	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2528515
	Student Name
	Ibrahim kabal

	

	Website Chosen 
	Hollywood bowl

	Insert hyperlink to website
	https://www.hollywoodbowl.co.uk


	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website loads fairly quickly and is easy to access. The homepage opens within a couple of seconds and the pages load without much delay. The images and sections appear smoothly and there are also many sliding images which makes the site feel responsive. 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website has many sub-pages such as offers, parties, FAQs and pages for each bowling centre. Customers are able to explore the site using the menu at the top of the homepage. There are book now buttons placed around the site, so customers won’t find it challenging to book in. This makes it easy for customers to find information and book a bowling session quickly.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can make a booking through the website easily. There is a book now option on the homepage which lets customers choose their nearest bowling centre, choose how many people are playing and pick a date and time.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Some improvements could be made to make the website easier to use. For example, It could include customer reviews showing customers feedback to the experience they had, they can also include a hyperlink to their social media such as Instagram instead of making customers manually type it in. 

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The Hollywood Bowl webpage is bright, modern, and visually appealing. The use of images, headings, and sections of the page are clear and easy to read. The webpage can be to be fun to use and attracts the customers. When you view the webpage on a computer screen, it appears to be wider with menu bars at the top of the page. When you view the webpage on a mobile phone, it seems to be vertical with a menu icon instead of menu bars. The buttons appear to be easy for the customer to use.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website has bright images, videos, and colours to appear exciting and fun. The large images display bowling lanes, arcade games, food, and people having a good experience. This allows users to get a sense of the experience. The short video clips in the background and animated banners make the website look exciting. The website also uses bold colours to match the theme and attract the users attention. All these elements make the website very attractive and engaging.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
Yes, there is an online chat or help function that is shown on the Hollywood Bowl website. This is helpful as users can quickly access this to ask questions related to bookings, prices, parties, or even the opening hours without the problem of having to make a phone call. This is helpful for improving customer services as it is available to users. However, the usefulness of this feature depends on how quickly the answers are provided and whether they are answered by a human or by a computer program.

	Question 2d – How effective are the social media links on the website?


	Answer: The social media links on the Hollywood Bowl website are effective because they allow users to access the brand by social media platforms like Instagram and YouTube. For instance, the homepage “encourages users to follow us on Instagram,” which helps to create more interaction with customers and keep them informed about any offers or events. The social media links provided are helpful because they create more interaction with customers and help in increasing brand awareness.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services provided by Hollywood Bowl can be identified by the large headings, images, and separate sections on the homepage and menu. The customer can easily identify the services provided, which include bowling, arcade games, food and drinks, parties, and group bookings. The use of clear buttons, such as Book Now also enables the customer to easily understand the services provided on the website. The simple layout enables the customer to easily identify the services provided.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are mostly accessible through other websites rather than on the main Hollywood Bowl website. For instance, users can read reviews on Trustpilot and TripAdvisor. The reviews contain information about the customer's experiences to their visit to the bowling alley, food, staff, and booking. The reviews are updated regularly and some reviews were posted in 2026. This allows potential customers to get information about the business before visiting.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
Hollywood Bowl promises a high-quality service through images and information regarding their facilities including modern bowling, arcades, food, and party options. The website also gives special offers, group bookings, and family-friendly entertainment, giving a positive and reliable impression of the service. You might use or recommend the service because of the fun experience, which is suitable for different age groups, online booking, locations across the country, and the variety of entertainment options available all at one location.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are partially revealed to customers on the website of Hollywood Bowl. Customers are aware of the cost of bowling games and food deals offered at the venue. However, not all of the prices are displayed on the homepage because they change based on location, time, day, or promotions. The prices reflect the quality of service offered to customers because they are paying for modern facilities, entertainment, and a full leisure experience.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. bowling

	
	2. alley

	
	3. near

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, the company appears in the top ten results, making it easy for users to come across.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Yes, websites are still very relevant in modern UK business. They are a official source of information where customers may gather information on services, prices, locations, and opening times at any given time. Additionally, websites enable businesses to provide online bookings, offers, and customer support, which gives customers convenience and accessibility. Also having a professional website enhances customer trust and branding. Despite the popularity of social media, websites remain relevant in marketing, sales, and customer engagement.




Reference List 
	Hollywood bowl (2026) Hollywood Bowl official website
https://www.hollywoodbowl.co.uk
23 March 2026
Trustpilot (2026) Hollywood Bowl reviews
https://uk.trustpilot.com/review/www.hollywoodbowl.co.uk
23 March 2026
Tripadvisor 2026 Hollywood Bowl customer reviews 
https://www.tripadvisor.co.uk
23 March 2026










