants:
	
YES
	NO
	
N/A

	24
	Will participants be paid?
	☐
	☒
	☐

	25
	Is specialist electrical or other equipment to be used with participants?
	☐
	☒
	☐

	26
	Are there any financial or other interests to the investigator or University arising from this study?
	☐
	☒
	☐

	27
	Will the research activity involve deliberately misleading participants in any way, or the partial or full concealment of the specific study aims?
	☐
	☒
	☐

	28
	If YES to any question, please provide full details  
	
	
	

	
	


(this box should expand as you type)
	
	
	



SECTION H: Anticipated Risks

	
	Outline any anticipated risks that may adversely affect any of the participants, the researchers and/or the University, and the steps that will be taken to address them.  

If you have completed a full risk assessment (for example as required by a laboratory, or external research collaborator) you may append that to this form.  

	1
	Full risk assessment completed and appended?  
	Yes  
	☐

	
	
	No
	☐

	2
	Risks to participants
For example: sector-specific health & safety, emotional distress, financial disclosure, physical harm, transfer of personal data, sensitive organisational information
	
	

	
	Risk to participants:


(this box should expand as you type)
	How you will mitigate the risk to participants:



(this box should expand as you type)
	

	3
	If research activity may include sensitive, embarrassing or upsetting topics (e.g. sexual activity, drug use) or issues likely to disclose information requiring further action (e.g. criminal activity), give details of the procedures to deal with these issues, including any support/advice (e.g. helpline numbers) to be offered to participants. Note that where applicable, consent procedures should make it clear that if something potentially or actually illegal is discovered in the course of a project, it may need to be disclosed to the proper authorities
	
	



8 / 12
	
	


(this box should expand as you type)

	4
	Risks to the investigator
For example: personal health & safety, physical harm, emotional distress, risk of accusation of harm/impropriety, conflict of interest

	
	Risk to the investigator: Data loss



(this box should expand as you type)
	How you will mitigate the risk to the investigator:

Data will be stored through university secured onedrive

(this box should expand as you type)

	5
	University/institutional risks
For example: adverse publicity, financial loss, data protection
	

	
	Risk to the University:
Reputation


(this box should expand as you type)
	How you will mitigate the risk to the University:

All ethical procedure will be followed

(this box should expand as you type)

	6
	Environmental risks
For example: accidental spillage of pollutants, damage to local ecosystems
	

	
	Risk to the environment:

NA

(this box should expand as you type)
	How you will mitigate the risk to environment:



(this box should expand as you type)



	
	Disclosure and Barring Service

	
	If the research activity involves children or vulnerable adults, a Disclosure and Barring Service (DBS) certificate must be obtained before any contact with such participants.
	YES

	NO

	N/A


	7
	Does your research require you to hold a current DBS Certificate?
	☐
	☒
	☐

	8
	If YES, please give the certificate number. If the certificate number is not available please write “Pending”; in this case any ethical approval will be subject to providing the appropriate certificate number.
	
	
	



SECTION I: Feedback, Consent and Confidentiality

	1
	Feedback
What de-briefing and feedback will be provided to participants, how will this be done and when?  

	
	


(this box should expand as you type)

	2
	Informed consent
Describe the arrangements to inform potential participants, before providing consent, of what is involved in participating. Describe the arrangements for participants to provide full consent before data collection begins. If gaining consent in this way is inappropriate, explain how consent will be obtained and recorded in accordance with prevailing data protection legislation.

	
	
I will answer any questions they may have about taking part in this study and give them all the information they need to understand the goals and purpose of the research. I'll start by giving them an overview of the research and asking if they're available for a general meeting at a time that works for them. I will get their permission to participate in this study when we meet.
(this box should expand as you type)
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	3
	Confidentiality / Anonymity
Set out how anonymity of participants and confidentiality will be ensured in any outputs. If anonymity is not being offered, explain why this is the case.  

	
	Participants will be guaranteed complete confidentiality and anonymity of their information. No other party will have access to their information; it will only be kept by the researcher. And after a certain amount of time, the data will be deleted.

