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1. Positive impacts 
The IKEA place application continues to be a success in 2020. There are many impacts in the company with this augmented reality since they launched it in 2017. 
According to survey made by IKEA, they found out:
14% buy wrong size furniture.
More than 70% have not idea of the measurements of the rooms.
33% are confused with the size of furniture.
With these technologies, IKEA helps customers make better decisions..
This application has been downloaded by more than 2 million people and is widely used by customers. The company hopes that customers can browse the products and decorate the house in a more profitable way than build and pay high prices for physical stores.
 The type of impact is difficult to measure, but some indicate data can be found.
Usage: It is the second most downloaded free app on Apple ARkit. Becoming the most popular application besides games. It has been rated a 4.7 out of 5.
Ikea´s business impact: Unfortunately, it is impossible to talk about the number of sales, but it was the most sought-after page by Google after launch and generated an incredible marketing shock for the company.
Market impact: IKEA place became a benchmark for being the first to use it. Other companies started doing it later. 
As previously discussed, it is difficult to talk about the impact on benefits in IKEA with AR. To get an idea, these are the benefits of this technology.
Although most of this technology is used for gaming, these benefits are potentially being for many companies. A proof of them are the 67,5 million dollars in 2019 to 1848,9 million dollars expected to be invoiced by 2025, with a compound annual rate of 28.6%. 
According to these figures, the impact on IKEA could be very positive. 
The acceleration of IKEA investments in digital development has helped 46% growth in online sales in 2019, representing 11% of total sales, equivalent to 4.000 million euros. The web received 2.600 million visits.
Fewer physical stores and saving fines for the environment will also be two of the most important impacts for the company in the future.
It seems that everything its going well with this type of technology, but as usually happens, there are always some negative points that can affect the company and the workers of the company.
2. Negative impacts
Firstly, IKEA could be its own obstacle because the application can display all kind of furniture but cannot be purchased directly. This can be happened because they do not stop experimenting with the application or it can happen because Ikea place is developed by InterIkea group, which does not have any Ikea store. They sell the franchise to other companies such as Ingka Group. If Ikea would sell the products digitally, it would compete with its own clients. It is also not very clear how the company use data protection. This could create mistrust among clients when showing their houses.
 In my opinion and according to the following photos, this type of application is not currently a substitute for traditional purchases. Also, when the people go to IKEA to buy a piece of furniture, people always buy something else. This small detail could affect the profits of the company.









Lastly, this could generate the loss of many jobs. In Coventry city center, UK, a store will close next summer due to the trend of shopping in large shopping center and the internet. It will fire 352 workers. In Spain, for example, 79 people were already fired in 2019.
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