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Introduction
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In the following report I will be talking about the types or classes of research method and focusing on some of them. The effectiveness of a survey and the types of it, also how we can take advantages from modern technology to do surveys and it effectiveness when is done. To get to the final step I will be talking about survey and interview analysis and how we use modern technology with a survey together.














I am going to be focusing in one of the most common problem in a businesses (Restaurants). When a business reach a certain level of success, after all their effort to reach that level, they find another “problem/ difficulty”. Let`s make  case-scenario, a business has been reaching a good level of success and is trying to expand the business, which means will be having a fresh start in a different location. The difficulty they may have is, where are they going to open the other branch? Or where will it be the best location for it? This are common question that all successful business do, and… how will they know which one will be the best located?  As this, there are so many question to ask before do this such big step.
To one of the questions, where is the company going to open the fresh new branch is the key because to find out where will be necessary to apply a few methods of research. We can do a survey from our regular clients and asking a few question regarding our interests.
· Are you from the area? If not where are you coming from?
· How did you travel to here?
· How often do you visit us?
Using this method can help us to get some of useful information. To use it in our convenience, also we can do some observation, with this I mean we can investigate the area that our future business will be located and start asking people some relevant questions about our business to open. As a part of the method of observation we “can take advantage of it” and jump up to the further step. We can start doing a small/quick interview to the walkers of the zone agreed. 
Taking this to our business professional team, we can consult them and discuss the option he have finding a new location for the business as doing a focus groups. After doing a focus group will be de time to start making decisions and do some experiments. We can start experimenting by analysing of how to start putting in practice a survey, a well done survey can give all the information we need, if of course it is well structured and proposed to the people we want to as for.
Having collected enough data from our observing and interviewing (QUALITATIVE APROACH) has helped a lot but this method takes time, at the time of using survey it is much quicker but we may lack some details. We will need to consider this option in advance to choose which one will be the more suitable for the company, depending on our need will be one method or other given one takes longer time to get the result than the other. 

According to (Durcevic, 2019) one of the most essential types of data analysis is statistical analysis. This methodology of analysis is focused on strategic approaches of getting rough data relevant to a business principal` targets and digging down into this 


info to convert facts, figures and metrics into initiatives that beneficially improve the business.
At the time of analyse the data collected, will be the time for the data analysis, data analysis can be reflective and it can expose our need in a few question in this case I will start with:
· Survey data analysis:
· We have many different ways of data collection by doing survey, a survey is a collection of information from minor number of people to be representative or analysed by a representative from an organisation or business purposes. It could go for the most sophisticated one to the most classic. I am going to name 2: online survey (if is an online survey that we are doing we will be using a software which it will automatically collect data as soon as the people enter the details needed by the business and what we just need to do is download the data), paper questionnaire (in this case we will have to enter all the collected data, manually into a spreadsheet, adding each question number as heading and a row for person`s answers).

When time to do a survey is or when we have to create a survey by ourselves the difficulties start, how can we do an effective survey question? According to (Pantuso, et al., 2019) hoe is developed and taking into detail the clarity, simplicity, length and acceptability are crucial to develop survey questions. To make simple questions and no addressing many questions issues in one questions will definitely help to get the information desired. Not asking many question in one survey and not asking difficult questions is also good for us for avoiding any kind of confusion and will help to minimise the chance of getting wrong information.
· Interview data analysis:
· At this stage we will need to organise and reduce the data collected. Conceptualization is also important because is the time to try to organize the data into concepts. Knowing the connection of the data and examination of the relationship is part of the analysis, by connecting data we can around theme concepts and show one concept that may influence another. 
 At the stage of data collection we are managing crucial information. The information collected must to be used by people allowed by the company and must be used with caution. According to (Goverment, 2019) the data protection act was received Royal assent on 23rd May 2018, this means all the personal data collected by any business empowers to take control of their data by supporting UK business and organisations through the change and also ensures that UK is more than prepared for the future after leaving EU.
However the information named above is procedure to have an idea step by step to obtain information to make a future business successful. Nowadays a business has the possibility of using many forms/ways of collecting data. We can perfectly start talking about the favourite of everyone, modern technology. Modern technology has been developing day by day since 1995, since 1995 the age for technology has begun. The use of modern technology has become a fact that almost or every single business is using. Even if there is not a business modern technology is used by every person worldwide. How a business applies modern technology into their own business is crucial, a business has to be using all the useful information gather to get to more people and achieve the business purposes. For example when I mentioned above the ways of how to do a survey we can easily apply this and convert this into a modern technology. We can use a type of social media to ask for an opinion to almost everyone (whoever`s can get access to it). Social media has start been more popular and popular day by day and increasing dramatically nowadays, social media it is not a barrier anymore. It used to be a barrier in the past because may not everyone could have access to it or have sources to get them. One of the social media and one of the most known by everyone can be Facebook or Instagram, most of the business have started using these two sites, the reason can be because is free of charge to use? For the businesses used may not be free but for a regular person it is. As long as a person can get access to one of the smartphone and internet will be able to get reached by a business, can be by advertisements, surveys or as a pop up “spam”. 
As every single modern technology has pros and cons, as a pros I can say that easy to manage and get. Has a fast access and connections that can make your job easier and efficient. The modern technology named is worldwide and you can get to all the information needed in matter of seconds. As being modern technology it has something that is the weakest point, it weaknesses is, the internet connection, most of the modern technologies require an internet connection without it the access to modern technology can be clash. Without an internet connection all our data cannot be access from nowhere.
Collecting the information by using modern technology is very efficient. We can easy transform the data collected into an excel worksheet and process the information gather. After the data collection we can interpreter it as we want and it will be depending on the purpose. As I mentioned the survey I will carry on with it.
Let`s say we used Instagram or Facebook site to propose a survey about our business, this can be really good because we will be having access to the all information required and it will visible for everybody in a matter of seconds, but the survey posted on Instagram or Facebook will be live for just 24 hours, after that it will be removed from the site because this is one of it characteristics and condition of the site. After 24 hours our survey will be removed, but that aspect of that social media is not that bad, it is not the end of the world, we can make a different version of the survey and get it post on the same site after passing those required 24 hours, to get different information or have a better opportunity to make a better survey or post if is possible, there is always a way to improve something that was not done correctly. With this we make sure that we achieving the goals targeted and the beginning of the work.






In conclusion the ways of how we apply research methods and methodology into a business in real life can be done and can go really well. The possibilities of using a survey and the variety of way of applying it are amazing. Social media also has a really important matter in this work, although the access to it is easy and simple, a business can be reaching thousands of people in second and from that way we can make our job much easier. It has some cons but how this can improve a business can really avoid the cons.
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