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[bookmark: _Toc501392157]Introduction: 
In modern days, people enjoy more facilities in online shopping than high street shopping. Online shopping is buying goods and service by using the internet. The percentage of online shopping in the UK is increasing rapidly which cause the percentage of high street shopping. There severe factors that cause the online shopping is preferable than high street shopping. The main reasons for the high preferable online shopping are the available modern technology, required time, customer’s preference etc. As many modern technologies are now cheaper and more available to the customers so they prefer the online shopping than high street (Belloc, 2017). Another important factor that makes the online shopping more preferable is that it requires relatively less time than the high street shopping. Moreover, the people also prefer online shopping more because in case of online shopping the people can buy the required goods and service without going to the shop but just staying in the room by using the internet. Besides these good sides, the online shopping has also some dark sides. Throughout the report, the advantages, disadvantages, important factors of online shopping and high street shopping are analyzed and described. 


[bookmark: _Toc501392158]Research Question: 
For analysing the online shopping and high street shopping a general question is articulated in below and based on the question all analysis and evaluation will be conducted:
· Is online shopping is more convenient than high street?
It is said that online shopping is more convenient than high street but it not proved with proper reference (Fernie, 2016). Thus in this report various factors, advantages, and disadvantages are analyzed to find the proper conclusion of the question. This analysis will include both the favorable and unfavorable sides of the online shopping and high street shopping with proper analysis and reference. Thus to analysis, the upper stated question, various primary and secondary data is used with different methods to reach a conclusion about the question. The required data and information will be collected from different survey result and from various sources. 




[bookmark: _Toc501392159]Findings:
The analysis uses various statistical data and both favorable and unfavorable sides of online shopping are discussed. In this section, both the sides are described in below:
[bookmark: _Toc501392160]A) Factors in favor of online shopping: 
There are many factors for choosing the online shopping than stores. Thus every year the percentage of online shopping is increasing significantly. The rapid increase of online shopping threats the high street shopping as the percentage of high street shopping is now decreasing every year. That can be easily understood by seeing the Amazon’s percentage of online shopping from 2014 to 2016.
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Figure 1 Sales of Amazon from 2014 to 2016: Source: (Carroll, 2017). 
From the upper chart, it can be seen that the Amazon’s percentage of sales is increasing every year. In 2014 the percentage of sales was 47% which is increased to 51% in 2016. It is also true for other renowned stores that they have experienced a decrease in their high street sales.
By analysing different sources it is found that there are some major factors which influence the people to prefer the online shopping more than the high street. Some of these factors are described briefly below:
Improved IT communication: The invention of various modern technology makes the communication very easy than ever. Now people can easily communicate with another person over the internet. Thus the business takes the advantages of improved IT communication which influence them to offer online shopping facilities. The improved IT communication also influences the customers to buy things from the online shopping than high street because it is relatively less costly in terms of time and money compared to high street shopping (Butler, 2017).  From a survey, it is found that 15% people choose online shopping because of the availability of modern technologies for communication.  

Figure 2 Factors influence people to prefer online shopping: source: (Miller, 2017)
A number of online stores: People of UK can easily buy their products from different online stores such as Amazon, Ebay, Otto, Zalando etc. Moreover, the number of online stores is increasing very significantly in every year which influences the people to buy from online stores. From the above survey results, it can see that around 25% people choose online shopping because of the availability of large numbers of reliable online stores.
Available high-speed broadband connection: The high-speed internet is very available and relatively less costly than other countries in the world which influence the customers to prefer the online shopping more than the high street (Fernie, 2016). A survey found that nearly 20% people prefer online shopping for the availability of high-speed internet. 
[bookmark: _Toc501392161]The advantages of online shopping compare to high street shopping: 
Online shopping offers many advantages relative to the traditional high street shopping. Among them some of the advantages are discussed briefly in the below:
Lower price:
Online shopping offers relatively lower cost than the high street. According to the below survey, 27.8 % people preferred online shopping because of the lower cost and another survey found that nearly 75% people chose online shopping because they found the price of online stores is comparatively less than the high street. Beside another survey around 25%, people said online shopping offered lower cost than the high street.
[image: https://www.i1.creditdonkey.com/image/1/why-shop-online.png]
Figure 3 Reasons for choosing online shopping: source: (Foust, 2016). 

Convenience: 
Online shopping is more convenient than the high street. In case of online shopping, people can order their desired product without going to the stores which reduce the required time for shopping (Kagie, 2013). Some of the survey results also said about the convenience of the online shopping. For example, the upper survey result said that around 51.9% people thought shopping is more comfortable than the high street while another survey said 79% people felt more comfortable in case of online shopping. Thus people of UK enjoy more convenience in the online shopping which is the main cause for increasing the demand for online stores in the UK.
[image: Image result for reasons for online shopping]
Figure 4 Reasons for preferring online shopping: source: (Belloc, 2017). 

