




Six Senses has an incredible proposition with a strong heritage and presents an extension bar of entry to some of the most sought-after places in the world, consisting of vital urban markets. The competitive component goes the limit prevent the decrease of the limit returned to locations, design, people and the engaged platform of sustainability and wellness.  They keep their promise to find out and awaken the senses of associates with the preferences and experiences of well-being that are out of the ordinary. Each Six Senses property is committed to rejuvenating and reconnecting to the traveler, with a professional focus on the right being, sustainability and the nearby growth of the regional man, in harmony with the regional environment.

Moxy Hotel is a business enterprise of resorts, elegant, playful, and low-priced manufacturer. They celebrate originality, nonconformed connection, and openness. Each Moxy hotel has the characteristics of an easy and friendly environment. The most iconic element is their cocktail; guests are served at the reception with a free welcome cocktail.
Closing a variation of decades, globally reported these hotel manufacturers have been demonstrating doing accelerated activity in new global markets formed by developing countries. While these environments are linked to huge resources for customers, entering a fluctuated of at least luxurious, political, or cultural barriers.

The story of the Six Senses Hotel began in 1995, with the first Soneva Fushi resort in Mauritius, by the founder and CEO Sonu Shivdasani. They grow very quickly and flip out to be a very integral pioneer for the hospitality industry. For the luxurious portfolio of IHG, they occupy a place at the top, complementing the luxury hotel brands of the word. Shivdasani, who was at an elite school in the UK, studying at Oxford University, was a regular visitor to the Maldives since college. Due to an unpleasant experience that took place there in the Maldives, determined and inspired him to enter the field of hospitality and to open his own chain of hotels. 

Politically Six Senses, adopt the style of compassion for the people around, are employed over 17 000 members tenants, have installed water filters, that water to be drinkable and clean for 111,385 people, helped young people without possibilities to have legal documents, to be able to have access to education. Each resort demonstrates an unswerving commitment to protect endangered species on land and in the water. In 2017, Six Senses took its main function in sustainability one step further with the larch of Earth Lab. Six Senses accommodations are intimidate, imparting an emotionally clever method to provider that begins with empathy.
   "Of course, hospitality is never just about a place to stay. We want our places and spaces to help you reconnect and understand what it means to be happy mentally, physically, spiritually and emotionally" (Jacobs, 2019).
Six Senses currently manages twenty hotels and resorts, with eighteen management contracts signed in the pipeline, and has accelerated over fifty in an associated way, offering the lively discussions below.  With residences in areas such as the Maldives, Seychelles, Yao Noi in Thailand, the Zighy Gulf in Oman and the Douro Valley in Portugal, they can grow in the next 10 years, with another 60 globally properties.
Moxy Hotel is a subsidiary of the Marriot International brands. The first Moxy was opened in partnership with  the Swedish body manufacturer Ikea, in Milan 2014.De then, Moxy Hotel came to be as a valuable wish. Today, more than seventy areas are open world on three different continents Europe, North America and Asia.
“The hotel is a luxury hotel model for the next visitors. Moxy is a new and creative brand that combines trendy architecture and affordable services at an attractive price “(Sima,2016).
  

