



Introduction:
The circular economy is examined in this essay as it relates to Marriott Hotels' Corporate Social Responsibility (CSR) strategy. In closed-loop systems, cutting waste and continuously using resources are crucial components of the circular economy. Businesses like Marriott want to include sustainable practices in their corporate social responsibility programmes to improve society and the environment. The essay analyses Marriott's CSR policy determines how well the company conforms to circular economy principles, offers examples of circular economy implementations from the industry, and delves into more general sustainability concepts and sustainable best practices in the travel, hospitality, and transportation sectors.
Circular Economy 
The "circular economy" is a sustainable economic model that extends the useful life of materials to maximise resource utilisation and reduce waste. Unlike the conventional linear economy, which gathers, utilises, and subsequently discards waste, the circular economy aims to establish a closed-loop structure (Bocken and Hultink. 2017). This entails producing long-lasting products, encouraging material reuse and recycling, and lowering environmental impact overall. Sustainability guarantees long-term, possibly infinite, well-being. Sustainability includes the environmental aspect even if the two terms are not interchangeable (John and Comfort. 2022). The core tenets of the circular economy are waste reduction and resource optimisation achieved through sustainable product and process design. Reduced usage of single-use plastics, energy efficiency promotion, and waste reduction techniques are a few ways the hotel business may put this into practice. Many organisations are doing studies on sustainability with an emphasis on policy. Preservation of previously utilised raw materials to improve the quality of life for coming generations Human needs must be met while also ensuring that boundaries are observed to keep individuals safe (Cook and Taylor. 2020). Sustainability is one of the most important requirements for a business to succeed in the twenty-first century. The hotel industry is a prime example of a company that depends on socially responsible operations to maintain growth and development. In the public, business, and hotel sectors, social responsibility is becoming more and more important. Hoteliers need to make sure they don't harm the environment to be viewed as friendly. Laws, rising costs, and competition force the hotel industry to adopt sustainability and include it in its corporate social responsibility (CSR) strategy. Sustainability therefore takes into account money, the condition of the environment, and resources that might be passed down to future generations. Some natural resources, though, are irreversibly lost. By generating funds and completing the necessary steps, it is possible to make up for the loss of resources (EVANS. 2022).
Corporate social responsibility, which highlights an organization's duty to promote the welfare of society and the environment, is a major component of business ethics. Integrating circular economy ideas into corporate social responsibility is essential for limiting environmental impact, reducing carbon footprints, and fostering sustainable development. As the hospitality sector comes under growing criticism for its environmental policies, hotels like Marriott are gradually introducing circular economy ideas into their corporate social responsibility (CSR) activities (Kem and Barber. 2021).
Marriott's Obligation Approach to the Circular Economy:
Marriott is aware of its responsibility to advance the circular economy. Reducing waste, improving resource efficiency, and establishing a closed-loop system where resources and materials are recycled and reused are the main goals of a circular economy. This method contradicts the "take, make, dispose" paradigm of the conventional linear economy. Marriott’s obligation approach to the circular economy are following:
Sustainable Construction Methods:
Marriott has recognised the importance of ecologically conscious architecture and construction. Marriott has exhibited its dedication to ecologically conscious design and construction through the adoption of sustainable building methodologies (Bethesda. 2020). Understanding how important it is to lessen its influence on the environment, the company has concentrated on incorporating sustainable building practices into the construction of its hotels. Prioritising energy efficiency in its buildings is one of Marriott's main business strategies. Marriott aims to reduce its overall energy use and create a more sustainable future by utilising state-of-the-art technologies and energy-efficient design principles. Marriott places a high priority on using eco-friendly building materials. This means selecting products that have minimal effects on the environment, such as those that come from suppliers that encourage ethical and sustainable business practices or those with low carbon footprints. Marriott, for instance, might decide to use recycled or repurposed materials in its construction, promoting the more ecologically responsible use of resources (Kandampully and Solnet. 2017).
Initiatives for Recycling and Waste Reduction:
Effective commodity reuse and waste minimization are essential for the development of a circular economy (Ardito et al. 2018). At every location, Marriott has implemented comprehensive waste management plans that prioritise recycling initiatives, proper trash disposal, and a reduction of single-use plastics. Through partnerships with local recycling facilities, the hotel chain makes sure that a significant portion of its garbage is kept out of landfills. Marriott's environmentally conscious practices emphasise how important it is to carefully examine the whole supplier chain. The company is likely to collaborate with suppliers who prioritise environmental responsibility and have minimal carbon footprints. To do this, you have to buy goods from suppliers who promise to reduce the environmental impact of their resource extraction and production processes.
Fit into CSR
Marriott upholds the principles of corporate social responsibility by implementing eco-friendly construction methods and broadening its recycling initiatives. Marriott has demonstrated its commitment to environmental stewardship, a critical component of corporate social responsibility, by incorporating circular economy principles into its operating design. The emphasis on sustainable development and environmentally friendly building advances the objective of social well-being. Marriott's waste reduction initiatives are a reflection of its dedication to lessening its environmental effect and advancing moral business conduct in the hospitality industry.
Understanding the connections between corporate social responsibility, sustainability, and the circular economy is essential when defining important words. Sustainability provides a thorough basis for ethical business operations by integrating social, environmental, and economic factors. A subset of sustainability called "corporate social responsibility," or "CSR" is concerned with an organization's moral duties to the environment and society. The circular economy's tenets encourage resource efficiency, waste minimization, and environmental stewardship, all of which improve sustainability and corporate social responsibility (Altinay and Chathoth. 2019).
Methods of Sustainable Construction:
Marriott has demonstrated its commitment to sustainable construction practises by incorporating eco-friendly building materials and energy-efficient technologies. The hotel sector also uses renewable energy sources as part of its commitment to reducing its environmental effects. Energy-efficient buildings are consistent with the larger objectives of sustainability since they lower carbon emissions and conserve resources over time.
