N Prifysgol Cymru
3% Y Drindod Dewi Sant
\ University of Wales

Trinity Saint David

Programme MA International Music Marketing
Module Code ADAD7012_LON

Module Title Development

Submission «TBC (Element 1 — Portfolio)
Deadline «TBC (Element 2 - Essay)
«TBC (Element 3 — Presentation)

Referencing Inthe main body of your submission you must give credit to authors on whose
research your work is based.

Append to your submission a reference list that indicates the books, articles,
etc. that you have read or quoted in order to complete this assignment.

e.g. for books:

surname of author and initials, (year of publication), title of book, publisher:
place of publication.

Late submission will result in a late penalty mark, as follows:
Up to one week late: maximum mark of 50% for first attempts and 0% for resubmissions.
« No work will be accepted more than one week after the submission deadline
(Academic Quality Handbook 2016/17 7.5 (5))

Task Description

Element 1 - Portfolio (40%).

(Equivalent to 3000 words)
Students must create a comprehensive marketing campaign portfolio for a current recording
artist.

Element 2 - Essay (40%)
Students must provide a commentary of their portfolio submission, demonstrating their
evaluation of theoretical frameworks and principles. The commentary should also analyse the
portfolio’s response to the learning outcomes.

Element 3 - Presentation (20%)

15 minutes (Equivalent to 1500 words)
Students must deliver a solo presentation pitch of the marketing campaign submitted in
Element 1.



Learning Outcomes tested Assessment Criteria:
(from module/unit syllabus) To achieve each outcome a student must
demonstrate the ability to:

«Critically evaluate and analyse complex and  +Analyse marketing theories and practices:

dynamic marketing theories, strategies and market segmentation, targeting, positioning,

practices within the specialised context of sales, consumer behavior, the psychology

music and entertainment of marketing, the impact of culture and the
«Develop and present innovative and mixed perception of value

media marketing strategies and tactics for «Evaluate marketing tools, techniques and

commercial music campaigns across all practices across the dynamic media, platform

forms of media. and new technology landscape in a global

business framework

«Critically Analyse the differences between
marketing in the physical and digital worlds
and the dynamic interplay in marketing cam-
paigns between them

- Interpret and present = current case studies
of music and mixed media entertainment
marketing campaigns, and how they are
devised, executed, monitored, and react to
change

eHarness a range of communication and pres-
entation tools to a high standard in the pro-
cesses of researching, collating, presenting,
and executing marketing campaigns



Guidance for the students in the completion of tasks

Element 1 - Pre-production Portfolio (30 minutes)
Students must create a comprehensive marketing campaign portfolio for a current recording
artist.

The campaign must include artefacts detailing their responses to the following key areas:

«Brand and iconography

«Budget

«Advertising

«Social media campaign

*Release strategy

«Project management and timeline

The portfolio should contain a mix of self-generated and externally researched artefacts in or-
der to demonstrate the student’s knowledge and understanding of the outcomes.

The project’s budget must be researched and set by the student.

There must be a minimum of 6 artefacts included in the portfolio.

Students can include as many artefacts as they wish in order to demonstrate their knowledge
and understanding of the key areas detailed in the brief.

Portfolio submissions must cite and reference externally sourced knowledge.

Appendices can be used for additional content.

Please submit the portfolio as one PDF document, with supporting audio & video media submit-
ted in a separate folder.



Guidance for the students in the completion of tasks

Element 2 - Essay

Students must provide a commentary of their portfolio submission, demonstrating their
evaluation of theoretical frameworks and principles.

The commentary should also analyse the portfolio’s response to the learning outcomes.

The commentary should demonstrate the student’s evaluation of marketing principles, strategy
and tactics in order to create the artefacts submitted in Element 1.

In addition, the commentary should reflect on the material submitted in Element 1 in relation
to the assessment learning outcomes. Students could respond with a personal development
action plan.

Element 3 - Presentation
Students must deliver a solo presentation pitch of the marketing campaign submitted in
Element 1.

«Students must deliver a persuasive pitch of their marketing campaign. The presentation must
address the areas detailed in the Element 1 brief: Brand and iconography, Budget, Advertising,
Social media campaign, Release strategy, Project management and timeline.

(Students are not limited to these areas).

«Professional presentation tools must be used but students are not limited to their sole use in
delivering the pitch.

Presentation submissions must cite and reference externally sourced knowledge.



Submission Details

Element 1 - Portfolio

«All elements need to be submitted to the UWTSD Moodle VLE in the appropriate sections by
13:00 (GMT) on the day of the deadline.

«Folders and files must be named according to the format
surname_initial_module_assignmenttitle (e.g. smith_j_Development_Element1 )

«All elements must be suitably organised in folders
«The portfolio must be delivered as high-quality files.
«The folder must be zipped for submission

«The folder must be named before it is zipped.

Element 2 - Essay

«All elements need to be submitted to TurnItIn via the UWTSD Moodle VLE in the appropriate
sections by 13:00 (GMT) on the day of the deadline.

«Your submission must be must be a PDF, named according to the format: surname_initial_
module_assignmenttitle (e.g. smith_j_Development_Element2)

«Make sure that your Name, Student Number, Module Title and Assignment Title are clearly
shown on the front page of your assignment.

Element 3 - Presentation

«A 20 minutes slot will be pre-allocated for your presentation.

«In this time, you will set up (and pack down), as well as leaving time for a short Q&A.

«The presentation will be filmed for archiving and moderation purposes.

«All presentation assets (e.g. Powerpoint files etc.) must be uploaded to Moodle on the day of
the presentation.



Marking Criteria and Student Feedback

«This section details the assessment criteria.

«The extent to which these are demonstrated by you determines your mark.

«The marks available for each criterion for each Assignment Element is shown.

«Markers will use the space provided in the marksheet to comment on the achievement of the
task(s), including those areas in which you have performed well and areas that would benefit
from development/improvement.

Assessment Criteria Element
Weighting
1. Research-informed Literature E1 (10%)
Extent of research and/or own reading, selection of credible sources, application of appropriate referencing E2 (20%)
conventions. E3 (10%)
2. Knowledge and Understanding of Subject E1 (20%)
Extent of knowledge and understanding of concepts and underlying principles associated with the discipline. Eg 882/0;
E %
3. Analysis E1 (20%)
Analysis, evaluation and synthesis; logic, argument and judgement; analytical reflection; organisation of ideas ~ E2 (20%)
and evidence E3 (20%)
4. Practical Application and Deployment E1 (30%)
Deployment of methods, materials, tools and techniques; application of concepts; formulation of innovative and E2 (20%)
creative solutions to solve problems. E3 (30%)
5. Skills for Professional Practice E1 (20%)
Attributes in professional practice: individual and collaborative working; deployment of appropriate media; E2 (20%)

presentation and organisation. E3 (20%)



PG Common Assessment and Marking Criteria

Assessment
Criteria

Outright Fail
(0%-29%)

Fail
(30%-39%)

Unsatisfactory
(40%-49%)

Satisfactory
(50%-59%)

Excellent
(70%-79%)

Good
(60%-69%)

Exceptional
(80%-100%)
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