Moxy hotel targets customers who seem for fun, comfort, and style apart from the hefty fee tags. As such, Moxy Hotels is a bold and clean label that turns the well-known paradigm of the hotel carrier on the head into a fun business for visitors, without crazy fee labels . The idea of the inn was a risk of playing in a new area of the manufacturer and launching a revolutionary new ride to the hotel, which presents offers for the next wave of travelers.
 Both hotels adopt similar strategies against global warming, reducing excess CO2 and reusing plastic.
The industrial business corporation case for six senses of work on plastic starts off evolved with it is positioning it as a manufacturer and its online internet site net internet site traffic and communities. With this ,Six Senses hotels now decide to no longer have single-use plastic. In 2004, all Six Senses hotels were equipped with water bottling constructions to avoid the use of plastic water bottles (in 2016), and in 2016 the business enterprise made plastic straws to get rid of plastic straws in all its resorts. Over 2.4 million single-use plastic bottles have been replaced between 2019 and 2020. Six Senses Yao Noi and Sustainability Group Vice President Jeff Smith developed a plastic-free kitchen prototype in Thailand with the goal of implementing it all Six Senses locations. The advertising method for Six Senses after distinguishing the purpose of the groups, they are in a position represent the strategy, designed for millennials, families and couples . Depending on the hotel's offers, values and target businesses, their approach relates to differentiated and focused marketing. Millennials tend to be extraordinarily open-minded, very curious influenced by sustainability, always engaged in getting new experiences as beautifully as the pursuit of intellectual development.  " Millennials are particularly important to Six Senses. We know that our position in terms of support and well-being connects deeply with this generation, and they are looking for properties for these reasons" (Jacobs, 2017).
Moxy Hotel relies on the same marketing strategy to evolve on the technology side through diverse ways to reach an interest in youth. Moxy Hotels is for younger business enterprises and digital nomads eager to meet new human beings and charming craving adventures. Common areas are designed for human beings to prevent problems from socializing with each of the structures, from many handy table video games to the open bar 24/7 common work areas.  Technology should be at the service of both and experience. “By creating this campaign for Moxy, we hope to provide a unique interactive AR experience that conveys Moxy's "Play On" spirit" (Chern, 2022).  Moxy Hotel and media. Monk crew, the advertising marketing campaign pushes the inn's frontier into the digital world during the 12 new Moxy hotels in the area, including China, Taiwan, Japan, Singapore, Korea and Indonesia.  This ad marketing campaign is enabled for larger Moxy hotels at some point in the APAC region.
Moxy lodge have personal YouTube channel with the assist of YouTube film big name Taryn Southern. They created Do Not Disturb, a video sequence imparting Taryn interviewing one of a kind influencer internal transport container designed to show up like a Moxy room.
Moxy Hotel have the pricing strategy, they are focus about price, credit terms, payment period and discounts. The company is able to gain the market based on discounted pricing. However, management should be aware of the potential retaliation from competitors in the form of an undesired price war.
In the economic segment, both hotels adopt the strategy of putting hotel customers first. It is no longer just about giving a value proposition  , but it is also about responding to the wishes of the consumer and providing a tech savvy, high-energy, fun, wellness, but dynamic experience.      Because of the war in Ukraine, there were massive price increases, ich consist in the increase in the price of electricity, fuel and food, which also affected the hotel sector.
Statistics show that traffic is more intense for Six Senses ,so in the last 28 days across the globe .The total search traffic for Six Senses is 58,7k and for Moxy Hotel only 11,6k , branded search traffic 69.9%  in comparison cu 7.8% for Moxy. With all these games and new technology appeared ,with which they try to attract Moxy Hotel as many young people, it seems that the peace, nature and everything related to the organic part that help to purify body and mind, with destinations exotic .      Six Senses enjoys in the sea of young customers aged between 18-24 years , with 20% ,between 25-34 years with 30%, ,between35-44 years with 15% ,among which the male gender dominates with 53,68% compared to women who come in proportion of 46,32%.Total referral visit in the last 28 days for Six Senses 85.95% , it has such percentage compared to Moxy Hotel that has 14.05%.
Channels overview in total for Six Senses are 98.565 organic search and direct and for Moxy Hotel are 23.573 ,most on search is for organic search.
In conclusion , mostly the marketing strategies that the two hotel brands prefer are that they are trying to keep up with the new generation ,with technology, with organic food that helps both physically and mentally ,because today with so many carbon emissions in the big cities ,with the stress that comes with all these price increases, travelers want to clear their minds ,to detach themselves from all that means daily life ,need peace ,relaxation but at the same time and fun and interactive games. The dumbest success is currently enjoyed Six Senses ,which is a chain of luxury hotels ,due to the destinations where they are located.
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