


THE IMPACT OF CUSTOMER PERCEPTION ON CUSTOMER LOYALTY WITH REGARDS TO CORPORATE SOCIAL RESPOSIBILITY.
Total word count- 1618




TABLE OF CONTENTS							

1.0 INTRODUCTION
1.1 TITLE OF RESEARCH 
1.2 AIM OF RESEARCH 
1.3 RESEARCH OBJECTIVES 

2.0 LITRATURE REVIEW 
2.1 CITATION 

3.0 RESEARCH STRATEGY AND METHEDOLOGY 
4.0 LOGISTICAL AND ETHICAL CONCIDERATION 
5.0 RESEARCH TIMETABLE 
6.0 REFERENCES
7.0 BIBLIOGRAPHY 


Keywords * Perceived corporate social responsibility * responsibilities * Customer loyalty * Customer perception * Qualitative * 

1.0  INTRODUCTION
More companies today are realising the importance of corporate social responsibility (CSR) and the impact it has on social wellbeing, many are being developed concerning their CSR efforts and not just financial measures of performance. (Malaysia, 2012) 
 The practice of corporate social responsibility (CSR) within companies has influenced the way in which we as consumers make purchases. Although a company has many responsibilities to maintain, it can be believed that not one responsibility will continue to work without the other. A company’s first responsibility is economic responsibility, the simple fact is that if the company does not make money, it will not last. (Scilly, 2017) 
This research paper will set to investigate customer manipulation and the growing body of social incentives imbedded within promotions. This document will include a review on corporate social responsibility within companies and how it is used to gain customer loyalty and meet customer perception. It will include the research strategy and methodology of a qualitative approach and an overview of logistical and ethical considerations. The outcome is set to not answer the question here, but ask new questions, and bring new ideas. This will be followed by a Gnatt chart to show an outlined structure and timeline of the proposed work. 
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1.1 TITLE OF RESEARCH 
The impact of customer perception on customer loyalty with regards to corporate social responsibility.

1.2  AIM OF RESEARCH 
[bookmark: _GoBack]The aim of this study is to investigate, identify and measure how corporate social responsibility is perceived as a business model, and how it is used to increase profit, and gain customer belief. I have a strong interest in this subject area, companies evidently use many strategies to increase revenue and gain customer loyalty but how are they used with regards to corporate social responsibility?
Studies of corporate social responsibility have been objected to considerable research in recent decades, although there will always be a need to research this subject area to investigate it benefits as a marketing tool. (Salmones, M. et al. 2005). Many enterprises suggest CSR is the most preferred tool to use. Shin, Y. Thia V. (2014) suggests strong evidence to support the theory values have significant impact on customer perception and the CSR performance. 

1.3  RESEARCH OBJECTIVES 
Some issues may arise during my investigation; however, I have taken careful consideration in to my questions and the aims and objectives of them to avoid this happening. I have outlined the overall purpose of my study and this research paper, I will project my outcomes which will reflect my ambitions and expectation of this research area. 
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2.0  LITRATURE REVIEW 
The idea behind Corporate social responsibility is that companies are able to maintain their responsibilities. There have been many studies carried out on corporate social responsibility (CSR) ethics, customer loyalty, and customer perception. All that suggest a link between customer manipulation, incentives and improved financial performance. (McGuire et al., 1988) There are many benefits of having a CSR engagement program and strong motives to their considerations, along with strong values and risk management. 
Korkchi, S. Suggests that CSR has become a key issue in today’s world, old-style or traditional business models predominantly highlight a company’s economic goings-on (e.g. growth and profitability), The more updated responsibilities concentrate more on social and environmental impacts. “Today unethical behaviour can no longer hide in the dark waiting around for an investigation to ensue.” (Korrkchi, S. 2006)
Corporate social responsibility covers a broad range of responsibilities economical, legal, ethical and philanthropic. After a company ensures it is profitable it must guarantee that is has covered all legal responsibilities placed on it by law, it can then ensure its ethical considerations and if they decide to go that extra mile and meet the philanthropic needs, which involve making an effort to benefit society. 
It can be perceived that CSR is used to increase profits, the responsibilities have enabled them to do this while still addressing social and environmental issues however todays customers expect and want more and a higher standard of product, for not just their money but loyalty as well. “The brands that will succeed in the future will be those that tap into the social changes that are taking place today”. (Korrkchi, S. 2006)
CSR is widely researched, although it will always require more in-depth and current relevant research. I sense a lack of definitional clarity of the notion CSR. 

