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INTRODUCTION

This is my marketing plan aimed at selling wedding packages to a target audience aged between
 28-43 as the average age of a bride in 2024 was 33 and a groom was 35 so this target audience
 would be the highest out of all the generations getting married on average, i shall be making a 1
 minute reel focusing on the dylan thomas centre wedding venue ideas.

MARKETING OBJECTIVES

To sell wedding packages to a specific market outlining the unique selling point of the Dylan
 Thomas Centre based in Swansea ,
The dylan thomas centre is an amazing venue for wedding packages as a grade 11 listed building
 it has great accessibility being located on Swansea marina.it has a wheelchair friendly carpark
 and hosts the Dylan Thomas exhibition “love the words "also Vivian hall can hold up to 200
 guests and has a private bar and mezzanine .it also is only a short 20 minute drive to beautiful
 mumbles where you can have some beautiful photos taken after the wedding .also the Dylan
 Thomas Centre is only 4 minutes away from the waterfront museum, so location is perfect for
 a selling point for the target audience of the millennials who are open to ideas of new wedding
 venues etc. and would value the unique venue .and also the package prices. of the
 wedding, which is the fern hill  package at £3000,A dream of a night package £6000,The sea
 and the sky package £10,000 and finally the rhapsody of love package £15,000.we will also offer flexible packages to cater for individual purposes
I will be putting the packages together to advertise on social media platforms highlighting the
 unique selling points, this will be done by late January giving the marketing team time to put 
together following training ,we can also send emails aimed at offering offers and loyalty
 incentives offering a 5% discount on the first 10 weddings booked, i believe that our marketing will be affective as the average wedding packages in Swansea range between £2,000-£10,000 ,we will begin training of the marketing team at the beginning of December focusing on the building of awareness of the surrounding area and also the packages, we would need to complete training and create an advertisement plan to promote on social media by January, once this is done we would then move on to attending and setting up a stall at wedding fayres in surrounding Swansea areas promoting our packages aiming to hold our first wedding by November 2025,The first one being attended would be Swansea Wedding fayre at Swansea .com stadium on January 5th 2025,following on from that we would attend Carmarthenshire Wedding fayre a at parc y scarlets on Sunday march 23 2025.we believe the low cost of attending weddings fayres average cost being £100 to exhibit will reach a wide audience, we would outlay the packages and venue very clearly offering on the stalls with beautiful landscape photos highlighting Swansea bay and stunning location, thus grabbing the audiences engagement ,we would offer free walk throughs of the Dylan Thomas Centre with refreshments on offer free of charge so potential customers can get a feel for the venue and the potential of holding their wedding there, we would also print flyers advertising our packages on entrance to the Dylan Thomas Centre itself as many visitors and family's come to visit the Centre and our target audience is well known for being very family orientated ,this would be done early February before valentines day as many couples get engaged on valentines day each year, a uk survey of 2000 people found that 21% percent of people get engaged on valentines day,we believe this also a cost effective way to advertise as flyers cost on average is £30 for 100,



Conclusion

We believe our marketing plan would be very successful due to low cost of advertising and reaching a vast audience with wedding fayres activities and putting flyers in the dylan thomas centre,we aim for the first wedding to be held in november following a successful year of planning as laid out in the gnant chart to follow.
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