(this box should expand as you type)



SECTION J: Data Protection and Storage

	
	Does the research activity involve personal data (as defined by the General Data Protection Regulation 2016 “GDPR” and the Data Protection Act 2018 “DPA”)?
	YES
	NO

	1
	“Personal data” means any information relating to an identified or identifiable natural person (‘data subject’). An identifiable natural person is one who can be identified, directly or indirectly, in particular by reference to an identifier such as a name, an identification number, location data, an online identifier or to one or more factors specific to the physical, physiological, genetic, mental, economic, cultural or social identity of that natural person. Any video or audio recordings of participants is considered to be personal data.
	☐
	x

	
	If YES, provide a description of the data and explain why this data needs to be collected:
	
	

	2
	


(this box should expand as you type)
	
	

	
	Does it involve special category data (as defined by the GDPR)?
	YES
	NO

	3
	“Special category data” means sensitive personal data consisting of information as to the data subjects’ –
(a) racial or ethnic origin,
(b) political opinions,
(c ) religious beliefs or other beliefs of a similar nature,
(d) membership of a trade union (within the meaning of the Trade Union and Labour Relations (Consolidation) Act 1992),
(e) physical or mental health or condition,
(f) sexual life,
(g) genetics,
(h) biometric data (as used for ID purposes),
	☐
	X

	
	If YES, provide a description of the special category data and explain why this data needs to be collected:
	
	

	4
	


(this box should expand as you type)
	
	



	
	Will data from the research activity (collected data, drafts of the thesis, or materials for publication) be stored in any of the following ways?
	YES
	NO

	5
	Manual files (i.e. in paper form)?
	☐
	☐

	6
	University computers?
	☐
	☐

	7
	Private company computers?
	☐
	☐

	8
	Home or other personal computers?
	☒
	☐

	9
	Laptop computers/ CDs/ Portable disk-drives/ memory sticks?
	☐
	☐

	10
	“Cloud” storage or websites?
	☐
	☐
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	11
	Other – specify:

	☐
	☐

	12
	For all stored data, explain the measures in place to ensure the security of the data collected, data confidentiality, including details of backup procedures, password protection, encryption, anonymisation and pseudonymisation:
	
	

	
	

(this box should expand as you type)
	
	



	
	Data Protection

	
	Will the research activity involve any of the following activities:
	YES
	NO

	13
	Electronic transfer of data in any form?
	☒
	☐

	14
	Sharing of data with others at the University outside of the immediate research team?
	☐
	☒

	15
	Sharing of data with other organisations?
	☐
	☒

	16
	Export of data outside the UK or importing of data from outside the UK?
	☐
	☒

	17
	Use of personal addresses, postcodes, faxes, emails or telephone numbers?
	☐
	☒

	18
	Publication of data that might allow identification of individuals?
	☐
	☒

	19
	Use of data management system?
	☒
	☐

	20
	Data archiving?
	☒
	☐

	21
	If YES to any question, please provide full details, explaining how this will be conducted in accordance with the GDPR and Data Protection Act (2018) (and any international equivalents, where appropriate):
	
	

	
	
No one other than the researcher will have access to the gathered data, which will be kept in the researcher's personal Google Drive. A password will be used to verify the drive. Additionally, the data will be totally erased six months after the research is finished.

(this box should expand as you type)
	
	

	22
	List all who will have access to the data generated by the research activity:
	
	

	
	
Only the researcher.

(this box should expand as you type)
	
	

	23
	List who will have control of, and act as custodian(s) for, data generated by the research activity:
	
	

	
	
Only the researcher.

(this box should expand as you type)
	
	

	24
	Give details of data storage arrangements, including security measures in place to protect the data, where data will be stored, how long for, and in what form. Will data be archived – if so how and if not why not.  
	
	

	
	An Excel file containing the data will be gathered and saved in the researcher's own Google Drive account. The information gathered will only be used for this study, and it will be kept for six months before being deleted.

(this box should expand as you type)
	
	

	25
	Please indicate if your data will be stored in the UWTSD Research Data Repository (see https://researchdata.uwtsd.ac.uk/ ).   If so please explain. (Most relevant to academic staff)  
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	No

(this box should expand as you type)

	26
	Confirm that you have read the UWTSD guidance on data management (see https://www.uwtsd.ac.uk/library/research-data-management/)
	YES
	☒

	27
	Confirm that you are aware that you need to keep all data until after your research has completed or the end of your funding
	YES
	☒
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SECTION K: Declaration
	
	The information which I have provided is correct and complete to the best of my knowledge. I have attempted to identify any risks and issues related to the research activity and acknowledge my obligations and the rights of the participants.

