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The green practices in the hospitality industry are represented by different steps that an organization is taking to minimize the harm and negative effects on the environment and local communities. This may reflect the measures of conserving energy, reducing water consumption, reducing carbon footprint and also reducing the waste. Increasing awareness of climate change has convinced businesses to develop alternative choices, creating new strategies (Costa & Costa, 2020; Edgell, 2020). The principle of sustainability counts on that present needs should be met without affecting future generations (UCLA Sustainability, 2024). Many global hotel brands like Marriott, Hilton, and Accor have begun implementing initiatives such as renewable energy systems, eliminating single use plastic, and sourcing products from local suppliers (Marriott International, 2024);( Korstanje,George & Nedelea, 2020).
Even if a number of steps were taken towards environmental resources in the hotel, some efforts are still in the development stage, and a lot of properties still have control over some innovative measures, which may ameliorate their ecological footprint. This essay will address one particular shortcoming of the Marriott Hotel in London. While Marriott has made significant advances toward environmental amelioration, a rooftop garden that assists pollinators has not yet been established. The design and management of a rooftop space that is friendly to biodiversity, with the aim of creating a habitat for local insects, lowering carbon emissions, and further enhancing the hotel's account of environmental consciousness. The garden can contribute to the hotel since it weighs the possible benefits and that will become possible to try to attract the tourist interest of the eco-conscious kind.
Integrating sustainability as a factor into their core operations would drag in many benefits such as reduced running costs, better guest approval, and fulfillment of the environmental obligations (Costa and Costa, 2022). Considering that one of the major reasons for hoteliers to have green practices in place is reduced energy and resource bills. For instance, the installation of energy-efficient lighting, sensors, and upgrade of heating and ventilation systems could help significantly reduce costs in a month.

Rainwater collection to wash linens less frequently or preservation methods would also put less pressure on the resources and help keep utility costs in check (Jauhari, 2021). More so, even beyond the savings, a brand image can increase drastically. Consumers or guests that appreciate ethical operations tend to choose accommodation providers that operate responsibly and, in some cases, are willing to pay a premium price for organizations striving to uphold very good ecological principles (Inntel, 2024). Many Marriott properties were accredited by such programs as Green Key for waste minimization and responsible energy use, thus enhancing their credibility within an increasingly competitive market (Green Key Global, 2023).
Hotels, however, face challenges in moving towards sustainability. With great capital investment, the hotel could be facing changes to its infrastructure or the purchase of equipment such as that for renewable energy (Korstanje, George & Nedelea, 2020). Even the multinational chain Marriott has to make smart choices in how to allocate its resources, that is, it has to weigh instant financial returns versus future benefits (Marriott International, 2024). Other issues arise, too, where changes may affect operations and the training of staff on the new protocols for the implementation-well-recognized changes like recycling and composting (Clean the World Hospitality Recycling Overview, 2024). The perception of the guests may complicate matters as well. Many travelers support green efforts; however, they may view a reduced number of towel changes or decreased water usage as lower levels of service unless the rationale for such an approach is communicated well (Edgell, 2020). In reality, achieving the right balance between maintaining uniform service standards and implementation of procedural shifts entails cooperation from guests as well as staff personnel (Cvent, 2024).
This text highlights where environmental efforts can be improved by the Marriott Hotel London concerning these concerns. While Marriott International has goals, such as aiming for one-third of its electricity to come from renewable sources by 2025 and reducing greenhouse emissions to achieve net-zero in the coming decades,Marriott International Commits to Achieving Net-Zero by 2050,(Marriott International, 2024), little attention is given to biodiversity in some of its city hotels. Energy and water efficiency take therefore priority, while habitats for urban wildlife are seldom mentioned. Rooftop green areas for pollinators, for instance, can sustain bees and butterflies, both contributing to ecological health (Seed Formations, 2022). The selected London location can create a garden for pollinators which could mitigate environmental pressures from the operations of the city, alleviate urban overheating, and improve air quality. Since large cities lack open spaces, turning over rooftops to provide critical insect habitats can create a rippling effect beyond that particular property (Costa & Costa, 2022).
The proposed initiative necessitates the planning of a rooftop design that would encourage flowering plants, herbs, and shrubs that support local pollinators, with various species blooming at different times throughout the year. This model is presently functioning at several smaller properties and office buildings, rendering the concept of urban habitats for insects practical and aesthetically pleasing (Make Venues, 2024). The building structure must be checked beforehand for load-bearing capacity and waterproofing (Cvent, 2024). Given that Marriott has engaged in other major sustainabilities programs (Marriott International, 2024), these assessments should be well within the capabilities of the hotel. The existence of a pollinator garden would certainly help city wildlife thrive by also helping species important for pollination (Seed Formations, 2022). Besides, planting some greenery on the roof serves in insulation which potentially reduces energy consumption by stabilizing indoor temperatures to some extent (London.gov.uk, 2024). The vegetation also acts like an air filter and thus supports Marriott in achieving emissions goals (Marriott International Releases Annual Serve 360 Report, 2023). Some of the herbs or flowers from the garden could also find their way into the hotel restaurant's food, aligning with local sourcing plans and potentially reducing transport emissions for certain ingredients (Korstanje, George & Nedelea, 2020).
The establishment of a garden will, from the hotel viewpoint, privilege the hotel to stand out as one which offers a memorable urban greenery projects suitable for business travelers and holidaymakers looking for an option in accommodation beyond the conventional. This might be viewed as a demonstration of the actual practice of sustainability by those who come here. Guided tours through the garden or sign boards on local pollinator and plant species would help engage visitors in environmental experiences (Costa & Costa, 2022). This area can be a calm experience for guests or smaller gatherings, another attribute Marriott pursues in its quest to create meaningful experiences (Marriott International, 2024). Moreover, the hotel will enjoy even better partnerships with conservation and local organizations, arranging events or talks on biodiversity.
