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	Suited Cars

	Insert hyperlink to website
	Suited Cars

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads incredibly fast and responds fast to any actions.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains some sub pages where you can make inquiries for your car. A customer can easily find what they need and access the website easily.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes they can make a booking via the webpage.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: One improvement that could be made is the animations, they can make them smoother.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: No differences from the desktop version in comparison to the phone version.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: They use imagery to promote their vinyl wrapping through pictures of past projects.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer :No Online chat tool on the website


	Question 2d – How effective are the social media links on the website?


	Answer: They redirect you to every social media platform that they have an account on safely and fast.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: They keep it simple and straight to the point on what they do and what services they offer.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: They have a lot of positive reviews but there isn’t a date linked to the reviews


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  The service is presented as high quality due to the quality of the website and reviews, also how they present the service indeed professional.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are not made clear due to the quoting service they offer based on the car you have. But mainly it can cost from 800£ onwards.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Vinyl

	
	2. Wrap

	
	3. Car Respray

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: It appears in the first few websites but its still at the top.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: The Suited Cars website confirms that modern UK businesses continue to value websites as essential tools for their operations. The Birmingham car wrapping company offers multiple benefits through its website which displays their West Midlands service coverage and includes numerous customer feedback and detailed service explanations to establish trust. The website functions as a digital storefront which presents their expertise zone and combines competitive prices with quality service details and important contact information. The website provides round-the-clock accessibility while building trust through professional design and functions as a main contact hub for Suited Cars' service bookings and client inquiries. The large volume of positive online reviews helps enhance reputation management.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The website forces customers to contact them just to get basic cost estimates. Adding starting prices like "Full wraps from £800" would reduce barriers, improve user experience, and help customers make quicker decisions without having to submit inquiries for basic pricing information.
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