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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 

	Answer: The website load easily and quickly. It took around 2 seconds to fully load the entire content. According to (Das, 2023) 40% of visitors will leave a website if it takes longer than 3 seconds to load.



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website is not very professional. It has good pictures and text, with explanation about the courses and the products they provide. The website contains many sub – pages, and some of the text is over the top of the pictures. I think the website is challenging to navigate for the prospective clients, because of how spread the information is presented. When I try to find the information, I need navigate through number of pages. It is much better to have more order and easy to navigate website.


	Question 1c - Can a customer make a booking via the webpage? 


	Answer: Yes, customer make a booking via the webpage. They have several options   to make a booking by email and phone number. Customers have options to make enquiry and chat now to ask a question. Method Analytics. (2024)


	Question 1d - What improvements could be made to the usability of the website?


	Answer: I would like to see the customers reviews on first page of the website but on top right corner with different –more visible colour, so customers can make up their mind if they want to visit the restaurant.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks very pleasant, professional and well – designed with correct images, perfect structure and text, full information provided and colour theme is very nice.
The website appearance looks the same to me on mobile versus computer.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website uses imagery, video and colour effectively to create professional atmosphere. The website provides high quality images of fresh ingredients and people cooking. Short videos it is shows real classes, helping users to learn how to cook first hand. The colours scheme, with warm tone looks natural and appropriate, encouraging visitors to feel very welcome. These visual elements work together to express the passion for cooking. Vasquez, S. (2023).


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: In The Cooking Academy website have online chat tool. Is very easy to follow step by step guides on website and go straight up on live chat tools. What you will find:
All 1000+recipes, guides and tools.
It is a chat bot, like a real chef ready to help you learn new recipes and techniques.
The website clients are offered engaging classes where they learn recipes for everyday and learn new cooking skills anywhere, anytime –Become a better cook.
The enquire is very effective and the clients receive a quick and comprehensive answer. Using Chat box, it can provide faster answer to customer enquiries (Holdsworth, 2024).

	Question 2d – How effective are the social media links on the website?


	Answer: The website has basic connectivity. It`s social media channel are Facebook and Instagram with is a good foundation step. The site promotes sharing and tagging but do they convert in to booking. The invitation to post pictures of food and tag them encourages social sharing behaviour. This shows a good strategy. The website needs bigger social media icons. They need to start posting more regularly for more engagement. Helen (2022).
 . 



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The Cooking Academy clarifies it`s services to customers through direct descriptions on its website and social media, detailed subscription service. They provide specific offers for corporate clients and Subscription services. Corporate services such as food innovation and inspiration, focus on the science of food and team of experts. Subscription services is a monthly subscription details, community and skills include recipes, live coaching and video tutorials.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customers review for The Cooking Academy are made available through third –party sites like Tripadvisor. These sites manually check reviews for authenticity and may take time to become up to date, with reviews being subjective opinions of users rather that direct company statement.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The Cooking Academy presents its high quality a combination of experts, personalized instructions, nutritional science and high-quality ingredients and exceptional overall customer experience. The Cooking Academy is very professional company with lots of choice of cooking classes, fresh ingrediency and live chat coaching. Exclusive access to recipes and chef`s secret tips. The company provide excellent customer service, for this reason i could recommended to friend and family.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The price is made clear to the customer.  The price reflects the quality of the service.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Teaching

	
	2.Cooking

	
	3.Classes

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When I type these words ` teaching cooking classes `in to google the company`s website appears as number one ranking.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: While website is a must for a business, social media has proven to be the biggest catalyst for growth in modern business. A website is a core platform for credibility and detailed information. The website establishes authority and trust.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would enhance user engagement by adding an interactive live chat. I would not recommend virtual assistant as they do not always support customers as intended. Interactive live chat will increase customer service and will give the business valuable into what the customer are interested.
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