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Management Ethics 
Poster Defence
1) Whose corporation/organisation are you representing?
· I am representing the World Wildlife Fund (WWF). ‘’For 50 years, WWF has been protecting the future of nature’’ (World Wildlife Fund, 2017).
·  James Leape is the director of WWF and he has said ‘’Sustainability is no longer just a matter of corporate social responsibility (CSR)’’ (Wwf.panda.org, 2017).                                                                                 
2) What are the views of the cooperation/organisation you are NOT representing? 
· BP claim ‘’Our people want to play their part in solving the big complex challenges facing our world today, including climate change. They are working together with invention and purpose, guided by our BP values, to help meet the world’s need for more energy while also reducing carbon emissions’’(bp.com, 2017).
· People could obviously contradict this claim because of the BP oil spill which was a huge disaster, it even killed 10 members of staff. It damaged nature and killed wild life. BP also tried to pass the blame. From this people may see the business as unethical and lacking morals.
· BP claim that they now want to be a sustainable business, maybe the oil spill shocked them into shape or are they just saying what people want to hear? 
3)  What is the key message you are trying to communicate? 
· The key message I am trying to get across is that businesses can be selfish, greedy and unethical. They may only think about wealth and not care about the damage they cause to get there. ‘’The purpose of business is to make money for the owner or stockholders’’(Friedman, 2017)
· The reason I used BP to convey this image is because the oil spill in 2010 was disastrous and BPs response to the oil spill was even worse. ‘’President Obama has called the BP oil spill ‘the worst environmental disaster America has ever faced’ and so has just about everyone else’’ (TIME.com, 2017).
· BP completely abandoned CSR protocols and outraged many people, businesses and organisations such as WWF. 
4) What is the main target audience you hope will read and understand your message. 
· I am hoping that everyone or at least a vast majority will read and understand my message. I am hoping the younger generations who perhaps don’t quite understand could begin to understand because it is there future it affects more than anyone. I would hope even businesses understand the message and see how they can have huge impacts on the world. 
· ‘We are living on this planet as if we had another one to go to’ -Terri Swearingen.
5) What would someone who disagrees with you say in response to your argument? 
· I will be looking into contradicting views and arguments further in my report with research and resources to weigh up each point. 
· Why should a business lose out on profit for something that doesn’t affect them? Profit maximisation is more important. 
· Business is not a charity. 
· It’s not against the law so why should anything change?
· Businesses cannot have responsibility, only people have responsibility. 
· Milton Friedman was the creator of a theory which states that a business is reliant upon profits and that the main aim is to increase profits for owners.



6) Why have you used the images and words you have selected? 
· I have used the BP slogan which is ‘BP cares’ and changed it to ‘BP scares?’. I changed it to scares to contradict the fact they care. I did oil dripping from the letters to stay in the theme of the oil spill and I also put a question mark to people think about the slogan.
· I put steps made of money to represent climbing up wealth and at the top of the steps is a wealthy couple dancing who represent BP. 
·  The womans dress is made of oil to show that they spend money on themselves and don’t care how they got it even if it’s from negative actions. 
· The oil spill which has images of animals and a tree in it is to represent the impact the oil spill had on the environment and animals. I put dead fish bones to represent the death of the sea life which was caused by the oil. I put tree falling because it ended up destroying the nature too. 
7) What research have you done to underpin your argument? 
· I firstly did research on the BP oil spill itself to ensure that’s the example I wanted to use to get my message across. 
· I then read up on sustainability and the WWF organisation to see what they think and what they believe should happen. 
· I also looked at counter arguments for sustainability so I could see both points of view and see what other people are thinking. 
· I also researched CSR and their protocols.
· Below are some of the sites I have visited to do my research: 
https://www.theguardian.com/business/2010/jun/01/bp-response-oil-spill-tony-hayward
http://www.telegraph.co.uk/news/worldnews/northamerica/usa/11546654/BP-oil-spill-Five-years-after-worst-environmental-disaster-in-US-history-how-bad-was-it-really.html
http://webecoist.momtastic.com/2008/09/24/25-environmental-agencies-and-organizations/
http://www.sustainablebabysteps.com/environment-quotes.html
http://www.globalfootprints.org/sustainability
https://www.nas.org/articles/Sustainability_is_a_Waste_10_Reasons_to_Oppose_the_Sustainability_Movement
https://lavaprotocols.com/csr/
8) How strong do you think the evidence is to back up your argument?
· I think businesses and organisations are becoming more aware of CSR. When businesses do unethical things which lead to disastrous events it’s often publicised worldwide which means the company has to deal with the negative impact it will have on them which could in return lead to a decrease in profits. So I think companies are trying to say they are promoting sustainable living to boost customer satisfaction which will lead to more customers and in return increase profit.
The government have even implemented rules that organisations need to abide by for sustainable living. An example is ‘Traders making unfair or misleading environmental claims about products and services can be prosecuted under the Consumer Protection from Unfair Trading Regulations 2008’. (Which? Consumer Rights, 2017)
9) What would you hope to happen after the audience has understood your message?
· I would want consumers to hopefully be more cautious with what businesses they purchase from and support. Which would hopefully in return make businesses realise that they will make more profit by being a sustainable business because they will get more support and customers this way. 
10) What models and theories will you be referring to in your reflective report? 
· I will be looking at WWF has an organisation and what they believe should be implemented. 
· I will be looking at BP and other large unsustainable businesses. 
· I will be looking in detail at CSR.
· I will also looking at sustainability as a whole.
· The reflection model I will be using is Gibbs model of reflection. 
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