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	DESCRIPTION

Fiona Beckett writes a drinks column for The Guardian newspaper every Saturday. I read it normally to get recommendations for what wines to buy. This article sparked my interest. I thought it could be turned into some sort of research, if only for an assignment or as an example.

It covers the way the drinks industry is responding to consumer demands to be more environmentally friendly. Especially Gen-Z. It identifies several brands of various types of alcoholic drinks, with brands claiming to be ecologically friendly.

The links to various organisations were useful. I left the hyperlinks in the online version of the article, so I could share with my classes.

For information on generations study. Links are interesting e.g. the one to another Guardian generations article which shows the different generations’ attitude to the environment. Gen-Z is the most sensitive.
https://www.greenbiz.com/article/why-younger-generations-are-more-willing-change-name-sustainability

I had never heard of BCorp, but it looks like a campaign membership group.
https://bcorporation.uk/

Similarly Resea is another campaign organisation.
https://www.reseaproject.com/

The drinks featured are only a small number of what is available. A better wider view in needed to get a full picture.


	ANALYSIS (CONCEPTS, EXAMPLES, STATUS OF SOURCE, CRITIQUE etc)

The Guardian is a left leaning newspaper. It supports the UK Labour Party in general elections and does not generally like the Conservative Party, including the current UK government. This means this source can be politically biased. It also campaigns for social and environmental causes. Its readership tends to be liberal leaning middle class. 

The article challenges some of the claims to be ‘on the side of the angels’ of these brands.

Perhaps the donations to environmental causes/initiatives at 1% etc are not generous when the prices of these products can be very high. The implication is that richer people who can afford these prices will not notice as much as poorer people. Is this a case of the poor cannot afford to be environmentally concerned?

Beckett does comment on this. She does introduce the concept of paper “bottles” which would have an impact if all adopted them. (One of the products quoted here is in paper bottle form).

However a wider debate on standard packaging would be interesting. This article is therefore limited to the specialised high price segment of the market.

It might not be the main objective of this article but there is a debate to be had about glass v canned drinks. This would be applicable to a very wide range of products affecting all people and many industries.

· Glass can be easily recycled (but only a small % recycle whole bottles). Most a smashed and melted down, using more energy, when they are not just thrown into land fill. Glass is also heavier to transport and breaks more easily, with resulting wastage.

· Canned drinks can be easily recycled, since aluminium is relatively expensive, so there is an incentive to recycle to reclaim the scarce metal. It is less heavy for transport and fits square packaging to get more into the transport spaces.

However many drinkers prefer glass, saying they can taste metal in canned drinks. In the past there were also worries about contamination in canned products. Glass is easier to sterilize.

Given the impact on lower transport costs and revenue possible from recycling, it might be a case of “Good Business is Good Ethics”. However campaigners need to educate industry to what is in its own self interest and make consumers care enough to use their economic power to impact on products sold.

The replacement policies e.g. for every number of bottles, planting trees or seaweed etc, mean that still pollution is happening. Perhaps the objective should be to stop creating the pollution in the first place.


	USEFULNESS/FUTURE RESEARCH/ACTIVITY PLANNED

Some of my international students may feel alienated from this topic and these examples. 

The products listed are alcoholic, therefore to the disadvantage of Muslim students or “tea total” students. Even when alcoholic drinks are allowed/accepted most international cultures do not have the drinking culture that we have in the UK. Especially amongst students. UK students therefore would be very comfortable with this case study.

This cultural difference itself might be interesting to research. I have made comments to classes about my travel in Muslim majority countries where alcohol was available e.g. Indonesia, I drank Bintang beer. There is a non-alcoholic version. Is this acceptable to Muslims? To what extent are Muslims involved in the alcohol supply business? For example 75% of the Halal meat industry in Malaysia is owned by non-Muslims! Business is business…..

How powerful in the environmental demand by customers? Researching the reality and the likely power of this as a driver to help clean the planet would be good. Alternative measures tend to be government regulation since voluntary efforts to clean up were thought to be too weak or non-existent.

Recognition of the green products and willingness to pay an environmental premium price by consumers would be interesting to evaluate. General consumer adoption theories could be adapted e.g. AIDA model etc.

I might have to explain what these products are and what alternative cheaper prices are available in UK to my international students. For example Calvados is normally an apple brandy made in Normandy in North France. A supermarket 75cl bottle of unbranded Gin would be around £13.00. ‘One Gin’ quoted here sells for £35. Beckett does rate them as selling a nice tasting product and giving a generous 10% to environmental causes. https://www.thespiritofone.com/ However they are at the expensive segment of the market.

My ongoing research into different generations…Baby Boomers to Gen-alpha, could use this as a way to see if we can differentiate generations on this issue.

There could also be a comparison of different national cultures on this issue and these products. Hidden Sea https://thehiddensea.com/pages/story-new is an Australian product and campaign intuitive. The Aussies do have a good reputation on ecology, however there are very few of them in a very big country. They are also quite affluent.

As Beckett says any food or drink product needs to taste good or else it will not sell regardless of its ethical policies, so it will be interesting to see how this industry develops.
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