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How social and digital media can be used to reach a wider customer base.
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Social media and other digital-related platforms are now a necessity in any modern organisation as marketing tools for reaching out to customers around the globe. These include Facebook, Instagram, LinkedIn, and Twitter, among others, which allow business organisations to interact with their target customers, create awareness, and thus increase the pool of clients (Allen, 2024). Nevertheless, the said opportunities are also accompanied by threats that are well understood by businesses.
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Benefits of social and digital media
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Figure name: Social Media Marketing (Tree, 2024).
This is the most influential of the marketing benefits of social and digital media since it allows the marketer to reach a specific group of people. Unlike other media, social media has special features that enable advertisers to reach a specific audience based on characteristics like age, geographic location, interests, and behaviour. This level of specificity helps in directing marketing activities to those people who are more likely to be interested in the products or services being marketed, hence leading to high conversion rates of potential clients.
However, apart from advertising, social media allows for the real-time engagement of customers. The use of social media such as Twitter and Facebook provides the business with an opportunity to answer questions, clarify issues, and even engage in discussions with the audience (Tree, 2024). Such direct messaging further benefits by enhancing the brand’s customer relations and loyalty since consumers feel applauded when businesses get back to them.
The other benefit that is experienced is that the cost of marketing through social media platforms is relatively cheaper than the traditional mediums. It is costly, and this is something that small businesses end up grappling with, especially when using traditional methods of advertising (Itani et al., 2023). On the other hand, social media is more affordable and therefore presents greater coverage to a wide population. While some social media accounts cost nothing, even paid promotions can be negotiated to affordable prices due to the Internet’s flexibility in its advertising regulations, thus making social media suitable for every commercial venture.
The final significance of social media is that its content may become viral, which is also considered an advantage. When a segment of the users finds the content appropriate, it can be disseminated far and wide, thereby reaching a population beyond the targeted sample size. This viral ability means a high growth rate of the number of targeted individuals in the channel, expanding brand recognition and customer base without extra marketing expenses (AW Digital Marketing, 2023).
Also, social media has accountability features regarding its performance due to the availability of analytical features. Organisations also have an opportunity to monitor diverse indicators. including the level of engagement, reach, and ratios of conversions. It helps organisations to understand particular trends and make specific decisions, improving their outcomes.
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Figure name: Advantages and Disadvantages of social media (Dwivedi et al., 2021).
Where social and digital media are being applied, there are certain risks involved, as described below: Another challenge that companies face is the amount of time that will be taken in order to properly run the social media accounts. Some of the challenges may include the content creation process, the interaction with followers, and monitoring the analytics can be quite time-consuming, especially for small businesses (Dwivedi et al., 2021). This can result in sporadic or irregular posting or even a lack of adequate customer care that will harm a brand’s online presence.
The other difficulty is responding to negative comments in particular. The results of the survey also revealed that the majority of the clients expressed their dissatisfaction with the product and the company through negative comments. Some of the social media tools that customers use to pass their feedback include social networks, blogs, and other open forums, and this may only require negative feedback to go viral. When not well handled, this can be very disadvantageous to the image of a particular brand (Tiago et al., 2014). On adverse comments, the businesses have to be ready to engage with them immediately and positively, so as to transform the misfortune into fortune by showcasing good corporate hospitality.
Another important factor is privacy concerns. Users share plenty of information with social media platforms, and businesses need to possess the necessary amount of responsibility to analyse it. In these circumstances, any violation of customer information would be unlawful, and customers’ trust would be compromised. It is crucial to respect the Data Protection Act with regard to business organisations deploying social media (Weber, 2019).
Moreover, social media changes its algorithms, which may influence content promotion as well. Companies that drive their traffic primarily through organic content may experience a decrease in audience engagement with their posts since the latter is adjustable within the algorithms, implying that they may be required to pay for the promotion of their posts.
[bookmark: _wwoa35m5krg][bookmark: _Toc175470032]Recommendation
In essence, there are several guidelines that should be followed in order to maximise the use of social and digital media. There are a lot of accounts created on multiple social platforms, and all the content posted and the page names, along with all other profiles, should have a consistent brand look and feel, from the messages to the tone and even the pictures. These collaborations enable brand familiarity, hence creating awareness among the customers and making them understand the orientation of the brand.
This social engagement is true, according to Hinson (2024), by placing emphasis on engagement rather than promotion. Ideally, goods and services promotion is vital; nonetheless, businesses should make posts valuable to the target audience, including educational, fun content, or user-created posts. This approach ensures the audiences engage more with the content and, in the process, invites more people to engage with the content as well.
There is also the need to monitor social media performance using analytics. Planning and controlling Many businesses have to have key metrics to review on a daily, weekly, monthly, and even yearly basis. Let’s review the planning and controlling of key metrics (Khanom, 2023). 
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Conclusion
Thus, social and digital media can open up avenues for finding more customers through focused advertisements, instant messaging and communication, inexpensive marketing, and measurable outcomes. However, businesses must know that using such platforms comes with some drawbacks, such as time consumption, the possibility of posts containing negative audience engagement, privacy issues, and the shift in the algorithms of the platforms. 
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