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Aims and Objectives

To investigate how social media shapes Gen Z's travel decisions by
influencing how they gather information and form opinions about
destinations, and to develop effective promotional strategies that use
destination branding and social media to enhance the appeal of places
like Georgia, ultimately guiding Gen Z travellers' choices by using
Instagram and TikTok.
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Tasks and Activities

To research the influence that social media has on travel
destinations like Georgia.

To examine the types of content that is currently posted about travel
destinations like Georgia and assess how it aligns with what appeals to
Gen Z and what they must offer.

How can the research identify the factors Gen Z consumers
prioritise when selecting a travel destination?

Research case studies of effective Gen Z travel campaigns to find
specific appeals that are used to attract interest in this audience (e.g.,
influencers, adventurous themes).

Investigate what strategies can be used to help increase gen z's
awareness and interest in less-known destinations like Georgia.

Review reports and articles on social media trends and platform usage
specific to Gen Z (e.g., TikTok, Instagram). Focus on tactics such as
short-form videos, interactive content, and viral campaigns.

How can the information found measure the effectiveness of
social media campaigns in engaging Gen Z travellers

Review platform analytics guides (e.g., Instagram Insights, TikTok
Analytics) to understand the specific tools and data available for
measuring engagement and interactions with Gen Z audiences.
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Expected Outcomes

Know what social media engagement
strategies are suitable for gen z

Have knowledgeable of gen z
preferred social media platform

Understanding the key features of
influencing gen z decisions outcome

Know what Georgia needs to do to
gain more audiences of gen z to the
destination
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Timeline

Actions

Start date

Draft date

[Final deadline

important milestones

jow can the information found
easure the effectiveness of social
edia campaigns in engaging Gen Z
ravellers

16" November 2024

9" December 2024

2" of May 2025

[Gather reports and case studies online

actors Gen Z consumers prioritise

Eow can the research identify the
hen selecting a travel destination?

nvestigate what strategies can be used|19" November 2024 10" January 2025 2 of May 2025 Ea(her key reports to analyse the destination.
o help increase gen z's awareness and ollect numeric data on gen Z's usage of social
nterest in less-known destinations like media
eorgi
17" November 2024 29" January 2025 2 of May 2025 Explore Georgia as a destination

Identify Gen z's preferences

[To research the influence that social
edia has on travel destinations like
eorgi

0" November 2024

[p1* February 2025

2" of May 2025

investigate Instagram and Tik Tok and their
interactions with uploads of destinations
such as Georgia.





