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Summary of topics
The aim of this dissertation is to highlight the necessity of art activism when addressing the political debate of global warming. I will do this by summarising my own auto ethnographic agenda towards global warming and climate change, the context in which our decade got to where it is in terms of consumerism, the “hyper entity” of this issue and how creatives localise this distance and finally the impact of this demand on our earth and how artists have been combating and raising awareness through visual communication.


















Introduction
Why does this need to be addressed now?
I feel like the world I’ve been born into is like a fast car, we’ve got our foot on the accelerator and every decade that goes by we are shifting up gears as we speed up, and what scares me is that we are driving with a blindfold, we cannot comprehend the damage climate change will do to ourselves and our futures. 
Our modern day suffers from hundreds of political problems and arguments, we cannot seem to agree on global affairs that please everyone, but one global debate that affects the life of every single resident of planet earth is how our insatiable consumerist culture has brought upon a catastrophic rise in global warming which is on the path to disaster, destruction and ultimately millions of deaths. Why does it need to be addressed now? Climate change isn’t reversible, we have already made permanent scars on this planet. (Climate Change: Vital Signs of the Planet, 2019) Harmful gasses such as CO2 lingers in our atmosphere and could take a couple of centuries to disperse, and there is a delay between what we’ve done and when we feel it affects (RealClimate, 2017).
The world as we know it now and how our children see it in a century will be entirely discrepant. Therefore, this needs to be addressed and action be taken. Immediately, as cause is not lost, we have control of the future and can make a noticeable difference and clean up the mess we’ve made and avoid the inevitable.
Therefore, in this dissertation I will argue the importance of art activisms role in fighting climate change by summarising my own agenda towards global warming, the context in which our decade got to where it is in terms of the consumerist culture we surround ourselves in, the impact of this devasting demand on our earth and how artists have been combating and raising awareness through visual communication to localise the large entity that is global warming.

Auto ethnographic history
Nearly every memory I have as a child is situated at the beach, I was lucky to grow up on the coast of Pembrokeshire with some of the world’s most beautiful beaches and roughest cliff edges literally on my front door step. By now my blood must be made of 50% salt water and sand. The beach is where I learned to swim, play, fall in love and find my own happiness from the outdoors. The tide shaped me into who I am, just like it shapes our coastline.
But similarly, to a child catching a cold there was a plague affecting this land, a man-made illness growing in intensity as I grew. 
When I asked my Mother what my relationship to the beach and the coast was like as a child, to my embarrassment she said, “You loved it, the second we pulled up and your toes touched the sand you would strip off and run into the sea, doesn’t matter what the weather the was”. However embarrassing, that statement was I wouldn’t describe myself any different to this day, only perhaps more clothing. My family are all native Londoners and I was actually born in South London and I did spend a good amount of time there growing up, but it never made me feel the way the wild coast did. It was dirty, stuffy and too busy, it made me feel claustrophobic; it wasn’t my home, my home was in wild West Wales.
As a child I never noticed rubbish on the beach, I was always taught to leave nothing but footprints (and the occasional sandcastle) wherever I went, and most people abided by this also. All the locals followed this unwritten rule and even the few holiday makers did too. It was only in my early teenage years that I noticed that people would leave BBQ stuff and beer bottles but nothing drastic and it would usually be quickly cleared up by others. As the popularity of Tenby and Saundersfoot grew as a holiday destination and the population of Pembrokeshire triples in the summertime. I still wouldn’t notice a massive growth of litter on the beaches because there has been an increase in the bins available and regular Sunday beach cleans.
I’ve worked in a green sustainable café on the beach for the last 3 years and this has opened my eyes in many ways, firstly that is so easy for consumerists companies to make small changes away from non-biodegradable plastics and that sustainable energies cost more to purchase but save money in the long run and produce far less harmful emissions. Secondly it has been a pleasure working on one of the worlds best surfing beaches and meeting thousands of people a year who admired and respected the beach always be tentative to rubbish and recycling and maintaining the beauty of this wonderful place. However, at the end of those busy summer days there would still be litter at caught in the bushes either from the wind or carelessness but that wouldn’t dishearten me as I knew the packaging sold at this café was made from recycled paper and extremely compostable, and that goes for the coffee cups and lids, straws, trays, and napkins. No plastic bottles allowed, only refillable bottles or recyclable glass and metals. This set me a fantastic mindset for future advocacy and to lead by example in all future endeavours 
However, my microclimate that I was isolated in was about to be blown wide open. I often liked stormy walks on the beach, with the rain battering me and the wind penetrating my ears but this time the storm brought something different. An invasion, plastic upon plastic. Now when there’s been a high tide and the washed-up seaweed leaves a line to mark how far the seas reached into land, there is coloured plastic netting and ropes intertwined with the branches of the kelp, along with bottle caps, lighters, tampon applicators and all manner of foreign objects. I think the saddest thing now is reaching down for a handful of sand and seeing thousands of multicoloured specs as plastic microbes make up a percentage of the beach now.
The definition of global warming has warped and sharpened in my years on this planet. Once it was a hippie phrase that was not taken seriously and was only used by nature lovers and beach bums. Since the scientific research has been more advance and can show clear evidence of a negative impact, the phrase has become a valued serious political issue, talked about by scholars, scientists, Politian’s and people in authoritative places. Therefore, as the publicity grew so did my agenda. 
My once local beach had now become an area for migrant alien objects, washed up from far out sea and other lands. I could now see that climate pollution was happening in the world and a phrase that used to be so distant was finally in my home; and it was time for my beach bum naivety to become proactive activism. Greta Thunberg, David Attenborough and Brian cox have all used their voices to evoke change, it is time to see what visual imagery can do in the age of the blind.