2.1  CITATION
DeFoe, D. (2013). Argues the for and against issues regarding corporate social responsibility, this is a good read and something that again requires more in depth research. 
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3  RESEARCH STRATEGY AND METHEDOLOGY  
In this study, I will use a combination of primary and secondary data in order to develop a body of knowledge towards my dissertation. Firstly, I will collect secondary data through investigating global literature, of the research conducted about customer perception and loyalty, thus allowing me to discover the concepts of business and corporate social responsibility as a business model through in depth research in books, journals, interviews and online academics. I have used the university of wales Trinity St David library to search for books, articles and researches to analyse and corrugate sustainable results. This will enable me to understand how far people in this area of research have gone and how they come to their conclusions. (Research Methodology. In: New Product Development, 2005) Since this focuses on corporate social responsibility with regards to customer loyalty, the following keywords were used in my searches so far; Corporate social responsibility; Ethical considerations; Research approaches; Business research methods; Customer perception; Customer loyalty.  
After careful consideration of both qualitative and quantitate data I have decided I shall be using a qualitative approach to the data collection as this approach is more suited due to the study surrounding human behaviour and natures as opposed to a quantitate method of data.  Following this my primary data will be collected in face to face interviews with consumers, and persons from private and voluntary sectors, covering Human resource departments and all personnel, this will enable me to compare the two and produce a conclusion.
 More research that is primary can be shown in the current study to collect more in depth data, on how corporate social responsibility truly is used to increase profit. The interviews will be conducted based on a questionnaire put together from the literature review. The questions will be focused on identifying the philosophy of the mind, organisational research on emotions, customer perception and belief. All in regards to CSR. 
“A Qualitative “Approach” is a general way of thinking about conducting qualitative research it describes either explicitly or implicitly, the purpose of the qualitative research, the role and the researcher(s), the stages of research, the method of data analysis.” (Trochim, 2006) There are four major qualitative approaches that can be followed, Ethnography, Phenomenology, field research and ground theory.   
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4.0  LOGISTICAL AND ETHICAL CONCIDERATION 
I will be using Qualitative data for this research; both One to one interviews and group interviews will be conducted to enable my outcomes to be possible. I will interview five different individuals from the public sector in the consumer market and five individuals from businesses based upon their knowledge, background and experiences. I will also organise a focus group to enable me to see other people’s critique of their perception on customer loyalty. 

After careful consideration deciding upon whom to interview, it has been decided I will interview both customers and businesses to see where there understanding of customer manipulation and loyalty lies. I will interview businesses in order to get an overview of both, on how they perceive corporate social responsibility as a business model, and how it is used to increase profit and gain customer loyalty by using social incentives imbedded within promotions. I will conduct in depth interviews, direct observation, and consider all written documents as outlined by Research methods knowledge base (Trochim, 2006). I am using this method of gathering data to gain an understanding of underlying reasons, opinions, and motivations, to provide an insight in to customer loyalty with regards to corporate social responsibility

When writing a research project of this calibre it is essential to make ethical considerations, and guarantee that the relevant guidelines of the ESRC Framework for research Ethics, have been followed within this dissertation. (Ethicsguidebook.ac.uk, 2016). 

Ethical considerations can be specified as one of the most important parts of research, Bryman and bell (2007) have come up with ten values of ethical considerations that should be followed and complied with as a result of analysing all ethical guidelines. 

It is necessary to safeguard all applicants and obtain their full consent before carrying out any data collection, with an adequate amount of confidentiality. while ensuring the dignity of the research participants is prioritised and they are not subjected to harm in any way. Bryman and bell (2007).  All ethical considerations will be followed and participants will have full to protect them and the privacy of the research. Full anonymity will be ensured throughout this research project and within the dissertation to all interviewees and no one will be discriminated against for their participation or view. 
A full ethics consideration form has been completed and included with this document. 








5.0  RESEARCH TIMETABLE 
The following GNATT chart shows an outlined structure and timeline of proposed work.
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