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[bookmark: _Toc226058752]1. Introduction
Financial probability is no longer the sole criterion for evaluating business strategy in the current global marketplace. Porter & Kramer (2024) say that today's businesses need to be open and sustainable, and they need to be very responsible to both society and the environment. The change in perspective is most noticeable in the automobile industry, which is going through a huge change right now because of the switch to electric cars or EVs, the need to be carbon neutral, as well as complicated worldwide supply chain. The purpose of this essay is to rigorously delineate and elucidate the notions of business ethics and corporate social responsibility (CSR). This study will use theoretical frameworks, such as the Triple Bottom Line and Carroll's CSR Pyramid, to look at the business strategies of three big car companies such as BMW, Volkswagen, and Tesla. So, the essay will show how these groups deal with the important crossroads of environmental sustainability, following the law, and managing the supply chain in an ethical way.
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[bookmark: _Toc226058754]2.1 Defining Business Ethics and Corporate Social Responsibility 
Business ethics and Corporate Social Responsibility are different academic ideas that are often used interchangeably, yet they are also very closely related. For example, business ethics is a set of moral rules, norms, and values that regulate how people and businesses act in a business setting (Crane et al., 2019). It tells companies what is basically "right" or "wrong" when they make decisions, including things like following the law, keeping customers secure, and running the company well (Velasquez, 2023). On the other hand, Corporate Social Responsibility (CSR) is the voluntary steps that a business takes to make sure that social and environmental issues are considered in its operations and interactions with stakeholders (Blowfield & Murray, 2019). In this process, business ethics are the moral standards and internal guide for a company. Besides, corporate social responsibility (CSR) is the public face of those ethics, concentrating on the company's effect on society and the environment (Moon, 2023).
[bookmark: _Toc226058755]2.2 The Triple Bottom Line and BMW’s Sustainability Strategy 
Academics often use Elkington's (2018) Triple Bottom Line (TBL) concept to figure out how CSR works in practice. According to the Triple Bottom Line (TBL), a company's success should be evaluated based on more than simply standard financial metrics, such as its social equity, environmental effect, and impact on the planet. This approach makes companies look at more than just the worth of their shareholders and the whole environmental impact of their activities.
BMW is a great example of how the TBL works in real life, especially when it comes to the "Planet" element. BMW has made environmental sustainability a big part of its fundamental strategy because it knows that internal combustion engines harm the environment. By 2050, the corporation has promised to make its whole value chain carbon neutral (Biondi et al., 2022). Instead of only making electric cars, BMW uses the TBL by focusing on the circular economy. This means using more secondary (recycled) materials in car manufacture to lower the environmental cost of getting raw materials. Thus, BMW satisfies the requirements of a contemporary, sustainable company plan by balancing economic viability with environmental responsibility.
[bookmark: _Toc226058756]2.3 Carroll’s CSR Pyramid and Volkswagen’s Ethical Failure 
There is also Carroll's CSR Pyramid, which is a basic concept in and of itself. It ranks corporate duties from most pressing (economic), to least pressing (legal), to most ethical, and finally to most philanthropic (Carroll, 2021). No amount of charitable giving may save an organization from being deemed socially responsible under this paradigm if it does not satisfy the basic economic and legal criteria.
The "Dieselgate" emissions crisis that rocked Volkswagen (VW) in 2015 is a prime example of how Carroll's theory falls short. Volkswagen may have done well financially, but it cheated environmental pollution testing by secretly installing "defeat devices" in millions of cars (Fernando, 2021). Both the legal (by breaking environmental standards) and ethical (by misleading customers and authorities) levels of analysis were severely flawed by this activity. Despite VW's charitable and CSR endeavours throughout that period, they were all for naught due to the company's wilful disregard for basic business principles. Massive fines, car recalls, and a complete erosion of customer confidence were all outcomes of the crisis, which proved that breaking the law and ethical standards is the surest way to ruin an economy.
[bookmark: _Toc226058757]2.4 Intersecting Ethics and CSR: Tesla’s Supply Chain Challenges 
The distinction between creating sustainable products and operating an ethical business is evident in the case of Tesla. From a purely environmental CSR perspective, Tesla has been revolutionary, driving the global transition toward electric vehicles and significantly reducing reliance on fossil fuels. However, applying a critical ethical lens to its operations reveal’s significant challenges, particularly regarding the sourcing of materials for its batteries (Sarkis, 2020).
The production of EV batteries requires cobalt and lithium. Investigations have repeatedly highlighted human rights abuses, including child labour and hazardous working conditions, in the cobalt mines of the Democratic Republic of Congo—a key source for global battery supply chains (Smith, 2021). While Tesla’s product supports environmental sustainability, the ethical implications of its supply chain expose a critical vulnerability. This highlights a modern business challenge: an organization’s CSR initiatives (reducing global emissions) can be undermined if the underlying business ethics (ensuring human rights in the supply chain) are not rigorously managed and audited.
[bookmark: _Toc226058758]3. Conclusion
In the end, CSR and ethical business practices are not PR gimmicks; they are cornerstones of long-term company success. To stay competitive in a climate-conscious market, companies like BMW must balance profitability with environmental and social accountability, as proven by the Triple Bottom Line. In addition, the Volkswagen emissions scandal and Carroll's CSR Pyramid demonstrate that substantial financial and reputational harm can occur from disregarding fundamental ethical and legal norms. Finally, the operational dualism of Tesla shows that making a green product is not a guarantee of ethical business operations. To thrive in the modern automobile business, producers must align their dedication to sustainability with unfaltering ethical integrity in their supply chain and corporate governance systems.
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