Chapter 1 
How do we make climate change local?
In this chapter I will summarise how and when consumerism came to be and how this increase popularity for demand impacts how environment and future climate, emphasising the urgency for a radical change.
Mankind has been a large producer of pollution since the rise of the industrial revolution of the 16th century, man-made pollution can also be traced another 200 years further by the ice caps preserving atmospheric characteristics of the time and preserving this information chronologically. The climate on earth has been changing and evolving for thousands of years, 7 glacier cycles have occurred in the last 650,000 years alone there occur because of small changes to the planets orbit that affects the solar energy we receive. These changes are naturally occurring and are a fluid part of evolution, until the recent warming trend of the 20th century which scientists believe has 95% probability to be our fault. (Climate Change: Vital Signs of the Planet, 2010). However, it has only been since the industrial revolution that this has taken a dramatic affect in many different forms but in particular on our oceans, weather, food and health (Monitor, 2019).
This is predominantly down to the rise of mass production and the unsustainable consumerist culture we have adopted. The consumerist revolution began in the early 1800s when the epochal change occurred, this was down to the rise in economic growth around this period which, increased wages, which increased expenditure in small businesses, which led to a provide in employment, which ultimately led to the wages growing further. It was at this point that large industries were created to cater for the increasing demand of both luxuries and negligent objects (HISTORY: CONSUMERISM, 2016).
The Fable of the Bees (FABLE. and Mandeville, 1724) an economic tract by Bernand Mandeville a Physician, published in 1723, summarises that in juxtaposition to what the church led the population to believe that made a country rich were spirit, dignity and pride was actually the narcissistic act of ‘shopping for pleasure’ and this was the ‘engine to prosperity’ (FABLE. and Mandeville, 1724). Mandeville writes that the key to sustaining wealth is to generate enormous demand for nonsensical and futile objects. In all Mandeville explains that society has a choice between being wealthy and virtuous. One choice entailing being rich, moral decadence, vain and with an abundance of material possessions and the other living a poor simple life, with barely any possessions, profound poverty, virtuous and god abiding. It is obvious what the people chose as we are still in living that decision.
There are lots of statistics showing where the highest levels of pollution come from, and where the blame should lie, whether that’s industrial, transportation, agriculture etc but in reality, is comes down to the people. Human demand. The demand and consumption of the average modern-day person is staggering, and this life style including electronics, vehicles, food and construction is responsible for 10% of the greenhouse gasses. These figures for big cities are just climbing and we must half our emissions by 2030 to maintain the global warming of 1.5C. (Atkin, 2019)
We are getting lazier as a generation, (Harvard Business Review, 2018) with convenience and demand at an all-time high (Trentmann, 2016). There is a strong relationship between the popularity of plastics and the rise in global warming. A common misconception is that our ‘one use plastic’ is just a polluter of our oceans and rivers, but in reality, plastic production is one of the largest air polluters (The Independent, 2018). 
Fossil fuels are one of the largest percentages of greenhouse gasses that is clouding our ozone layer, inevitably heating up our earth. Oil and coal, both fossil fuels are used to make plastic both are massive polluters creating harmful gasses when burnt. Plastic production is estimated to triple by 2050 as our generation grows every more dependent on it with one use plastics like; straws, carrier bags and water bottles at an all time high. Not only does plastic create pollution in the production of it but it can’t be recycled and does not degrade, a study shows ‘that in 2050 there will be more plastic by weight than fish in the ocean’. (Wearden, 2016).
Although single use plastics are at an all-time high, companies and world leaders have begun the slow approach to combat the growth with massive industries like McDonalds making trend setting changes to recyclable paper straws, Coca-Cola and Kellogg’s vowing to eliminate all plastic waste from their products (The Independent, 2019). Countries like Canada and Europe banning single use plastics by 2021. Change is occurring, perhaps not at the urgency the world needs it but it is changing. In this dissertation I will explore how political art activism affects this change. (Wolfson, 2019)

