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Green Practices in Hotel Chain
Sustainable practices are also referred to as greener practices which are environmentally responsible initiatives that businesses have implemented to minimize the negative impact on the planet (Saarinen, 2019). The essence of these practices is to reduce energy consumption, conserve water, handle waste judiciously, cut down on carbon emissions, etc. As the hospitality industry — including hotels — is an important contributor to the world’s use of resources and to its environmental sustainability, these initiatives are important to the hospitality industry and the entire global sustainability efforts. Most of the hotels have taken up simple steps like energy efficient lighting, water saving fixtures and waste recycling programs to mitigate their impact in Mountain View. But efforts are made, however there still remains gaps in which sustainability initiatives can be improved upon (Batabyal, 2018). Among the UK’s leading hotel chains, Whitbread PLC subsidiary Premier Inn has a solid record in implementing sustainability programmes under its ‘Force for Good’ programme. The company has primarily been targeting ways to decrease single use plastics, energy efficiency, as well as reducing food waste. Despite this, however, one of the key gaps in Premier Inn’s green practices is that it does not yet generate on site renewable energy. 
Considering the extent of the hotel industry’s impact on the environment, it is of great importance to integrate sustainability into its operations. Large amounts of energy and water are used by hotels with significant production of waste and pollution also generated. In this light, a lot of hospitality providers are turning to greener routes for ecology and in order to meet increasing consumers’ expectations for sustainability (Cooper, 2021). Common projects such as LED light, water saving heads, recycling programs are wide spread, but there are still gaps in being green. However, there are these gaps which give rise to innovation and hotels can continue to operate in an environmentally responsible manner but do so in a way that also yields efficiency and profitability. The concept of sustainability is no longer confined to a corporate responsibility, but is an element of the competitive advantage which influences a consumer choice. The combination of search by many travellers, and failure by eco-friendly hotels to stay ahead may mean that ahead these eco-friendly hotels fall behind hotels that do not integrate sustainability (Costa, 2022). By identifying and solving these gaps with credible green solutions, the green reputation of a hotel can be enhanced, its operation cost reduced and long-term environmental preservation can be improved.
The UK hotel chain who owns Premier Inn, Whitbread PLC, has made a lot of sustainable efforts. Much of the company's "Force for Good" program centres on energy efficiency, waste reduction, as well as responsible sourcing (Edgell, 2020). In initiatives to address the issue, the hotel has adopted LED lighting, reduced water usage through low flow systems and worked with to minimize the use of single use plastics. Although these positive signs, so far, there is a great deficit in the adoption of renewable energy sources. But conventional energy still plays a significant role in the Paris hotel chain’s business, so it continues to generate carbon emissions and longer-term sustainability difficulties. As the company has pledged to minimize their carbon footprint, this hole still remains: a lack of renewable energy generation on site. It presents an opportunity to introduce a greener practice which is environmentally supporting and can give economic benefits for the economy in the long term (Mowforth, 2019). By addressing this gap, the hotel would not only attain the levels of energy independence but able to make a distinction as a green brand in the hospitality sector.
So, one effective solution to fill this gap is to have solar panels put on place in Premier Inn properties. Solar energy is a sustainable and renewable power source which harms fossil fuels dependence, lower energy costs and reduces greenhouse emissions. Premier Inn can conduct a portion of electricity generation on its premises, by equipping hotel rooftops and other appropriate places with solar panels, thereby reducing reliance on traditional electricity grids (Haski-Leventhal, 2018). The integration of solar energy into many hotel operations around the world have been successful. One example is solar panels, which are currently used by Proximity Hotel in the United States to provide a major fraction of its energy needs, resulting in LEED Platinum for the hotel. However, hotels like the Crowne Plaza in London have not been far behind in taking up solar energy to increase sustainability. As a global best practice, the Premier Inn solar power would be implemented, and this would communicate Premier Inn’s commitment to renewable energy and to sustainability and operational efficiency (Papatheodorou, 2020).
Integration of solar energy into the Premier Inn’s operations would present benefits in terms of sustainability. Secondly, it would make a major decrease in the hotel’s carbon footprint and radically decrease its reliance on fossil fuels, which are responsible for most of the greenhouse gas emissions (Inkson, 2018). Whitbread would have used this to achieve its own environmental targets and meet UK government policies that aim for carbon neutrality. Secondly, solar energy is a long-term cost savings. To be financially viable, solar panel installation has an initial investment that’s substantial, but with time the cost of electricity will go down. Solar energy also enhances energy security for the hotel, because it isolates it from price fluctuations in energy prices and that there could be an interruption to supplies. Another benefit is good brand reputation. More and more consumers are environmentally conscious and visitors want to see an obvious commitment to renewable energy (Jauhari, 2021). The best point of differentiation that Premier Inn can promote is its solar energy initiative as this can strengthen its customer loyalty and differentiate them from competitors.
