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Introduction
Sustainability is a concept that has become increasingly important in the hotel and tourism industry. This paper will discuss the three pillars of sustainability, evaluate businesses' concerns to embrace it and their relationship with corporate agendas, as well as explore how competitors are utilising it. Additionally, this paper will analyse circular economy principles about Corporate Social Responsibility (CSR) strategies and policies within the hotel and tourism industry in the United Kingdom.
According to Jauhari (2019), Sustainability is the practice of using resources responsibly to meet present needs without compromising the ability of future generations to do the same. It is an interdisciplinary approach that involves managing natural, social, and economic demands in a balanced way. The three pillars of sustainability are environmental stewardship, social responsibility, and economic vitality (UNDP Climate Promise, 2022).
The hotel industry has an important role to play in achieving sustainability goals because it uses large amounts of energy, water and other resources for operations as well as producing significant amounts of waste (Gardetti and Torres, 2017). Hotels can reduce their environmental footprint by implementing sustainable practices such as using renewable or low-carbon sources for energy generation; reducing water consumption; replacing hazardous chemicals with eco-friendly alternatives; improving employee retention rates through better wages and benefits; investing in local communities; promoting eco-tourism activities; maximising recycling efforts; supporting responsible wildlife conservation efforts (Vania and Carlos, 2022). By doing so they can contribute positively to both people's lives and planet Earth's ecosystems while sustaining their businesses over time.

The impacts of CSR strategies/policies on the hotel and tourism industry of the UK
Ethical labour practices are an essential part of any hotel and tourism business's sustainability strategy. They ensure that workers in the industry receive fair wages, reasonable working conditions, and respect for their rights as employees (Vánia and Carlos, 2022). Hotels can also adopt policies to reduce energy use, promote responsible sourcing from local suppliers, and provide training to staff on how best to interact with guests respectfully. This helps to build trust between the establishment and its customers, which is a key element of social sustainability (UN Women, 2022).
Philanthropy has become increasingly important for hotels and other companies within the tourism sector to demonstrate their commitment towards achieving environmental sustainability goals as well as supporting social initiatives within the communities they operate in or visit (Gardetti and Torres, 2017). 
Community engagement activities such as hosting events like conferences/forums at hotels is one way for establishments to engage with local stakeholders such as government bodies, NGOs, businesses etc. (Gardetti and Torres, 2017). As a result, all parties involved benefit mutually when it comes to adopting solutions designed specifically for environmental protection purposes e.g., creating green spaces around tourist attractions which could be beneficial both economically (tourism revenue) and environmentally (improved air quality).
Diversity equity and inclusion should form an integral part of any hotel’s sustainability framework since it promotes fairness among different groups by providing opportunities regardless of race/ethnicity/gender etc (Jauhari, 2019). These are helping to create a more inclusive culture where everyone feels valued and respected - this contributes positively towards long-term economic growth prospects since diversity leads to increased innovation and creativity amongst staff members thereby boosting productivity levels overall (Vânia and Carlos, 2022). 
Supply chain management plays a crucial role when it comes to ensuring sustainable operations within hotels. Because if not managed properly, then there exist potential risks associated with such unethical practices related to human rights violations taking place somewhere along the line production process e.g., child labour laws being flouted overseas factories supplying materials used in construction projects here UK (Legrand et al., 2019). Therefore, necessary steps need to be taken to ensure that adequate measures are put in place to mitigate these issues and prevent reputational damage damaging the company's ability to attract tourists in future years come.
Transparency reporting is vital hotel industry, especially considering recent accusations made against certain operators for breaching labour laws and exploiting vulnerable migrant workers in building sites in Dubai Saudi Arabia (Jauhari, 2019). This has resulted in greater scrutiny of authorities regarding accountability operations meaning all establishments must adhere to strict guidelines establishing processes regularly track progress making sure no infringements occur during course business activities (George et al., 2022). Furthermore, regular public disclosure information facilitates a better understanding of whether relevant commitments outlined corporate policy roadmap has been implemented reality leading to improved stakeholder confidence and higher brand loyalty time goes.