Psychological distance
Why hasn’t global warming been addressed sooner? Global warming is proven to be happening all around us, but it is not all visible and with the more devasting affects occurring sometimes miles away and can only be seen on our phone screens, creating a large psychological distance which creates a pause in empathy and understanding.
It is this psychological distance that makes climate change into a ‘Hyper Object’, a term created by Tim Morton (Morton, 2013), meaning; “A hyper object could be the very long-lasting product of direct human manufacture, such as Styrofoam or plastic bags, or the sum of all the whirring machinery of capitalism. Hyper objects, then, are “hyper” in relation to some other entity, whether they are directly manufactured by humans or not” (Morton, 2013).
Ice sheets in Antarctica and Greenland are melting due to the rise in temperatures approximately 2 degrees since the industrial revolution, creating a rise in the sea levels which is affecting the coastal regions; causing devasting floods and permanently changing the coastline at a rapid rate with an estimated rise of 20cm by the year 2300 (Milman, 2019). This is a “hyper entity”, we cannot see the Antarctic reducing.
The rise in heat has caused more erratic amplified weather conditions, intensifying floods, storms and snow falls but also longer and insatiable droughts which have caused devasting affects to wildlife and humanity. This is a “hyper entity”, we cannot compare the weather.
With the weather becoming more concentrated and violent this affects crops and agriculture with food production being threatened, shook and water supplies vacant. This affects all farmed animals and agriculturally sourced animals both on land sea. This is a “hyper entity”, majority of us do not produce our own food, we simply consume and do not question where is has come from.
As well as the psychologically distant effects of climate change listed above, these changes can have a direct impact on our physical health as citizens of planet earth. People living in dense city like areas can be affected by smog which is an increase in ozone particles which have expanded due to the heat. Smog can cause heart disease, asthma and lung cancer. This is a “hyper entity”, not all live in the city and notice a change in the air balance, nor do they necessarily blame any health defects on the environment.
In relation to Morton’s term (Morton, 2013), global warming is a ‘hyper object’ because it is too large for us to fathom and because the most of us cannot apply it to our own homes or neighbourhoods, creating a false sense of security that is not affecting me or will not affect me, that it is to distance there for not relevant/important or just not true at all. It is this bigotry which pauses evolution, encourages the demise of the planet’s health, deterioration of future generations well-being.
How do we narrow the psychological distance? finding climate change in your own environment isn’t a difficult task, knowing that rubbish on the streets isn’t supposed to be there and will harm wildlife, or knowing that single use plastics such as your ear buds cannot be recycled and will outlive you. The media is slowly homing in on this distance and bringing it to your homes showing the damaging results that harvesting palm oil in the forests and plastic bags in the ocean have on wildlife, forcing you to have empathy for the animals through television adverts, propaganda, music and films. Art and culture have the most power to sway pollution producing economies and provide them with wholesome ethics and the incentives to change to a more sustainable way of producing, art has the power to start conversations about global warming (Serota, 2018). Still the long-term catastrophic affects and seriousness of this giant phenomenon aren’t taken seriously or not even advertised (Nationalgeographic.com, 2018).	 
	In conclusion to the following statements, consumerism is a deeply rooted social norm that has had planted self and wrapped its roots around our easily manipulated culture for almost half a millennium and we are beginning to pay the price for our gluttony and greed. Earth is in dire need of action and protest. The consumerist culture we have adopted is negligent and harmful, but the seriousness of the situation is being halted by naivety of the people who cannot comprehend such a travesty, which is where art and activism play such an important role.  I will now argue in the next chapter of this dissertation, particularly in the context of global warming the importance of art and visual communication in protesting political topics and how creatives do this successfully.



