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WE ARE



OVERVIEW

WRESTLEMELOMANIA IS AN ANNUAL
COLLABORATIVE EVENT THAT
COMBINES TWO PASSIONS:



ALTERNATIVE MUSIC



PRO-WRESTLING



 GATHERS DIFFERENT WRESTLING
BRANDS AND BANDS FOR A ONE DAY

CELEBRATION

OVERVIEW



OVERVIEW

OUR GOAL IS TO PUSH NEW TALENT
WHILST GIVING AN UNFORGETTABLE

EXPERIENCE TO THOSE
PARTICIPATING AND ATTENDING



BRAND IDENTITY

OUR
VALUES



PASSION



1.





2.        UNIQUENESS





3.        FAIRNESS





4.        TEAMWORK





5.        QUALITY





6.        DIVERSITY





7.        RESPECT





8.        FUN



WE ARE MERGING THE
AESTHETICS OF DIFFERENT
BRANDS INVOLVED TO FIT

WHITHIN THEIR ESTABLISHED
IMAGE AND CREATING A SENSE OF

FAMILIARITY TO THE AUDIENCE

BRAND IDENTITY







BEER
+

MUSIC
+

WRESTLING









COMBINING THESE TWO
BRANDS, WE GET

WRESTLEMELOMANIA

...BUT THERE ARE MORE
BRANDS ON THE POSTER



BRAND IDENTITY



BRAND IDENTITY



BRAND IDENTITY
WHEN IT COMES TO THE MUSIC, WE WOULD
SCOUT FOR UNSIGNED BANDS THAT WOULD
MATCH THE ENERGY LEVELS OF THE SHOW.
MOST WRESTLING FANS ARE INTO ROCK,

METAL, PUNK OR HIP HOP, 
SO WE HAVE TO GIVE PEOPLE WHAT THEY

WANT



A BATTLE
OF THE
BANDS



BRAND IDENTITY

TILEYARD IS THE MUSIC
HUB OF LONDON, SO

US HOLDING THE EVENT
ON THEIR GROUNDS
GIVES THE EVENT A

DEEPER CONNECTION
TO MUSIC







BRAND IDENTITY

WHAT'S THE OTHER
COOL STUFF?



cosplay competition



music/wrestling trivia



photobooth



art gallery



a ball pit for no
reason



arcade games (maybe an
unofficial tournament?) 



s'mores



great food



SIMILAR EVENTS



SIMILAR EVENTS



MARKETING STRATEGY
NOTHING COULD BE WORSE THAN

ORGANISING AN EVENT THIS SIZE AND HAVING
NO OR VERY LITTLE PEOPLE SHOW UP. 

LUCKILY, HAVING MANY COLLABORATORS
AND CHANELLING THEIR RESOURCES, WE ARE

IN A GOOD POSITION TO SELL OUT.



OUR TARGET AUDIENCE IS



MARKETING STRATEGY



THE WRESTLING FAN



THE ROCK FAN



CRAFT BEER LOVER



HIP YOUNG PEOPLE



TILEYARD LOCALS



social media



social media



social media



social media





ADVERTISING
GOOD AD TELLS A STORY AND A GOOD

WRESTLING MATCH NEEDS TO ONE TOO. 
 STORYTELLING IS OUR KEY APPROACH.

TALENT, BOTH BANDS AND WRESTLERS WILL
HAVE FEUDS TO BUILD ON SOCIAL MEDIA PRIOR

OFFICIAL ANNOUNCEMENTS







ADVERTISING

TO MAKE THESE ANOUNCEMENTS, WE WILL
HAVE OUR OWN MASCOTS, IN THE STYLE OF



BILL AND TED





ADVERTISING
GOOFY KIDS, OR

GROWN MEN IN WIGS. 
PROGRESS

ANNOUNCERS MIGHT
LOOK GREAT IN THOSE.






ADVERTISING
WE WILL RUN AN AD ON
OTHER LIVE WRESTLING
EVENTS, SOCIAL MEDIA

AND YOUTUBE.



DON'T BEDON'T BEDON'T BE
LOST.LOST.LOST.



ADVERTISING

YOUYOUYOU
BELONGBELONGBELONG
HERE.HERE.HERE.



ADVERTISING



ADVERTISING



ADVERTISING



LIMITED EARLY BIRD TICKETS

LIKE & SHARE COMPETITIONS

CHEEKY LIMITED DISCOUNTS



BUDGET
USUAL TICKETS TO A

PROGRESS HOUSE SHOW
RANGE FROM 25 TO 45 GBP.
IF OUR TICKETS AVERAGE AT

30GBP, THAT MEANS THE
EVENT COULD EARN ~15K AT A

SOLD OUT 500 PEOPLE
CAPACITY



WE WILL GET SUPPORT
FROM A BUSINESS ANGEL



BUDGET
BECAUSE THE EVENT HAS SO MANY EXPENSES,

WE WOULD RELY ON ALREADY BUILT FAN
BASES THAT COULD BE REACHED ON SOCIAL

MEDIA WITHOUT MUCH COST





BUDGET
WE ARE DEALING WITH ALREADY ESTABISHED

BRANDS, IT'S MOST LIKELY THEY WOULD WANT
TO USE THEIR OWN IN HOUSE DESIGNERS AND

MARKETING DEPARTMENTS



ELEMENT COST

MERCHANDISE 500GBP

PAID ADVERTISING 1000GBP

POSTERS/FLYERS 30GBP

WEBSITE 200GBP

BAND PAYOUT 150GBP+10GBP per post = ~1000GBP

WRESTLER PAYOUT 500GBP per wrestling school, 300GBP pro performers
+10GBP per post = ~3000GBP

STAFF PAYOUT 2000GBP

OTHER FEES 2000GBP 9730GBP



timeline
OUR AIM IS TO TURN THIS INTO AN ANNUAL
EVENT THAT WOULD ATTRACT PEOPLE AND
TALENT FROM ALL OVER UK AND EUROPE.

MAIN FOCUS IS ON THE FIRST YEAR: WE NEED
TO CREATE A FORMULA THAT WILL WORK

EVERY YEAR. 





YEAR 1, 2



YEAR 3-



YEARLY CYCLE
STAGES:

FORMATION - APRIL-JUNE
DEVELOPEMENT - JULY-DECEMBER

PROMOTION - JANUARY-APRIL
ESTABLISHMENT - MAY

AFTERMATH - JUNE

1.
2.
3.
4.
5.






how will we
expand?

BIGGER VENUE - PARK
INVITE OTHER PROMOTIONS

GET MORE BANDS
MORE ACTIVITIES

PROMOTE IN EUROPE, GET
INTERNATIONAL TALENT

1.
2.
3.
4.
5.






