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Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Hollywood Bowl website loads quickly on both desktop and mobile devices, usually within a few seconds, even when navigating between booking pages and location information. Images, menus and all the interactive elements such as dropdowns and promotions load smoothly without lag. The homepage is very well-structured, reducing waiting times and helping users find what they need quickly. Overall, the website preforms well, offering customers fast and hassle-free browsing experience from the moment they access it.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the Hollywood Bowl includes many sub-pages such as bookings, prices, locations, food and drink, offers, arcades, groups, and parties. Customers can navigate easily using the clear menu bar and dropdown options, there is also a postcode search tool to help people find their nearest centre as fast as possible. Stable page layouts also help visitors understand where they are on the site, making the overall navigation process simple and user-friendly for new and returning customers.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can book directly through the Hollywood Bowl website using a simple, step-by-step online booking system. The system allows users to select their centre, date, time, number of players, and game options. The system also updates availability in real time. Payments are processed securely online, with a confirmation sent via email. This makes the booking process easy and efficient, especially for families or groups trying to plan. Booking online reduces waiting times compared to booking in person. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Although the website is clear to use, one improvement would be by making prices more visible without customers having to start a booking. Currently, prices only appear after selecting a centre and time, which can be confusing for people trying to compare options. A dedicated pricing page, showing peak and off-peak prices would increase transparency for all customers. Overall, a clearer breakdown of prices and simpler access to deals would improve clearness for first-time users.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Hollywood Bowl website is visually appealing, using bright colours, large images and a modern engaging layout that reflects the fun atmosphere of the venues. On a desktop, the design is spacious and easy to scan, while the mobile version adapts well with a clean menu. Although, the elements are rearranged for smaller screens, the style, colours and imagery stay consistent. Both versions feel lively and inviting, creating a pleasant browsing experience that appeals to customers.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website uses bold colours such as purple, and pink with some hints of red, orange, and blue to create an energetic and playful atmosphere. High quality images of bowling lanes, food, drinks and arcade games appear throughout the site, which helps customers visualise the experience before visiting. The imagery is used purposefully to highlight parties, VIP lanes and deals, while maintaining a clean, uncluttered layout. Videos are minimal but effective when present, contributing to a fun online experience.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The Hollywood Bowl website does not include a full live chat tool, but it provides a help section with common questions and a contact form for further enquiries. While this system is functional, it lacks the immediacy of real time messaging. A live chat feature would allow customers to quickly ask about bookings, pricing, or party packages without waiting for an email response. The absence of instant support makes the current enquiry process a little slower.


	Question 2d – How effective are the social media links on the website?


	Answer: The website includes links to its social media platforms, such as TikTok, Instagram and Facebook, which is clearly displayed at the bottom of each page. These links lead to active accounts featuring videos, photos, promotions and updates about events or new centres opening. This helps reinforce the brands modern, family friendly image and encourages user engagement. While the links are easy to access, placing them higher on the homepage might increase visibility for the customers.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: Hollywood Bowl clearly presents its services through dedicated sections that explain bowling, VIP lanes, arcades, food and drink options, party packages and group bookings. Each service has its own page containing images, descriptions and key details, making it easy for customers to understand what is offered. The website highlights entertainment beyond bowling, showing that centres provide a full leisure experience. This clear layout helps customers plan their visit and understand exactly what to expect before making a booking.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews for Hollywood Bowl are mainly accessed through external platforms such as Google Reviews or TripAdvisor, as the website itself does not display them directly. Many centres include links or encourage customers to check reviews online, these external reviews are generally up to date, with frequent comments about staff, the atmosphere and lane quality. Although the reviews are helpful, including a small feed or a rating summary on the website would improve customer reassurance.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality through modern venue images, clean facilities, colourful arcade zones, updated bowling lanes and a clear description of food and VIP options. The website highlights refurbished centres, digital scoring systems and family friendly features such as, bumpers and lighter balls. These elements suggest a well maintained, enjoyable environment. I would recommend Hollywood Bowl to a friend or family member because it is reliable, fun, good for groups and suitable for all ages.  


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are not shown clearly on the main pages, and customers must begin the booking process to view the costs. This is likely because Hollywood Bowl uses dynamic pricing that changes depending on the centre, and time and date. However, while this system offers flexibility, it may frustrate users who want to quickly compare prices. Once visible, the prices are reasonable and align with the quality of facilities and entertainment offered. Clearer upfront price tables would improve transparency and help customers plan more easily. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Bowling

	
	2.Hollywood Bowl

	
	3.Ten Pin bowling

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, searching these terms on google brings the Hollywood Bowl websites to the top of the results, usually in the first or second position.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites are still extremely relevant in modern UK businesses as they serve as the main reliable source of information for customers looking for trustworthy details. Even with the rise of social media, people continue to depend on websites for accurate details, online bookings, prices, opening times, directions and customer support. Websites allow businesses to present themselves professionally and give customers confidence in their services. For companies like Hollywood Bowl, the website is essential because most bookings, party enquires, and promotions are completed online. Websites also help build trust by providing clear policies, offers 24/7 accessibility and create a central space for branding, customer reviews, images, promotions and updates. Overall, a well-designed website remains an important tool for a business’s success. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I were to make one recommendation to improve Hollywood Bowls website, it would be to introduce clearer and more accessible pricing information without requiring customers to begin the booking process. Many users want to compare peak and off-peak prices quickly, hiding them behind multiple steps can become confusing or discouraging. A simple pricing table for each centre would make the website more transparent and allow customers to plan with confidence. This improvement would particularly help families, schools and larger groups who need to budget before committing to a visit. Including upfront prices could also reduce unnecessary enquires, increase customer trust and influence quicker bookings. Overall, clearer pricing would make the customers journey smoother, easier and far more efficient while also supporting improved communication features.
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