 













Chapter 2
Art and Activism
In this chapter I will explore the relationship between art and activism in the last century and denote how art has adapted to make its protest personal and justify how art impacts change and thought, making it a crucial element in activism, especially global warming. I will analyse how the artists use their mediums to localise messages and attack consumerism.
Art has been used as a form of freedom of speech for hundreds of years, with creatives using paintings, photographs, sculptures and literature to convey their opinions on controversial topics. It is sometimes more poignant to discuss, denote or represent politics this way as you can create visual imagery to represent something or in some cases to mock or mimic.
Political art has been a key role in history both from the activism point of view and from the realist informative view. Here is an example of two 20th century political activists’ artists that create art to narrow the gap between an issue and home, both denoting wars and far happening tragedy.
[image: ]
Fig. 1: The Prisoners

Kathe Kollwitz a German line etching and sandpaper artist of the late 19th century depicted poverty and repressed defiant workers in her prints. It was a shocking depiction that was reproducible and inexpensive, accurately commenting on social injustice of the times, and because of this was widely popular. Her later prints portray the realities of war by often showing the woman and children beguiled with grief and drowning in sorrow, showing the realities of both the world wars. Kollowitz art is an excellent example of political art, whether it was supposed to be intentional or not. The aim is not to just see the prints in front of you, but to have your eyes actually opened and consider angles of consequence that you possibly never had before. What makes it so powerful is that it is thought provoking and that’s what prompts change. Art that depicts death and sorrow also doesn’t go out of of date and fades into history, what makes it still poignant to this day is the imagery is still being mimicked in wars all over the world, with death and loss lingering amongst all nations; creating Kollowitz art still so relevant a century later. (Kennedy and Kennedy, 2017)
[image: ]
                                       Fig  2: The Living Room War

