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Introduction
In this piece of work, I will be identifying the key learning points from the online e-learning material. I will go through one topic area from each of the four units of the e-learning material from the module.
Unit 1 - ideas and values:  Who am I? my sense of self
Unit 2 - creative solutions: The act of creating value
Unit 3 - mobilising support: Collaboration not competition
Unit 4 – evaluation : Closing the loop
The Changemakers: Creativity and Value Creation module consists of four units, each of which has four subjects that needed to be completed. I was required to participate in a variety of activities and make use of student forums, written blogs, and Padlet posts. In this assignment, I will discuss what I have learned from these online resources and how they have helped me assess and understand myself, my knowledge of innovation and creativity while also keeping in mind the values of the profession of health and social care and the contribution that creativity will make towards it.








UNIT 1 – Who am I? My Sense of Self

The activities in this topic allowed me to identify my personal self and how i see myself and how others might see me, which was interesting. This topic was really engaging. This subject has made it easier for me to understand how my interests can inspire me to come up with original ideas and not to hold back and understand how important creativity is. 
Intentional learning allows you to discover many facets of your personality. You can pick up knowledge that autopilot would not bring to your conscious awareness. You may find that you enjoy new things or even ones you did not previously enjoy. You can investigate what you do that is effective for you. You don't need to pay conscious attention to anything but threats when using autopilot. You have the option to focus on aspects of yourself that are interesting, unexpected, amusing, or just plain cool. (Ferguson, L, 2008).

The Idea of Self
The phrase "self" is used generally to describe how someone views, assesses, or sees themselves. Having an idea of oneself is the same as being aware of oneself. McLeod, S. A. (2008).  
According to Baumeister (1999), self-concept is the idea that a person has about themselves, including their characteristics and notions of who they are as a person. This is "the most fundamental aspect of the self-scheme or self-concept; the awareness of the constancy of the self and the experience of being different and distinct from others" (Bee, 1992).




Social Influence

When people lack faith in their own knowledge, they turn to others in the hopes that others will provide them the proper information they need to make informed decisions. The person is influenced by society if they believe this information, regardless of whether it is true.
It influences how individuals think and act. Social influence describes how people adapt their beliefs and behaviours to suit the needs of others who they may think is more knowledgeable, an authority figure, a social role, or a minority within a group that really has influence over the majority. (Phycologistmind.com, 2022).



Developing creating confidence

When people are motivated by curiosity, satisfaction, and the challenge of an activity itself, they are at their most creative (Amabile, 1998). This suggests that a person's creative potential is also determined by their personal drive and beliefs about their own inventiveness. It is crucial to build creative confidence in students in the classroom because it motivates them to use their creativity outside of the classroom (Jaussi et al., 2007; Karwowski, 2016). Creative confidence also inspires students to utilise their talents outside of the classroom. Strongly creative individuals are not only more productive, but they are also more likely to develop their creative potential over the course of their entire lives. (Lee, J.H, 2022).



Unit 2 – Change Making – The Act of creating Value
In this topic I have appreciated that the change makers are motivated to make changes differently and by creating value, every change maker is involved in the creation of different types of value. 
   [image: ]
Framework for five different kinds of value (Lackéus 2018).


Who and What Are Change Makers?

Changemakers are curious, attentive, and innovative. They are courageous enough to accept unique ideas and methods. A changemaker is someone who envisions a different reality, acts on it, and works with others to make it a reality for the benefit of others. A changemaker can be anyone, at any age, by taking note of the inventions' patterns and societal change's trends. (Jacobsen, N, 2021)

Value Creation Pedagogy
Five major approaches are constructivist, collaborative integrative, reflective and inquiry-based learning. The listening walk encourages listeners to pay attention to their own hearing as pedagogy. The customary sensory patterns of the participants are disturbed, prompting them to consider regular selective attention routines that are typically taken for granted. Professionals are not required to meet specified learning objectives during the listening stroll. Instead, it gives people the freedom to choose for themselves what benefits listening differently might have for their work. As a result, it may have uses in a variety of learning environments and for a variety of populations, including but not limited to the professional development of practitioners. (Gallagher, M, et al 2017).
Value creation Pedagogy is teachers allowing their students to create something of value for at least one external stakeholder outside of their own group, they are engaging them in value creation pedagogy. The worth a student adds to another person may be financial, social, or cultural. For it to be a matter of value creation pedagogy, a teacher must be involved, and it must take place in a setting of formal education. If not, it is more a matter of having had regular work-life experience or at least extracurricular activities. (Lackéus, M, 2018) In recent years, reflection in pedagogy has also come under growing attention. Since the benefits of intentionally incorporating reflection into curriculum and pedagogy were first advocated by Schon (1987), Boud, Keogh, and Walker (1985), Moon (1999), and others in the 1980s and 1990s, they have long been a recognised factor for educators. However, more recently, some have questioned the advantages. For instance, Atherton (2011) stated that communities of practise or extra teaching can more easily accommodate many of the benefits of reflection. The trend of educators using an instrumental approach to reflection—"reflection by statistics or checklists"—has lately been questioned by Boud (2006, p. 3). (Herrington, J, et al 2014).