Furthermore, Marriott's emphasis on environmentally friendly building techniques is a direct result of its CSR (corporate social responsibility) programmes. Marriott has demonstrated its commitment to positively impacting the communities in which it operates by investing in environmentally friendly architecture. Marriott's dedication to long-term societal well-being is demonstrated by its usage of the circular economy strategy.
Activities aimed at Reducing Waste and Recycling:
Marriott has demonstrated its commitment to the concepts of the circular economy by the implementation of waste management measures, including recycling campaigns and the reduction of single-use plastics. Marriott actively engages in local communities as a means of mitigating its environmental impact; this action serves to reinforce the social dimension of corporate social responsibility (CSR). Marriott collaborates with local recycling facilities.
Waste reduction is consistent with the sustainability tenets of conservation and resource efficiency (Pereira and Font. 2021). Marriott's efforts to reduce waste demonstrate the company's environmental consciousness in addition to its promotion of the circular economy. The cornerstone of Marriott's CSR strategy is this all-encompassing approach to waste management, which shows a dedication to sustainable practices that goes beyond just compliance.
Marriott CCR Policy and Evaluate
Marriott may include concepts from the circular economy into their Corporate Social Responsibility (CSR) policy, based on standard business procedures (Ettinger and Terlutter. 2018).
Reducing waste and recycling:
Marriott may choose to focus on reducing waste in its locations by implementing comprehensive recycling initiatives. Programmes for recycling electronic waste, glass, paper, and plastic may be included in this group. They might make an effort to use fewer single-use plastics in their operations, encourage guests to bring reusable containers, and strategically install recycling bins around the grounds.
Energy Efficiency and Conservation:
To spend less energy, Marriott may choose to invest in energy-efficient technologies including smart building management systems, energy-efficient HVAC systems, and LED lighting.
Installing solar, wind, or other renewable energy sources could be a part of their commitment to lessen their carbon footprint.
Water Conservation:
By using water-saving techniques like low-flow toilets and faucets and water-efficient landscaping, Marriott may support the circular economy (Barkey. 2023).
They might encourage guests to reuse towels and linens and involve them in water-saving activities to lower total water consumption.
Sustainability of the Supply Chain:
To make sure that its supply chain conforms to laws governing the circular economy, Marriott may collaborate with vendors who share its commitment to environmental responsibility and ethics.
To lessen the detrimental effects of shipping on the environment and to support local economies, they might prioritise local sourcing (Romos. 2022).
Participation in the Community:
Marriott's corporate social responsibility plan may include community participation in sustainability projects. This could mean helping out with neighbourhood clean-ups, educational initiatives, or environmental projects (Ryan. 2019).
Engagement and Training of Employees:
It is essential to encourage staff members to take part in CSR projects and educate themselves on sustainable practices. Employee recognition programmes, awareness initiatives, and frequent training for staff members that support sustainability projects are a few strategies to do this.
Reporting in a transparent manner
Marriott has pledged to provide information about its efforts to promote a circular economy and its effects on the environment. A company's efforts and accomplishments can be monitored by stakeholders through the regular delivery of sustainability reports (Kibuacha. 2023).
Industries Example:
Establishing a circular economy path has become increasingly crucial for companies across all sectors of the economy. This essay will illustrate the principles of the circular economy by using actual business cases to highlight their accomplishments and approaches. Even though Marriott Hotels is at the forefront of incorporating circular economy ideas into its corporate social responsibility initiatives, studying other businesses provides a comprehensive understanding of how businesses are promoting a more sustainable future.
IKEA: Recycling Closed-Loop Furniture
IKEA, the massive Swedish furniture retailer, has implemented measures based on the circular economy to prolong the life of its products. One great idea is the furniture take-back campaign. Refurbished or recyclable second-hand furniture can be returned to IKEA stores. This closed-loop idea aligns with the circular economy's emphasis on resource efficiency and waste reduction. By 2030, IKEA wants to design every product with circular ideas in mind, promoting more eco-friendly use (IKEA. 2023).
Apple: Material Recovery and Product Refurbishment
Prominent IT giant Apple has integrated concepts from the circular economy into the life cycle management of its goods. The company offers a trade-in scheme for outdated devices to entice customers to return their used Apple products. These devices are resold after being fixed, extending their useful life. Apple has also promised to include recyclable materials in its devices. The iPhone 12's use of rare earth materials that were salvaged from earlier iPhone models is an illustration of dedication to resource efficiency and waste control (IANS. 2022).
H&M: Reusing to Make Sustainable Fashion
Companies like H&M are working to lessen the negative environmental effects of the fashion industry, despite this industry's well-known effects. They are doing this by implementing circular economy techniques. H&M has introduced initiatives for recycling textiles, enabling patrons to bring used goods to their stores. Utilising the gathered textiles to make new apparel or other products lowers the need for virgin materials. The circular economy's emphasis on cutting waste and recycling materials in the fashion sector is in line with this project (H & M. 2023).


















Conclusion
In conclusion, Marriott Hotels has demonstrated its commitment to sustainable practices in the hospitality industry by incorporating concepts from the circular economy into its Corporate Social Responsibility (CSR) strategy. Marriott adheres to the principles of the circular economy by putting recycling, waste reduction, and eco-friendly building methods into practice. It is clear from looking at instances from other industries, such as Apple, H&M, and IKEA that companies looking to reduce their environmental effect and promote a more sustainable future must adopt a circular economy strategy. Marriott's initiatives frequently align with the wider objectives of sustainable development and corporate social responsibility.
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