The benefits of solar panels on the Premier Inn hotels are nonetheless despite the challenges, but still. The high initial cost of installation with solar panels, installation fees and the possibility of their installing modifying the hotel infrastructure, are among the most discussed concerns. Long term savings are by less but to secure the investment it can be tough, especially on largescale adoption for numerous properties. In addition, the solar panel installation may not be possible in all Premier Inn locations as depending on the building design and size of the roof, local weather conditions may play an important role (Korstanje, 2020). In areas of little solar exposure, the amount of solar power that hotels can create might not compensate for the investment. In addition to the solar panels, maintenance and technical expertise are also required to keep solar panels functioning efficiently and for a prolonged period. These challenges would require that Premier Inn needed to partner with renewable energy experts, thus invest in workforce training. First of all, these barriers would have to be overcome carefully with planning and feasibility assessments.
The integration of solar energy at Premier Inn is a costly deal, nonetheless the cost effectiveness is a major factor in deciding the feasibility of integrating solar energy. As the initial capital investment is high, this is nevertheless a cost-effective solution in the long term. Solar installations are far less accessible with upfront costs than they would be without government incentives, subsidies, and tax relief programs for renewable energy projects (Management Association, 2018). Also, solar panels have a long-life cycle, usually longer than 25 years, which means they offer continuous energy savings over its lifetime. Hotels which use solar energy have also faced noticeable decrease in electricity cost, which has consequently given way for the money to be channelled into other business developing areas. Moreover, improvements are made to return on investment as both the cost of solar panels and cost of installation decrease with advances in renewable energy technology (Weaver, 2021). Taking these financial elements to account, solar energy is an environmentally sound choice and also a financially viable one, which fits Premier Inn for long term economic and sustainable growth.
There are many factors which make the practicality of such an implementation of solar energy at Premier Inn. Feasibility studies would be conducted to choose the best hotel properties for the installations to be undertaken with maximum efficiency (Sloan, 2017). Premier Inn could roll out the initiative step by step through pilot projects at a few selected outlets first to see whether it could work before introducing the programme across the chain. It would allow a nice, smooth transition while collaborating with renewable energy firms and sustainability consultants to deal with any technical and operational challenges that might be involved. Secondly, publicizing the advantages of using solar energy to guests and employees would spread across the hotel chain the culture of sustainability. Premier Inn can gradually incorporate solar power into its operation to achieve an effective and realistic implementation that brings the maximum environmental and financial benefits (Sthapit, 2020). The hotel should be able to optimise its resources and minimize its disruption for the norm of daily operations, if it will be able to roll out in a well-planned and organised strategy.
Introduction of solar energy would be beneficial to Premier Inn and hospitality industry as a whole in environmental terms. Lower carbon emissions are fought against climate change because they reduce dependence on fossil fuels directly (Wickham, 2021). In addition to this, the production of solar energy causes little waste and pollution compared to the production of conventional energy. Premier Inn can play such a role model role to other hotel chains by investing in renewables and thereby encouraging wider industry-wide sustainability improvements (Butler, 2018). Not only does solar energy have direct environmental advantages, it also increases resource efficiency, improving resource efficiency, which will help alleviate heavy strain on national power grids and encourage energy self-sufficiency of communities. Widespread adoption of renewable energy in the hospitality sector could help towards a greener future at a global level over a period of time. Solar energy would be part of the Premier Inn’s commitment to sustainability which would enable the country and its industries to meet the national and international goals set ahead to reduce carbon footprints across all sectors (Lück, 2021). It is a step that takes the hotel chain to making a tangible contribution to environmental preservation.
By now it is accepted that integration of sustainability in hotel operation is no longer an option but an absolute requirement to sustain hospitality industry in the long run. Although they have made significant steps towards conducting green practices, the gap in application of renewable energy remains to be filled. The hotel chain's decision to invest for the reduction of its carbon footprint, long term cost savings and its brand reputation, by investing solar panel installations, to them is in effect a very wise choice. High initial costs, technical considerations and the challenges of this sort, can be overcome by well-planned and phased approach leading to successful implementation (Hall, 2020). Further added to this is government incentives and advances in the renewable energy technology. Solar energy also brings environmental benefits for the hospitality sector that go beyond Premier Inn — and hopefully throughout the wider industry. 
The essay focused on the importance and significance of the green practices in the modern industries. Key findings state that it is essential to adopt environmentally sustainable practices to secure the future viability of long-life business and the well-being of the society. These days, companies are tending to combine greening strategies, including waste reduction, energy efficient practices and sustainable supply, to keep the size of their ecological impression to a base (Jones, 2017). The analysis shows specifically, how green practice not only benefits environment but also can yield economic benefits through cost saving and brand reputation. In addition, innovation is critical to the progression of green technologies and sustainable solutions and is a driving force to the business growth. Yet, such issues as the high initial investment in green technologies, and changing the culture of the organization, still exist. Overall, the ethics of this implementation is not simply the moral duty, but it’s a strategic decision for the firm on the whole, which stands in line with the broader idea of sustainability and growth (Williams, 2019). And as industries change, green commitment will be a significant element to the future’s sustainability.
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