Martha Rosler an American collage maker, and political activist created photo montages out of magazine cut outs often combining pictures of the war in Vietnam with pictures of modern suburban American life.  The Vietnam war was highly documented and broadcasted to every living room in America on televisions and magazines but Rosler said “The images we saw were always very far away, in a place we couldn’t imagine”. In doing so Rosler created a very subtle form of reducing the psychological distance that was between the Americans and Vietnam, in doing so shrinking the hyper object of a distant war and quite comically portraying alongside the American life. Also, actively supporting the public opposition that America had for the war as Americas involvement in Vietnam was growing. Her depictions force the viewer to confront the grim realities of war by literally placing it in living rooms and homes, where they couldn’t be ignored or dismissed. (Hubber and Hubber, 2017)
The possibilities of what art can do is vast and endless, with more people having access to mediums to create and more people having the confidence to use their right to freedom of speech it’s a growing platform of protest. Art can be complicated, or it can be simple, it can be surreal or real, the opportunities are endless and thus so is opportunity to change someone’s mind or allow someone to see another side of what their firm opinion was once. Environmental activist art is so crucial in aiding this political crisis as it brings awareness and makes the huge hyper object that isn’t relevant to the majority of the world local. Similar to all the political activists I have mentioned their main incentive was to make the politics local and bring it in to your home, making it unavoidable, making it your issue. That’s what makes a successful bit of activism, making it the viewers problem.
The conventional choice to use polar bears and pandas suffering are less common now as propaganda to advertise global warming, as tabloids originally went with the idea that everyone loves fluffy animals and to see them suffering would provoke some change, however this didn’t bring the issue local enough to spark fear. Tabloid Imagery had to include actual human suffering directly impacting them as a species and to try and condense the scale enough for the viewer to comprehend and to make relevant the global issues that were going unnoticed or ignored. (Shields, 2019)
Artists have embraced this change in propaganda and have applied to modern activism to narrow the bridge of distance. 
Olafur Eliasson ‘ice watch’ which was shown in front of the Tate modern in 2018 is an extraordinary example of modern local activism, Elisasson cut and shipped 12 ice blocks from Greenland and displayed them in a public place in a clock face formation, as a visual representation of the depleting artic ice sheets and the repercussions of water levels rising and the cataphoric damages of this. Not only does this immersive interactive and moving art narrow the distance of climate change but it literally brings it to your door step creating an entirely sensory display of its affects, taking protest to a whole new unavoidable level by creating a sensitivity to the topic. (Olafureliasson.net, 2019)
[image: ]
Fig. 3 : Jakobshavn Glacier
Similarly, to Eliasson ‘ice watch’, Zaria Forman’s pastel art represents climate change and in particular the melting ice caps. Forman is an example of how environmental activism isn’t just protests, shocking photographs and large sculptures but traditional methods of depicting political messages is equally as poignant. Forman’s large scale hyper realistic pieces were originally portrayals of mighty glaciers and icebergs beautifying their integrity and conveying strength, but as the ice shifted so did Forman’s artistic focus. With radical change in the Arctic and Antarctica’s landscape that was observed by Forman, her work evolved into meticulous depictions of the slushy landscape, centring her focus from often a bird’s eye view communicating the severity of the decay in a non-glorified urgency. This kind of softer activism is so important in our culture as it conveys a truthful pure message without the fear, it is often heard that people do not watch the news or read the papers as they believe it to be ‘scare mongering’ and is often portrayed to be depressive, negative and a strong sense of doom. Which is why this art is so important in conveying messages, imagery and depiction is the strongest form of dialect. Making thought provoking art is to create a trigger, it embeds a message within yourself to which you will be reminded. Art is the beginning of a chain reaction of change. (My Modern Met, 2018)
This dissertation has so far come from a selfish mankind point view, documenting the demise of our, but what is yet to be mentioned in any great detail is the obvious notion that we share this planet with millions of other species being directly affected and murdered in the largest unwritten, unpublicised genocide known to this world. A gripping piece of activism which denotes the effects of mankind on the animal kingdom is Alexis Rockman’s “Tree of extinction” which includes “Dimetrodon, extinct 242 million years ago; Elkhorn coral, critically endangered; Dodo, the last of which was killed in Mauritius in 1681; Thylacine, extinct Tasmania, 1936; Bornean Orangutan, critically endangered” (Nytimes.com, 2018). It’s in these collected depictions of extinct animals that that Rockman creates a political protest that is not only captivating in its pop realism fashion but to see all of the animals that have been murdered to extinction because of mankind’s harmful intervention on the earth.
Rockman’s work also includes a different kind of invasion separate to the plastic invasion, the plantation of foreign species into the ecosystems and the affects and tragedy caused on the indigenous species from the placed predatory invaders. Rockman has created many a large colourful painting predicting the devastation to come because of global warming, consumerism and genetically modified organisms will have on communities, wildlife, and earth. (Artworksforchange.org, n.d.)

Technology and Activism
In an age of technology, activists have had to utilise technology to convey their messages with innovative forms of interactive information producing art. This crucial adaption to the popularities of the times is imperative when conveying messages, as you must keep the audience active and intrigued.
Mel chin, a visual communicator embraced this change in times and used technology to convey a very strong message that was interactive and playful but the connotations behind it were powerful and hopefully thought provoking and change prompting. Chin developed an app which allows the audience to adventure Times Square, New York with a futuristic twist. Though the camera lens shows the accurate realistic buildings surrounding you, if you tilt and turn the phone to look above your head and all around there is what Chin describes as a ‘A nautical traffic jam above. Boat age in the air; occasionally bumping into each other while waves break the silence of a natural surreal floating canopy of hulls. Apparitions appear, based on living species of plankton, and seem to seek connection to the human audience.’ This partnership of technology and virtual climate adaption is a new sensory protest, that can grip every audience into an immersive local protest. (Melchin.org, 2018)
In relation to this method of using intervention as a form of awareness seeking, Justin Brice Guariglia has adapted this form intervention through technology to the next subtle level. Guariglia worked with NASA for a short time on arctic satellite images, and witnessed first-hand the devastation caused, he took this pain and urgency to make a change back with him to America. Guariglia began to create and modify pop up signs with brash statements such as “No Icebergs ahead”,” We Are The Asteroid” and” Climate Change At Work” (Medium, 2018). These interventions represent a warning to average pedestrians and passers-by indicating that climate change is not to be ignored, by localising and reducing the protest to that which is understandable and comprehendible Guariglia has created a artistic protesting intervention that is unavoidable, utilizing modern technology and the premise of normal human culture. 
With modern technology at our full disposable, the national geographic have used film and media to create a poignant bit of activism. The activism doesn't stop at art, the film industry has taken to providing a detailed account of the devastation. “Before the flood” (Before the Flood, 2016) is a national geographic documentary film hosted by Leonardo DiCaprio. It’s important to note the effects of it being hosted by a very well-known celebrity, this raises the publicity of the imperative matter and in some 21st century way depicts that somebody as famous and important cares about this topic, including the famous people in places of authority such as Barack Obama and pope Francis interviewed in the national geographic film also. The documentary goes to many places showing the impact that global warming has had on it and how it will impact them in years to come. DiCaprio travels to the north of the Arctic and to Greenland where a humongous solid 30 feet of ice has already perished into water in the last 20years adding to the ever-growing sea levels, which he then travelled to Florida where they are suffering with extreme flooding and have spent $400 million dollars in delaying the effects of the melting caps will have on their sinking Miami beach, the authority is spending money to save their cities but not to sort the problem, a plaster over a gunshot wound. Notably DiCaprio also travels to the south pacific islands where there are islands already lost and for the undeveloped countries with less money the future is uncertain without change and help.
“Before the flood” shows the devastation global warming and pollution has had on wildlife, by exhibiting the dying coral of the Bahamas, Caribbean. The communities depend on fisheries from these corals to survive and have an economy but because of our ocean absorbing a large majority of our emissions, the change in temperature is affecting reef and coral systems, which systematically reduces the chances of survival for any aquatic life. Similarly to the oceans being an absorber of fatal emissions, the rainforests are also sponges for toxic emissions and are being burnt down all over the world fracturing the eco system and supporting a mass genocide of animals. (Before the Flood, 2016)