The Practice of Change Making 
According to Bodie et al. (2012), evaluations of listening skill in initial interactions are influenced by both characteristics and behaviours. In their initial interactions, people describe effective listeners as being attentive, courteous, understanding, responsive, and able to control the flow of discussion. The structure of active listening appears to be well adapted to assisting individuals in achieving their initial interaction goals; verbal paraphrase, asking critical questions, and nonverbal involvement are all related to effective listening approach. Although there may be more studies on this listening technique than one might expect, there isn't much concrete proof that it improves interactions when compared to other listening strategies. (Weger Jr, H, et al, 2014).

Unit 3 – Collaboration not competition
This topic gives an approach to creating a supporting network by providing access to potentially important resources. These interpersonal ties can support the growth of concepts and the long-term success. These networks are also helpful for perseverance and moral support. Our focus should be on achieving our goals, not on outperforming the competition. A non-profit organization's primary goal should be to serve the community. When organisations give up competitive approaches, they frequently discover opportunities for joint approach that they would have missed in the drive to compete. (Lammont, D, (1991).


Establishing a Supportive Network
People cannot survive alone, we require the support of our friends and family, especially during difficult times. Having a solid support system of family and friends improves our general wellbeing and success. 
Those with the greatest connections are frequently the most successful. Putting money into your relationships, both personal and professional, can pay off in the long run for your career. In order to build your skill set, keep up with industry trends, keep an eye on the job market, meet potential mentors, strategic partners, and clients, and have access to the tools you need to further your career, networking is crucial. (Augustine, A, 2022).



Stakeholder Analysis 
A stakeholder analysis must be focused on a specific policy or topic in order to be useful. Again, whether referring to any national, regional, municipal, or institutional effort, programme, law, regulation, or rule, the word "policy" is used throughout this document. The sponsor of the stakeholder analysis will, in the majority of situations, have established a policy, but it is crucial to make sure that the policy is a suitable subject before the process starts. (Schmeer, K, 1999).
Stakeholders are broken down into four groups based on the analysis of power and interest. The below model suggests a certain kind of therapy for each of these categories.
   (projectizing.com, 2019)[image: ]
Creating a Stakeholder Map 
Stakeholder mapping is crucial, there are frequently numerous stakeholders, which results in numerous and diverse demands. It is difficult to communicate with stakeholders and maintain their satisfaction so to have a map to visualise out their influence and interest in the project is vital. Stakeholder mapping is the first step in a successful communication approach. (Lopez, A, 2021).
[image: Chart

Description automatically generated](www.edrawsoft.com, 2022).

Unit 4 - Closing the Loop
Here I will be reflecting on the skills I have learnt during this module, and I will be planning on how to best present my ideas for the best results.

Skills and Attributes
There are many skills that I have which I was not aware of. This module has taught me that anything is possible. The positive outcome is understanding myself and being able to see that there is more that I can do, dreams do not just have to be dreams they can be goals to work towards.
I was looking at the skills that I have developed during this module and was surprised with how many I can actually relate to and the ones that will give me motivation in the future for example learning from failure, success from failure, thinking outside the box and creativity. 
There are many more that I personally will need to work on, and I am confident that I will be able to.

Showing your work
This module gave me an opportunity to use my creativity and use my own ideas to create a leaflet, create a conference poster, write an elevated pitch, post on the module padlet and write blog posts which I had never done before. I was impressed with my contribution but as it was my first time I was nervous but then I have learnt there is always room for improvement and never to give up.


Conclusion
I can confidently say each topic contributed to enhancing my learning by giving me new insights and thoughts based on the learning and activities in this module and the resources provided. I have learned a lot about myself and my potential through this module, I have advanced far more than I anticipated at the start of the module. I have gained and retained some valuable lessons to succeed in life and the learning in this module has contributed towards my career goals, this module was packed with information that has been helpful for both now and in the future.
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Stakeholder Map Template

Stakeholder mapping is the
visual representation of a
stakeholder analysis, organizing
those people according to the
key criteria with which you will
be managing them during the
project. It is the process of
assessing a system and potential
changes to it as they relate to
relevant and interested parties
(stakeholders).





