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[bookmark: _Toc215528401]Introduction: 

This assignment explores my employability readiness through a structured analysis of four different job roles, focusing on the skills and knowledge each requires. To evaluate my own capabilities, I applied a SWOT analysis to identify personal strengths, weaknesses, opportunities, and threats, which subsequently informed the development of a professional development plan. In addition, I outlined both short-term and long-term career objectives using the SMART criteria to ensure clarity and achievability. The discussion is supported by relevant academic literature and readings, with all sources referenced in accordance with the Harvard Style referencing system.
Task 1: Compare Job Adverts 

Digital Marketing Executive Job Advert Comparison
	Source
	Technical Skills
	Creative Skills
	Analytical Skills
	Interpersonal/Behavioural Skills

	LinkedIn
	SEO knowledge, analytics; multi‑channel campaign support
	–
	Data analysis
	–

	Indeed
	Google Analytics, SEO; content optimisation tools
	Content creation; social media management
	Data analysis
	–

	Reed
	Google Analytics, SEO; content optimisation tools
	Content creation; social media management
	Data analysis
	–

	Total Jobs
	SEO; KPI tracking; reporting
	Multimedia content creation; innovation
	Performance reporting; improvement suggestions
	Communication; teamwork; time management; attention to detail; adaptability




To understand the required skills for a Digital Marketing Executive role, four job adverts were analysed from LinkedIn, Indeed, Reed, and Total Jobs. In all these adverts, a number of themes were unified which point to the contemporary expectations of the digital marketing career. In the case of the LinkedIn advert, the importance of the knowledge of the SEO, skills of the analytics, and supporting multi-channel campaigns were mentioned (LinkedIn, 2024). The same requirements were found in the ads of Indeed and Reed that promoted their competence in Google analytics, content creation, and social media management as the key requirements.
The common need that all adverts had was good digital literacy in terms of SEO and content optimization tools. This is in line with the argument by Chaffey and Smith (2022) that the contemporary digital marketer should develop strategic thinking and have expertise in use of technical tools to maximize campaigns. The knowledge of the best practices in SEO was also highlighted by the adverts, which aligns with the guidelines provided by Enge et al. (2012) and Shenoy and Prabhu (2016) who also argue about the necessity of conducting research on keywords, optimizing metadata, and making decisions based on the data.
Their communication and interpersonal skills were also mentioned in many cases, especially in those positions that involved working with cross-functional teams. Employers were also always after people possessing innovativeness, particularly when it came to making multimedia contents in social media. According to Kaufman and Horton (2014), it is crucial that creativity is combined with strategic insight in digital perspectives of engaging the brand.
The analysis of data featured a central part in all the adverts, whereas employers required candidates to track KPIs, create performance reports, and suggest improvement. This is indicative of the overall trends in the industry, where data-driven marketing is essential in the efficient targeting and optimization (Saeidi and Hollensen, 2024). Other behavioral skills that were listed as requisite include time management, attention to detail, and adaptability.
On the whole, it can be seen that the comparison of job ads indicates that Digital Marketing Executives should prove their ability to combine technical skills with creativity, communication skills, and analytical competence. These aspects give a clear foundation on the self-assessment I carried out in Task 2.
[bookmark: _Toc215528402]Task 2: Self-Assessment

