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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website is quite good at usability. It is navigable, with each page loaded quickly and logically arranged. The contact form is simple and easy to use, and the main services or location can easily be found.
Nevertheless, there are a lot of gaps in web accessibility. For instance, images do not have alt text that is so critical for users with visual impairments who depend on screen readers (W3C, 2022).



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The content presented seems to be factual and repeated across pages. The service descriptions are consistent with what’s common in the vehicle wrapping industry, and the pricing is straightforward.
On the one hand, there are no dates or timestamps to help the user determine how old the content is, on the other. Modification dates or regular updates will add relevance and help the users believe in the service. Additionally, the use of external citations can further enhance the readability of your document, as references to the materials they used or the methods they employed may remain vague.



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: The main online spot for the business, the website gives important details like what services are offered, a picture gallery, frequently asked questions, and ways to contact them. Thus, how well it works changes the number of customers the business can get and how trusted it is in the car market. In the following parts, the report checks how the website helps the company's aims and what people using it expect. 



	Question 1d - What improvements could be made to the usability of the website?


	Answer: There aren’t screen-reader compatibility cues or text resizing options. The site should implement scalable fonts, font sizes easily greater and smaller than the default size, access color contrast ratios over the threshold, and keyboard navigation support. Not only is it essential to make these elements more inclusive, but it also increases SEO performance for your website with search engines, as these are the ones who prefer an accessible website). In addition, the website does not use many calls-to-action like "Book Now" or "Get a Free Quote," so it lowers how much users get involved. Putting these in the right spots will help boost sales. 





	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The design of the Suited Cars website is nice to look at and very simply, and it puts a lot of attention on appearance. The homepage quickly presents a strong banner and a clean menu, so users can easily find five important parts: Home, Services, Gallery, Frequently Asked Questions, and Contact. A dark backdrop with white and gold highlights gives a high-quality feel that goes hand in hand with the elegant branding idea often connected to auto wrapping work. 
However, the desktop site works well, but improving mobile experience is possible. On smaller screens, a few picture banners go over the words, and the menu bar could be sized better. This could lower the number of mobile users who keep using the site because there are now more than 60% of all web traffic worldwide (Statista, 2024). 



	Question 2b - How does the website use imagery, video and colour? 


	Answer: Trust from Suited Cars’ website has professional imagery and testimonials and has a consistent design scheme. Nevertheless, the site does not present any information about the team, company history, or business details. This omission may also cause users to think the operation is less legitimate or larger than it is.
That would make a ton of credibility when adding a page such as a “About Us” page with featured founder bios, mission statement, certifications, client logos and the like. Here, Nielsen Norman Group (2023) claims that websites that have human elements, such as photos of teams or credentials of staff, have more user trust and engagement.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Lastly, there is the opportunity that is missed with regard to connecting social media. While car wrap companies involve visual marketing, the site does not show links to other such platforms as Instagram and Facebook. Building community and customer trust using Instagram feeds or sharing customers’ stories would also be advantageous.


	Question 2d – How effective are the social media links on the website?


	Answer: It is mainly rational and focuses on the professional tone of content and does not concentrate on exaggerated claims. Yet while the website currently holds more actionable information related to vinyl wrapping maintenance, it lacks providing both sides of the situation (the drawbacks and potential good side of vinyl wrapping).
Testimonials are a good start, but in terms of supporting you, it’s unsupported. There is no Python code available on this website, nor are there any links to any external sources or media features. Also, there are no References to available downloads (guidelines, brochures or certifications). By including such support material, the brand would appear more expert and provide value to the user experience.



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: Suited Cars is a nearby company providing skilled car wrapping work in Birmingham and the West Midlands. At www.suitedcars.com, the company website shows users information on services like car wraps, branding work, and protective films. To make the website’s claims more accurate and technical authority, it should include references to trusted sources like material suppliers or auto wrap safety standards (like 3M, Avery Dennison).

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Putting customer reviews on the website is great and helps people feel more secure. To build more trust in the content, adding project examples or timelines showing before and after pictures could make it more detailed and help turn visitors into customers.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website nicely explains what the business offers and gives simple, short details about the types and good things about car wraps. With every service, there are real pictures, and this makes it more believable and looks nicer. The frequently asked question’s part is helpful, and it talks about what customers often worry about, for example, how tough it is, how much it costs, and how to take care of it. However, the website needs to be updated and have more exciting content.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The cost of car wraps at Suited Cars depends on several factors, including the size of the vehicle and the type of finish chosen. This site shows that while there are cheaper options, investing in high-quality materials and skilled professionals ensures a superior, long-lasting finish. For custom pricing, they recommend contacting them directly for a quote.



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Car improvement services

	
	2.Protective film services

	
	3.Car packaging services

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when searching for Suited Cars Birmingham, the company's website does appear among the top results. It provides detailed information about their car wrapping services, including their expertise, offerings, and contact details. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites remain highly relevant in modern UK business, despite the rise of social media and other digital platforms. They serve as a central hub for information, allowing businesses to provide comprehensive details about their services, pricing, and contact options in one easily accessible location. Unlike social media, which often limits customization, a website offers businesses complete control over branding and user experience, ensuring consistency and professionalism. Suited Cars is a nearby company providing skilled car wrapping work in Birmingham and the West Midlands. At www.suitedcars.com, the company website shows users information on services like car wraps, branding work, and protective films.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: To improve the Suited Cars website, several improvements can be made to optimize the user experience and engagement. First, incorporating high-quality images or videos showcasing successful car wrap projects would make the site visually engaging. Adding interactive features, such as a virtual car wrap simulator, could allow users to visualize different models on their vehicles, creating a personalized experience. Clear pricing information, possibly with an interactive cost calculator, would provide transparency and help users easily estimate costs
1. Add an About Us section detailing the team, mission, and credentials.
2. Improve accessibility by adding alt text, contrast enhancements, and keyboard navigation.
3. Enhance mobile responsiveness to ensure a seamless experience across devices.
4. Integrate social media channels and share visual client stories.
5. Implement basic SEO strategies, such as keyword optimization and meta tags.
6. Introduce a blog or news section to share updates and boost search visibility.
7. Display trust indicators like certifications, SSL badges, or client logos.
8. Offer downloadable resources for customers to learn more about the services.
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