A Critical evaluation of business concerns to embrace sustainability and become a part of the corporate agenda.
The UK government has long been a leader in sustainability and environmental protection. Its commitment to reducing the country's carbon emissions, improving energy efficiency, and protecting its natural resources has resulted in increased pressures on all industries, including hospitality (Schermerhor et al., 2020). As such, hoteliers have had to adapt their operations to meet these new standards or risk facing significant fines or other penalties. This has motivated many of them to embrace sustainability and make it an integral part of their corporate agenda.
To begin with, the government's Climate Change Act 2008 set out ambitious targets for reducing greenhouse gas emissions across all sectors of the economy by at least 80% by 2050 compared with 1990 levels. This act put pressure on businesses to reduce their carbon footprints through improved energy efficiency measures such as installing more efficient lighting systems and using renewable sources for electricity generation where feasible (George et al., 2022). Hotels are no exception here - they must comply with updated regulations on building codes that focus on minimizing energy consumption while ensuring customer comfort.
Furthermore, the UK is a party to several international agreements that aim to protect biodiversity throughout Europe and beyond. In response, hoteliers have implemented sustainable seafood sourcing policies that promote local fisheries management strategies designed not only to conserve ecosystems but also benefit local communities economically through job creation opportunities related directly or indirectly linked to tourism industry growth itself. They may also take steps towards offering eco-friendly products such as organic toiletries items made from recycled materials instead single-use plastic containers etcetera (Travel Foundation, 2022). Finally, transparency when it comes to reporting data about water usage waste production/disposal can be used to demonstrate commitment to being held accountable for any potential negative impacts the tourism business might have on the environment around them too!
In summary, then, increased government pressures relating to the climate change act and various international agreements pushed hoteliers to adopt sustainability and ensure compliance to protect nature while providing guests satisfactory services that create economic benefits for localities they operate within.
The UK is a major tourist destination, with many of its hotels facing an increasing amount of competition from other hoteliers and independent operators (Ben Amara and Chen, 2020). This increased level of competition has motivated hoteliers in the UK to embrace sustainability and make it an integral part of their corporate agenda.
Hoteliers are aware that customers today prefer to stay at establishments which have adopted sustainable practices (Schermerhorn et al., 2020). Therefore, by investing in green initiatives, hotels can differentiate themselves from their competitors and improve customer satisfaction levels.
The Accor hospitality has taken a group initiative The Planet 21 programme and set an ambitious goals for 2020 based upon 4 strategies to tackle two key sustainable issues relating to food and buildings.
The Marriott International hotel chain in the UK has implemented several sustainability initiatives such as switching to LED lighting, installing motion-sensor technology, and investing in carbon offsetting schemes.
Hilton Hotels and Resorts have developed a comprehensive global corporate responsibility framework which includes measures focused on reducing waste, conserving energy, and preserving natural resources.
Travelodge has launched an ambitious 'Good Night Pledge' initiative which aims to reduce their water consumption by 12 million litres per year through improvements such as efficient showerheads and taps fitted with aerators (Ramakrishna and Selvan, 2022).
In addition to this financial incentive, there are various taxes breaks available for companies who adopt sustainable practices in the UK (Bartolomé et al., 2023). Furthermore, government grants are sometimes available for businesses that invest in eco-friendly technologies or energy-saving measures.
Finally, embracing sustainability gives hoteliers a competitive edge over rivals who fail to do so; by marketing themselves as 'green' establishments they can gain positive publicity and attract more customers than those without similar policies in place ultimately leading to higher profits overall due to improved occupancy rates.

Circular economy and the relationship with CSR
The circular economy is an economic system that aims to eliminate waste by creating a closed-loop production cycle in which materials and products are circulated within the same system without being discarded or disposed of as waste.
Bartolome et al. (2023) note, A circular economy is a model of production and consumption that reduces or eliminates waste, shares resources more efficiently, and creates value from all components of the system from people to technology to natural resources. 
The relationship between circular economy and Corporate Social Responsibility (CSR) is rooted in a shared commitment to sustainability. By transitioning from traditional linear production models to more sustainable, closed-loop systems, businesses can dramatically reduce their environmental footprint while creating positive economic and social benefits for employees, customers, and communities (Ren and Jackson, 2019). CSR initiatives such as fair wages, responsible sourcing of materials and energy efficiency programs are all essential components of the circular economy. Furthermore, the values of trustworthiness, transparency and accountability that guide CSR efforts align perfectly with those necessary for the successful adoption of a circular model. The integration of these two concepts is mutually beneficial (Bartolome et al., 2023). It is helping companies by pursuing both CSR objectives and a shift towards the circular economy companies creates long-term value while decreasing their impact on the environment (Ramakrishna and Selvan, 2022).
The relationship between the circular economy and Corporate Social Responsibility (CSR) is contributing to the development of the tourism and hospitality industry in the UK through several initiatives (Travel Foundation, 2022). By investing in renewable energy sources, reducing waste production, and encouraging responsible sourcing, businesses can reduce their environmental impact while also improving customer satisfaction (Ramakrishna and Selvan, 2022). A recent survey by Visit Britain found that 74% of people would be more likely to visit the UK if they knew it was taking steps towards sustainability. Additionally, CSR initiatives such as providing fair wages for employees have been linked to improved employee morale, which can result in better service quality. Finally, many hotels are now offering guests reusable amenities or compostable packaging options as part of their commitment to sustainable practices; this helps create an eco-friendlier environment for visitors while also promoting cost savings due to reduced waste output.
The circular economy is contributing to the development of the tourism and hospitality industry in the UK by encouraging businesses to adopt more sustainable practices. For example, hotels can reduce energy costs by investing in renewable energy sources such as solar panels while decreasing waste production through initiatives such as composting organic materials or recycling used items (Bartolome et al., 2023). Hotels can also create value from unused resources such as bedding or towels by donating them to local charities or upcycling them into new products for sale. In addition, restaurants and cafes have embraced zero-waste concepts that minimize food waste and enable efficient reuse of ingredients for multiple dishes throughout the day. These efforts help make tourism destinations more attractive and appealing, ultimately supporting sustained growth within an increasingly competitive market.

Conclusion
Overall, circular economy principles combined with CSR strategies can have positive effects on the hotel and tourism industries when implemented correctly. For these efforts to be successful, however, organisations must be willing to make significant changes not only regarding their operations but also understanding why embracing sustainability is so important. By encouraging sustainable practices through initiatives such as responsible sourcing or environmental management systems, hotels can benefit from cost savings while achieving business objectives by reducing carbon emissions and increasing their competitiveness on an international level.
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