I have conducted a SWOT analysis to determine my strengths, weaknesses, opportunities and threats in order to determine my suitability to work as a Digital Marketing Executive. This reflection process could fit my existing competencies with the demands found in the job adverts and the demands as described by academic literature.
Strengths
Creativity, particularly the visual content design, is one of my most prominent strengths. Being a freelance image editor and a graphic designer, I have had the opportunity to gain skills to work with Photoshop, Canva, and other programs, which are helpful in image editing. Digital marketing heavily relies on creativity that helps to engage and establish brand identity (Kaufman and Horton, 2014). I also possess adequate communicative skills that have been built during interactions with clients and maintenance of social media pages on behalf of small businesses. I also have the background knowledge of social media strategy, which is also in line with the integrated digital marketing campaigns as highlighted by Chaffey and Smith (2022).
Weaknesses
Nonetheless, I also realize that there are some aspects, which I need to improve. I am also not very comfortable with SEO tools and require further knowledge about the optimisation of keywords, search engine algorithms, and metadata practices. It is a rather critical weakness, as the knowledge of SEO is a stable employer demand and the cornerstone of online presence (Enge et al., 2012; Shenoy and Prabhu, 2016). The lack of experience in using advanced analytics tools like Google Analytics 4 and Google Tag Manager is another weakness. This area needs development since analytics is necessary in measuring the performance of the campaign. Time management is also another challenge especially when it comes to working on several projects at a time
Opportunities
The online marketing sector has high growth potential. Online certifications that are free of charge and recognised, e.g., Google Digital Garage and HubSpot, permit the improvement of skills in SEO, analytics, and email marketing. Moreover, there are LinkedIn and similar platforms, which offer a networking perspective and an industry insight. According to Saeidi and Hollensen (2024), LinkedIn is an ideal platform to develop a career because it is a strategic representation building tool and a lead generator.
Threats
The presence of numerous applicants with formal training and certifications is a significant threat that is to be considered as the major threat. The threat of the rapid development of digital marketing tools is also a threat since the risk of becoming less employable by having obsolete skills increases. According to Armstrong and Taylor (2023), in the present day, constant learning is a critical component of maintaining competitiveness. Recruitment trends may also be influenced by economic conditions and changes in the organisation.
Evidence of Readiness
Although some of my strengths require further development, I possess substantial evidence of employability through my practical experiences. My freelance work has demonstrated my ability to manage clients, solve problems, and create engaging content. By operating pages such as Techy and Clotherro, I was able to cultivate key competencies including campaign development, audience engagement, and branding—skills that are consistently highlighted in job advertisements for digital marketing roles. Positive client feedback further reinforces my effectiveness and reliability in communication, showcasing my capacity to deliver results and maintain professional relationships. Collectively, these experiences illustrate my readiness to pursue an entry-level position in digital marketing while also highlighting the areas in which I can continue to grow and improve
[bookmark: _Toc215528403]Task 3: Employment Goals & Personal Development Plan 

I have already formulated short term and long term career objectives in response to my SWOT analysis both my aspirations and the expectation of the industry to Digital Marketing Executives.
	Short term Goals (6- 12 months)
	Long Term (2-3 years)

	In the short term, I would like to get a job as an entry-level Digital Marketing Executive. To do that, I will focus on improving my SEO and analytics skills through obtaining such certifications as Google analytics 4, Google ads, and HubSpot SEO. Such qualifications will make me more competitive and meet employer requirements as identified by Chaffey and Smith (2022). Also, I would like to develop a more powerful digital portfolio, such as case-studies, samples of the content, and findings of mini-society social media campaigns.

	I have a long term goal of advancing to a Digital Marketing Manager or Senior Marketing Strategist. In order to achieve that stage, I will have to be skilled in integrated digital campaigns, leadership, budget management, and strategic planning. In the long run, I also hope to establish my own digital marketing consultancy, which would provide branding, social media strategy, and SEO services. This aspiration is shared with Kaufman and Horton (2014) who state that digital marketing specialists should combine strategy and implementation to provide quantifiable value.




Personal Development Plan (PDP)

	Development Area
	Actions
	Resources Needed
	Timeline
	Progress Measurement

	SEO Skills
	Complete HubSpot SEO certification and practise on sample websites
	HubSpot Academy, Google Search Console
	3 months
(15 May 2026)
	Improved keyword ranking and certification obtained

	Analytics
	Complete Google Analytics 4 and improve reporting techniques
	Google Digital Garage
	2–4 months
(15 May – 15 June 2026)
	Ability to analyse KPIs and create performance reports

	Time Management
	Use digital tools such as Trello and Google Calendar
	Trello, Calendar
	Ongoing
	Better task tracking and fewer missed deadlines

	Content Development
	Create weekly content for portfolio pages
	Canva, Photoshop
	Continuous
	Growth in engagement metrics and consistency

	Professional Networking
	Build LinkedIn presence and attend webinars
	LinkedIn, industry events
	6–12 months   (15 august 2026 – 15 feb 2027
	Increased connections, endorsements, and collaboration
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Conclusion: 
In this assignment, I have compared 4 jobs on their skills and knowledge sets and provided evidence of my employability readiness. I have used SWOT analysis to assess myself on my strengths, weaknesses, opportunities and threats which was later used to prepare a professional development plan. I also have explained my short and long-term goals using SMART objectives criteria. I have used academic readings and literature to support my assignment, which was referenced using Harvard Style referencing system. 
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