Selection of the products: 
In case of online shopping, customers can easily select their desired products by visiting their website through internet. Thus, in case selection advantage, the online shopping is ahead of the high street (Markham, 2016). The upper shown table shows a survey result which said around 13.1% people gone for online shopping just because of getting advantages in selecting their desired products easily while another survey said 74% people chose online shopping because in online shopping they can easily found and ordered their desired products.
[image: Image result for reasons for online shopping]
Figure 5 Reasons for preferring online shopping: source: (Miller, 2017). 
Others: 
The other advantages of online shopping are that online shopping offers more flexibility in terms of shopping time, delivery service, return policy etc. According to a survey, it is found that nearly 7% people thought they could easily compare their desired products in online shopping. Besides, 28% people think that the main advantages of the online shopping are that they can shops their desired products anytime in case of online shopping (Shopping online, 2015).
[image: Image result for online shopping rationale]
Figure 6 online shopping vs. high street: source: (Shopping online 2015).

[bookmark: _Toc501392162]The disadvantages of high street shopping: 
There are some disadvantages associated with the high street shopping. For example, in case of high street shopping, people have to visit the shops to buy the products which incur more costs and time in relation to the online shopping (Miller, 2017). Thus, around 70% people are in favor of online shopping while only 30% people did not enjoy online shopping which is found by a survey. Another disadvantage of associated with the high street shopping are that the sellers have to bear more cost for storing and maintaining the products which are less in online shopping because in case of online shopping the products are displayed in the Web which is very less costly (Journal of research in interactive marketing, 2015). 
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Figure 7 Percentages of recommendation online shopping: source: (Markham, 2016). 
As people find online shopping is more convenient than traditional high street shopping, people are more likely to recommend others to go for online shopping which is found by the upper shown chart. The upper shown survey results said that more or less 70% people are satisfied with service only online shopping so they recommend others to buy goods from online shopping while only 10% people think the opposite. Thus it is quite clear that people find more convenience in the online shopping for its flexibilities. 

[bookmark: _Toc501392163]B) Factors against the online shopping:
In spite of having lots of advantages, the online shopping also has some disadvantages compared to the traditional high street shopping. Because of these disadvantages of the online shopping, people still love to buy from traditional high street shopping (Yom and Wilhelm 2013). Some of these disadvantages of online shopping are discussed in below:
Risk of mismatch of ordered product with delivered products: 
The major risk in case of online shopping is that there is a great risk of getting the wrong product at the time of delivery (Simpson, 2014). Some survey also said the same things that most people preferred high street shops because of the fear of getting wrong products.  A below survey found that more or less 9.2% people think that the major disadvantage of the online shopping is the fear of getting mismatched products while another survey showed nearly 60% people feared of the risk of purchasing wrong products. 
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Figure 8 Disadvantages of online shopping: source: (Wall, 2016). 
High Delivery cost: 
The online sellers charge normally high for the delivery of the products which sometimes caused the online shopping less preferable. The upper given survey result said that 34% people believe the high delivery cost is the main disadvantage of the online shopping which influences to prefer high street shopping. Another survey results told that around 25% people are dissatisfied with the delivery charge. Thus the high delivery charge of online shopping discourages people to buy goods from online. 
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Figure 9 Disadvantages of online shopping: source: (Foust, 2016). 
Security issues: 
The online shopping has some security issues such as the risk of losing the credit card information (Zhou, 2012). Several surveys found that most people were fearful about their security of losing the valuable information about their credit card. For example, a survey found that 30% people were mostly concern about the fear of losing credit card information while another survey found nearly 6% people thought the major disadvantage of the online shopping is the threat of losing valuable credit card information. 
Others:
The other disadvantages of online shopping include slow delivery, uncertainty about details information about the products, warranty and guarantee issue, inability to tough the products physically. For example, a survey found around 60% people believe the major disadvantage of the online shopping is the uncertainty about the details and size of the desired products while 32.9% people considered the inability to touch the products as a major disadvantage of the online shopping. 


[bookmark: _Toc501392164]The advantages of high street shopping over online shopping:
Though online shopping offers more convenience than high street shopping, people still love to buy products from high street stores because in case of high street shopping people can enjoy some facilities which are impossible for the online shopping. The advantages of high street shopping are discussed in below;
Ability to touch, see and trial: 
The main advantage of the high street shopping is that in case of high street shopping people can easily touch and trail their desired products before purchasing the products. This advantage leads many people to prefer high street shopping than online shopping (Yom and Wilhelm 2013). A survey said that nearly 60% people liked high street because of the ability to touch and trail the products before purchasing. 
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Figure 10 Advantages of high street shopping: source: (Fernie, 2016). 

Immediate delivery: 
In case of high street shopping, people do not have to wait for a longer period of the delivery. They can enjoy the immediate delivery of the products. According to above survey result, it is found that around 53% people have preferred high street because of the immediate delivery of the products.
Others:
Other advantages include return facilities, convenience, to support the local suppliers etc. These advantages still lead people to buy their desired products from the high street. 

[bookmark: _Toc501392165]Conclusion: 
Online shopping is all about purchasing goods and service by using the internet. The popularity of online shopping is increasing very rapidly in the UK because the people of UK find online shopping is more convenient than the high street shopping. The upper discussed analysis also supports the question that online shopping is more convenient than traditional high street shopping. The summarized reasons in favor of online shipping are that the online shopping offers less time, cost, and high quality to the customers of the online stores. The online sellers must solve the upper discussed disadvantages to make the online shopping more convenient to the customers. 
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