In submitting this application I hereby confirm that I undertake to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice which is published on the website: https://www.uwtsd.ac.uk/research/research-ethics/

	1
	Signature of applicant:
	
	Date:




For STUDENT Submissions:
	2
	Director of Studies/Supervisor:
	Dennis Pepple
	Date:03/11/2024

	3
	Signature:
	
DGP
	



For STAFF Submissions:
	4
	Academic Director/ Assistant Dean:
	
	Date:

	5
	Signature:
	

	



Checklist: Please complete the checklist below to ensure that you have completed the form according to the guidelines and attached any required documentation:
	☒
	I have read the guidance notes supplied before completing the form.

	☒
	I have completed ALL RELEVANT sections of the form in full.

	☒
	I confirm that the research activity has received approval in principle

	☐
	I have attached a copy of final/interim approval from external organisation (where appropriate)

	☐
	I have attached a full risk assessment (where appropriate)  ONLY TICK IF YOU HAVE ATTACHED A FULL RISK ASSESSMENT

	☒
	I understand that it is my responsibility to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice.

	☒
	I understand that before commencing data collection all documents aimed at respondents (including information sheets, consent forms, questionnaires, interview schedules etc.) must be confirmed by the DoS/Supervisor, module tutor or Academic Director.



	RESEARCH STUDENTS AND STAFF ONLY
All communications relating to this application during its processing must be in writing and emailed to pgresearch@uwtsd.ac.uk , with the title ‘Ethical Approval’ followed by your name.
You will be informed of the outcome of your claim by email; therefore it is important that you check your University and personal email accounts regularly.

	STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submit this form (and receive the outcome) via systems explained to you by the supervisor/module leader.



This form is available electronically from the Academic Office web pages: https://www.uwtsd.ac.uk/academic-office/appendices-and-forms/

Participant Information Form:
[bookmark: _Hlk179454277]Title of study: "Investigating the Factors Influencing the Demand for Electric Vehicles (EVs) in the UK Automotive Industry: A Case Study of MG Motor"
I, Muscinschi Elena, am a student studying at UWTSD. I am carrying out research for my project which will be undertaken in conjunction with the department. Participants must read and understand the reason for this research and read the terms before they decide to take part.
1. Participants have to answer the questions which they think are appropriate and apply to them.
1. The names of participants who contribute to the research project will not be mentioned in any reports and their names will remain completely anonymous.
1. The data collected from research participants will be stored in a safe site while being used for the research results.
1. The data collected will not be shared with any third party or otherwise, people or organizations which does not have any link with the institution.
1. Participants have the right to withdraw from the study at any point, without giving any reason for doing so. 
1. Lastly, the data gathered for the research project will be destroyed upon completion. 

· Participant info: 
· Date:
· Signature:

· Name of researcher:
· Date:
· Signature:




[bookmark: _Toc111147949][bookmark: _Toc111319831][bookmark: _Toc175304699][bookmark: _Toc178108240][bookmark: _Toc179460031]Consent Form:
Please confirm the following:
	
	Yes
	No

	· I have read the Participant Information Sheet included with this questionnaire;
	
· 
	

	· I am over the age of 20; 
	· 
	

	· I understand that no personal identification data is collected in this study; therefore, I know that once I have submitted my answers, I will be unable to withdraw my data from the study;
	· 
	

	· I agree that my data can be anonymized, stored, and used in future research in line with the institution’s data retention policies;
	· 
	

	· I agree to take part in this study
	· 
	














[bookmark: _Toc175304700][bookmark: _Toc178108241][bookmark: _Toc179460032]Survey Form
	Serial Number:
	
	
	
	




TITLE OF THE RESEARCH: “Investigating the Factors Influencing the Demand for Electric Vehicles (EVs) in the UK Automotive Industry: A Case Study of MG Motor”

Dear participant,
The analysis of the Factors Influencing the Demand for Electric Vehicles (EVs) in the UK Automotive Industry: A Case Study of MG Motor forms the base of this academic research discussion. Consumers of MG Motor are selected to gather data via social media or email. With your responses, I hope to receive your kind support. There is a guarantee that the data will remain private and safe.
Thank You.
[bookmark: _Toc392527144][bookmark: _Toc398513409][bookmark: _Toc415417421]Demographic Profile of the Survey
2. What is your Gender?
· Male
· Female
· Prefer not to answer