However, several logistical and financial hurdles exist. Structural evaluations, waterproof roofing, and irrigation systems all take time and resource commitment (Jauhari, 2021). Maintenance would be an ongoing task with pest control, replanting, and application of eco-friendly techniques being done by personnel or professionals, who must always be trained in methods that avoid toxic pesticides and limit fertiliser application (Marriott’s Vision for a Sustainable Future, 2024). Considering London's unpredictable weather, such as torrential rain and periods of fluctuating temperature extremes, will require the flexibility in working plans that is sensitive to delicate plant life. Legal consent, suitable insurance, and authorities' approval would be required for any building alterations (London.gov.uk, 2024). Costs can be determined gradually, commencing with a small plot, assessing its efficacy, and then scaling up for success (Marriott Touts 'Continued Dedication to Sustainability, Social Impact Journey,' 2024).
When one considers such an invested project in terms of economics, its cost is expected to exceed the short-term economic advantage immediately when compared with simple measures such as changing light bulbs to energy efficiency. Long-term benefits from this initiative would be quantifiable. The hotel is presumed to have customer loyalty since they are environmentally friendly properties. Also, this would interest event organizers looking for a good venue for their activities that caters to these interests (Cvent, 2024). These could also include grants or tax incentives to install green infrastructure from the local or national level (Jauhari, 2021). The heat-trapping effect of the rooftop garden would result in savings on energy costs over a number of years while saving fresher produce on-site for a hotel restaurant could ultimately lead to very small savings of some significance (Edgell, 2020). Hence, this initiative stands as download as a step into those larger environmental goals that Marriott espouses, asserting toward stewardship beyond recycling, water-saving, and renewable energy (Marriott, Accor & The Lux Collective: Making Hotels Green, 2024).
The garden, therefore, serves the broader community by offering support to wildlife in the urbanized environment. With much of the area comprised of hard surfaces, limitations are posed in finding feeding and breeding grounds, especially for the pollinators (Seed Formations, 2022). These rooftop havens may assist these species, from where enhanced numbers of the pollinators may be beneficial to adjacent parks and gardens. The new area can provide educational value to visitors and local residents alike in promoting a better understanding of how nature thrives within the city (Green Habitat, 2024). This, in turn, could serve as an impetus for others to pursue similar initiatives, thereby reinforcing local and global initiatives on behalf of the natural world (Korstanje, George & Nedelea, 2020). The hotel could also collaborate with environmental charities or gardening groups, encouraging volunteer work to help keep upkeep costs down and strengthen ties to the local area (Marriott Serve 360, 2024).
Although green roofs are still fairly new in hospitality, similar sustainability initiatives encounter some of the same problems. Beyond budget concerns, a hotel will need to give consideration in detail to the operations carried day to day. Staff awareness is essential because insufficient training can lead to neglect or misuse of the rooftop space (Make Venues, 2024). Ensuring that biodiversity communication is thorough allows staff to appreciate its importance and guests to understand why changes may have been made, such as refraining from using harmful chemicals (Clean the World Hospitality Recycling Overview, 2024). Some guests might be apprehensive about stings of insect pests, and proper signage, pathways, and periodic checks by the gardener can help alleviate their worries (Edgell, 2020). A good layout and consistent maintenance would be necessary for the good health of the scheme (Inntel, 2024).
Biodiversity initiatives in the urban context are therefore seen by some businesses as both practical and good for customers. For instance, boutique hotels in some European capitals keep beehives on their rooftops, producing honey for kitchen use and therefore earning media attention and guests interested in such unique hospitality experiences (Make Venues, 2024). Perhaps in place of hives, their sister hotel, the Marriott in London, could instead focus on a more eclectic pollinators' garden that would cater to multiple insect species while at the same time alleviating instant safety concerns over stings. Nonetheless, on a larger scale, these success stories show that wildlife-friendly spaces can be integrated effectively whenever the management and staff are really motivated (Costa & Costa, 2022).
It advances the proposal further fine-tuning it to a more increasing expectation of consumerism and the changing legal framework. Many governments impose tighter environmental accountability on the tourism industry in carbon reduction, waste management, and conservation actions. (London.gov.uk, 2024) Being a step ahead in local ecosystems could smooth the transition for the London Marriott when changes are instituted and garner it favor from eco-conscious media and organizations (Jauhari, 2021). Low-impact travel will be more likely to motivate visitors to share information on their social media contacts, which can enhance reputation with little expense to the hotel. Positive online feedback may boost Marriott's wider sustainability ambitions (Marriott International, 2024).
Indeed, creating a roof garden pollinator haven at the Marriott Hotel, London, is a pragmatic answer to an otherwise very current gap. The company has indeed made substantial contributions towards energy and water efficiency, while wildlife preservation in urban areas is admirable, this rooftop development can support environmental and hotel amenities such as brand image, very modest energy savings, and closer integration with the community. Initial and recurring costs can pinch but a phased introduction coupled with partnership with relevant environmental organizations would mitigate the effects. It strengthens the property's stance as one striving for environmental responsibility by supplementing natural habitats while enhancing the guest experiences. Hospitality will keep changing as the world and nature change, by implementing measures and bringing in ideas that sound creative, the economic aims will not overshadow the well-being of the living world.
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