Project Proposal: 
As this is my final year studying at UWTSD, I want to ensure that my degree show at the end of the year, social media presence and portfolio positively translates and promotes myself as a confident, strong designer maker. I am very motivated to put all the technical processes that I have learnt and how my interest in Space and Place (our relationship with our surrounding environment) has developed throughout the four years studying Surface Pattern Design, which has shaped me as a designer and feeds the majority of inspiration behind previous projects.
My intended outcome for Creative Venture is to create a variety of lifestyle products seen as a small collection, which will be displayed in front of a largescale abstract painted wall, full of bright colours and added texture – something that defines me as a designer. I’d like my end of year show to be arranged so that there’s a shop window feel to it.  My portfolio will demonstrate small experimentations and samples of my work development. I want to show my designs on a diverse range of surfaces, from notebooks to gift wrap, external surfaces to wall prints.  This is so that I’m not restricting myself to ‘stationery’ but allowing myself to have more flexibility to put designs on products and surfaces. 









Space and Place: 
The MDes started off with a module called The Thought Experiment; this particular module really helped and allowed me to step outside my comfort zone. I’ve always been intrigued and very much been inspired by my surroundings, as findings of texture and unusual shapes from small travels that I go on, feeds my ideas which are then developed into designs. I’m particularly interested in the Emotional and Social impacts and effects on the consumer/environment by using design. One of the lectures that I’ve attended this year, taught by Catrin Webster, really inspired me to research more about Space and Place and the connection we build with the surrounding environment. 

‘Being physically, emotionally and psychologically aware of the spaces that surround us and of our place within them could be described as having a sense of presence.’ Goodwin, K, p.36. Attachment to space, our relationship to our surroundings

Interaction with the environment.

After a recent trip to London, I visited the Hayward Gallery which presented work that spans over 70 years, created by Bridget Riley. Different approaches to creating a design experiment As well as visiting the Hayward Gallery, I also visited Olafur Eliasson: In Real Life at Tate Modern.  A product is not just a product; it is an experience (Buxton,2007) 
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All Olafur’s installations were based indoors, where he played around with light and how light can change the feel or mood of a place. One installation was a hallway that was completely immersed in smoke which restricted your view, so you couldn’t see where you were heading. But by using light and colour that were changing throughout walking through the hallway, it completed changed the feel of the place. In another room, Olafur created a wall of mist. The way the light felt on it created a rainbow and constantly changing colour. I particularly liked the transition and constant change linked to his installation which links to my interest in journeys which are also about change and transition.  He also created a prism which reflected onto the wall. These were large-scale pieces. The colours drew me in to these pieces at first. Then the small details emerged once I started looking more closely.

Beauty comes from conscious reflection and experience. It is influenced by knowledge, learning, and culture. Objects that are unattractive on the surface can give pleasure. Discordant music, for example, can be beautiful. Ugly art can be beautiful. (Donald A. Norman, 2004)

Emotional and Social Design – Kerry Lemon, Christopher Tipping and Camille Walala.

Beauty comes from the reflective level. Beauty looks below the surface. Beauty comes from conscious reflection and experience. It is influenced by knowledge, learning, and culture. Objects that are unattractive on the surface can give pleasure. Discordant music, for example, can be beautiful. Ugly art can be beautiful. Donald A. Norman, 2004

Three factors we take for granted – ‘the nature of physical spaces, our perception of them and their evocative power.’ Goodwin, K, p. 36 Links to idea of overlooked beauty – focus on something else. E.g. eroded buildings, graffiti

Willis Newson designs for healthcare spaces. She focuses on indoor spaces and is trying to change the way a space feels to make it more welcoming. She gave useful tips on how to approach this sort of work and how to interact with the public. I also want to turn a dull environment into something positive. If I work with a public space, I may also need to interact with the public

Yvonne Farrell p. 87 talks about how ‘Feeling present is becoming aware that you stand in this space at this time, that you are alive.’ She described looking at the floor as she walks and noticing the numerous ‘variety and patterns. This heightens our sense of being alive. ‘…it is important to become more aware of our surroundings, to understand the positive and negative effects of different spaces.’ 

I am interested in changing a negative space to a positive, using colour/my designs. 

Social and Emotional Response to artwork. How does the artwork fit into the current situation? Surroundings? Public/People?

Loosing impact overtime – is its short term? 
Environmentally unfriendly materials - how do I change this? 


Keywords to include:
Delight 
Enlivening 





















Outcome:

The Thought Experiment helped me come out of my comfort zone (something that I’d like to pursue), as I tend to restrict myself by continuously draw in a small A5 sketchbook which I then scan in and work digitally. I created a series of drawings on different sized rolls of paper from mini adventures I went on in and around Swansea, collecting and acknowledging small details about me which translates in my drawings.

My intention for the end of year show is to upscale my designs and create a fun, bold painting covering a large surface area, perhaps a wall or board. But then I’d like to create and display some lifestyle products like postcards, prints and accessories. Presenting my work as a small collection within a collection, as well as having a shop vibe.   I want my presence to be bold and confident, as I felt that my work from The Thought Experiment was delicate, inviting people to look deeper into my work at all the small, intricate details. But by creating a larger piece, like painting a wall, I’m creating a statement as well as inviting people to look closer. 
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Ashley Mary 

Interest in how colour can change the feel of artwork.
· Colour 		-    Size
I need to consider about how my ideas might work indoors and outdoors and compare. The setting can completely change the feel.

Show large, boards, walls, canvas. Lifestyle large scale pieces. Fun, joyful. Creating a place from a space. Long piece of role in thought experiment took me outside comfort zone as would usually do A5 size then scan in and do design. But then, seeing outcome of the through design, what would happen if I go bigger. I would be almost changing a space form a blank canvas to a design piece. Bringing a place to life. 
 
Outcome of large-scale piece – mini outcomes would be pattern to cover something else, small. Playing with scale. E.g. do one off piece, then abstracting little bits from it into a patter to make small products that are commercial. Exhibition shop-window vibe. Make the large piece the statement and create a collection form it. Stationary, or scarves 

It is only at the reflective level that consciousness and the highest levels of feeling, emotions, and cognition reside. It is only here that the full impact of both thought and emotions are experienced. At the lower visceral and behavioral levels, there is only affect, but without interpretation or consciousness. Interpretation, understanding, and reasoning come from the reflective level.
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