2. What is your Age? 
· 20-24 Years
· 25-34 Years
· 35-44 Years
· 45-54 Years
· 55-64 Years
· 65 and Above





[bookmark: _Toc447836134][bookmark: _Toc450904912][bookmark: _Toc175304701][bookmark: _Toc178108242][bookmark: _Toc179460033]Survey Questionnaire  
	Strongly Disagree
	Disagree
	Somewhat Disagree
	Neutral
	Somewhat Agree
	Agree
	Strongly agree

	1
	2
	3
	4
	5
	6
	7



	Coding of Question 
	Questions
	Strongly disagree
	Disagree
	somewhat disagree
	neutral 
	somewhat agree
	agree
	strongly agree

	Section 1: Price and Affordability (PA)

	PA1
	The initial purchase price is important to you when considering an EV from MG.
	1
	2
	3
	4
	5
	6
	7

	PA2
	You are satisfied with the financing options available for MG EVs.
	1
	2
	3
	4
	5
	6
	7

	PA3
	Government incentives significantly influences your decision to buy an MG EV.
	1
	2
	3
	4
	5
	6
	7

	PA4
	You positively rate the overall value for money of MG EV compared to traditional vehicles.
	1
	2
	3
	4
	5
	6
	7

	Section 2: Charging Infrastructure Availability (CIA)

	CIA1
	Does the accessibility of the charging infrastructure affect your willingness to buy an MG EV? 
	1
	2
	3
	4
	5
	6
	7

	CIA2
	You believe that the charging speed of stations is important while considering purchase of an MG EV.
	1
	2
	3
	4
	5
	6
	7

	CIA3
	You find the availability of charging stations for MG EVs convenient.
	1
	2
	3
	4
	5
	6
	7

	CIA4
	You are satisfied with the current network of charging stations available for MG EVs.
	1
	2
	3
	4
	5
	6
	7

	Section 3: Consumer Awareness and Perception (CAP)

	CAP1
	You are knowledgeable about the benefits of EVs compared to traditional vehicles.
	1
	2
	3
	4
	5
	6
	7

	CAP2
	You have a positive perception of MG as a brand in the EV market.
	1
	2
	3
	4
	5
	6
	7

	CAP3
	You are confident in the technology and performance of MG EVs.
	1
	2
	3
	4
	5
	6
	7

	CAP4
	Do you believe that owning an EV contributes positively to the environment?
	1
	2
	3
	4
	5
	6
	7

	Section 4: Government Policies and Incentives (GPI)

	GPI1
	You are aware of the government policies promoting electric vehicle adoption in the UK.
	1
	2
	3
	4
	5
	6
	7

	GPI2
	Do you believe that the government incentives encouraging the purchase of EVs are effective?
	1
	2
	3
	4
	5
	6
	7

	GPI3
	Do you think stricter emission regulations influence your decision to consider an MG EV?
	1
	2
	3
	4
	5
	6
	7

	GPI4
	You are satisfied with the current government support for EV buyers.
	1
	2
	3
	4
	5
	6
	7

	 Section 5: Consumer Demand (CD)

	CD1
	You are satisfied with the overall availability of MG EVs in the market.
	1
	2
	3
	4
	5
	6
	7

	CD2
	You frequently recommend MG EVs to friends or family as a viable option.
	1
	2
	3
	4
	5
	6
	7

	CD3
	You are likely to consider purchasing an MG EV in the next 12 months.
	1
	2
	3
	4
	5
	6
	7

	CD4
	You are confident that MG EVs will meet your driving needs and preferences compared to traditional vehicles.
	1
	2
	3
	4
	5
	6
	7
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SUMMARY OUTPUT

Regression Statistics

Multiple R 0.935240555

R Square 0.874674896

Adjusted R Square 0.873396068

Standard Error 0.144651364

Observations 100

ANOVA

df SS MS F Significance F

Regression 1 14.31132131 14.31132131 683.9662364 5.46439E-46

Residual 98 2.050553688 0.020924017

Total 99 16.361875

Coefficients Standard Error t Stat P-value Lower 95% Upper 95% Lower 95.0% Upper 95.0%

Intercept 0.015586616 0.247315732 0.063023148 0.949876437 -0.475203405 0.506376638 -0.475203405 0.506376638

Factors of EV Demand 1.002237235 0.038322444 26.15274816 5.46439E-46 0.926187591 1.078286878 0.926187591 1.078286878