The documentary highlights what is already being done and importantly what is being done and could be done about it which sometimes political 2D art lacks that motivation of showing change. It is a powerful documentary that would a reach an enormous amount of audiences and gather a lot of publicity making it ever more poigiant, showing the numerous affected places adds a lot of power, enlarging the issue further giving a great sense of urgency. Film is a vital utensil in art activism.
In summary, art has been an imperative tool in protesting politics for centuries. With the imminent threat of climate change looming, the importance of thought-provoking art is needed now more than ever. As analysed above these poignant messages are best shown through creative visual communication reaching every sense and prompting emotion than just speeches and written word.













Conclusion
Ice caps melting, temperatures rising and air pollution. Earth is in need. Global warming is caused by our consumerist culture and lack of change. Climate change is a hyper object far beyond our capability to comprehend just how serious and debilitating it is on planet earth an important way to shift this vale is through art and visual communication.
Chapter 1 delves into the history of consumerism how the demand for things became popular a millennium ago and the affects this had on culture, economics, environment and our modern day, emphasising that consumerism is a deep seeded cultural normality for us now and that we need to break those insatiable habits of convenience and demand for own welfare and futures. I reference Tim Morton’s book “Hyper Object” (Morton, 2013) to try and analyse why this topic hasn’t been addressed sooner due to the psychological distance between climate change and man’s comprehension of enormous entity’s described as a “hyper entity”.
Chapter 2 demonstrates a brief example of the relationship between art and activism in the last century, demonstrating how art is an irreplaceable asset in protesting any political agenda as the visual communication is like no other form of sensory interaction. I emphasise how creatives minimise the psychological distance mentioned in chapter 1 by localising their art to be applicable and recognisable to the specific audience by doing interventions in their day to day life making it understandable and not to be ignored. Then the context of global warming and how creatives have utilised this in environmental art activism. I explored the importance of technology in this age and gave excellent examples of key artists who use technology to create localised protest that are interactive and submersive to their everyday lives, making it subtle yet ever so invasive form of activism which Visual communicators use this to their advantage to localise the suffering into recognisable art that can be absorbed and regurgitated back to others, which is what activism and protest is.
Through the main body of my work I have demonstrated my own political agenda towards climate change, but I have also given evidence of the majority of activist’s  agenda towards climate change, conveying that consumerism is doing irreversible damages and causing death all over the globe to not just humans but wildlife and all of our futures. I have argued that art activism plays an irreplaceable role in protesting this cause, mankind needs to make a drastic change, raise awareness. Artists have adopted this to produce relevant localised protests which is needed to produce change, therefore art activism is vital in the battle against climate change. Visual imagery is the tool to guide the blind in an age of darkness.
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