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Businesses must be aware of sustainability if they want to exploit natural resources without decreasing supplies for future generations (Rounaghi, 2019). According to this perspective, sustainable development can be accomplished by balancing environmental preservation, community development, and economic growth. Due to its extensive resource use, the hotel industry significantly contributes to environmental damage. Water use, electricity use, and the entire carbon footprint that hotels and their guests leave behind must all be taken into account (Safaa, 2023). It would be naive to overlook the challenges brought up given the size and importance of the hotel business. For tourism destinations and the hospitality sector to remain viable over the long run, natural and cultural factors are crucial. In contrast, corporate social responsibility (CSR) refers to the practice of firms making decisions that take into account the greater community, the environment, and their shareholders (Marco-Lajara, 2022). Reusing, mending, and recycling products are encouraged by the circular economy. The current issue is a result of human greed and a need for more, which has caused the depletion of natural resources. The ideas of the circular economy encourage moral behavior. The principles of sustainability will be discussed in this essay, along with how they apply to the industry of hospitality. It will also be investigated if the hotel business can adapt to new challenges. The circular economy and its relationship to CSR initiatives will also be illustrated via CSR examples. 
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Sustainability, whether infinite or not, ensures that future generations will continue to enjoy wealth (Saltelli, 2020). Sustainable practices always take the environment into account, even though the terms "environment" and "sustainability" are not synonymous. As a result, sustainability considers factors such as money, resources, and environmental quality that could be passed down to future decades. All natural resources will eventually run out, which is regrettably impossible to stop. If resources are lost, they might be replenished by increasing financing and introducing pertinent activities. From a policy standpoint, a number of groups are researching sustainability preservation of abandoned resources for potential future use. It is vital to satisfy their needs without blocking the drains in order to ensure that no harm happens to people. 
Social justice, environmental conservation, and economic development are the three interwoven pillars that make up long-term sustainability (Marecki, 2022). Long-term viability sits at the center of these components' common representation as interlocking rings. It has over the years provided specific illustrations of what sustainability implies. In a society that is focused on consumption and places a high value on limited resources, economists may highlight a number of unsustainable habits. Economists claim that if the market took control, many natural disasters could be averted (Wagner, 2022). It's important to remember that being exposed to many settings is a fundamental part of what it means to be human. The planet and its resources are included in the social pillar, which takes into account humans and their needs in relation to the entirety of the cosmos. Thus to maintain civilization functioning, a number of actions must be taken.
Committing to long-term viability is one of the most important parts of managing a successful business in the twenty-first century (Denoncourt, 2020). If one segment of the economy—the hotel industry—wants to survive and prosper, it must uphold socially responsible values. The public, commercial, and hospitality sectors are all starting to emphasize social responsibility more. Hotels need to keep up their good name as environmentally conscious companies by taking care not to hurt the environment. In reaction to governmental requirements, rising costs, and strategic tactics by competitors, the hotel industry has included sustainability into its CSR strategy (Marco-Lajara, 2022). 
Visitors and consumers have already taken a step toward contributing to the preservation of the environment (Ashraf, 2020). As a result, travelers have high expectations for how hotels exhibit environmental responsibility. As a result, visitors are more likely to select eco-friendly accommodations. When hotels are aware of what their rivals are doing, they may embrace sustainable practices more readily and assume responsibility for it. Government sustainability laws require all significant actors in the hotel sector to submit sustainability reports outlining their efforts to be socially responsible (Negash, 2020). These testimonies demonstrate that the hotels are not only aware of the negative effects of unrestrained growth but also that they are prepared to atone for the unpleasant experiences that the locals have had as a result of these kinds of acts. Third, rising lodging costs endanger the viability of the company. Despite their dedication to sustainable activities, hotels must make sure they can cover their costs (Rounaghi, 2019). If a CSR strategy was employed, costs may be reduced even further. CSR initiatives thus influence a company's financial performance indirectly. 
The viewpoints that passengers and travel agencies around the world hold might vary considerably. This varies greatly from country to country and from nation to nation, just as the expectations of foreign tourists differ (Wiseman, 2021). The expectations of visitors are generally given less consideration in study. First-order considerations, such as publicity, personal experience, the location's reputation in the community, and recommendations from others, are taken into account during the evaluation. Vacationers have extremely particular expectations for the places they desire to visit due to the aforementioned causes. Since the majority of visitors research a site before making travel arrangements there, the impression they form before visiting may have a significant impact on their experience once they arrive. The authorized authorities must control the image of the destination and the caliber of visitors' experiences there in order to enhance the number of tourists who go to and stay at a location (Ashraf, 2020). 
Contrarily, tourism is based on the creative collaboration of visitors and host communities. At every stage of the journey, the visitor's mental and emotional health is of utmost importance. Tourists in particular may have an impact on a trip's general or phase-based characteristics. "Co-creation" means "systems of linked interactions and activities that connect the tourist and other players before, during, and after travel." During their visit, shoppers have a more sophisticated view of the wide range of shopping choices available to them (Saltelli, 2020). 
The ability of a hotel to pull in a large number of guests as well as its capacity to maintain precise financial records are the two factors that decide it most. The visits have a much greater impact on the organization than the methods, which are meant to help it stay in business (Ashraf, 2020). For instance, a hotel must do everything within its power to maintain the five-star reputation it has laboriously earned over many years. There is a significant amount of potential financial advantage in this case. Improved customer impressions of what they should anticipate from co-creation hotels are necessary for hotels to increase revenue. 
The idea of a circular economy uses both the first and second laws of thermodynamics (Oliveira, 2021). The circular model, which urges reconsidering how resources are used in the economy, represents a paradigm shift. Plant life by-products are a precious resource that can be put to use for a number of different things rather than being thrown away. In order to decrease the amount of wasteful consumption, this technique also places an emphasis on minimizing resource use, recycling, and reusing resources. According to Ritchie and Freed (2021) a circular economy maximizes the value of resources by storing them for the longest possible period of time. Things that can be used again or given a new purpose are good for the environment and for the individuals who utilize them as well. 
Corporate social responsibility and the circular economy go hand in hand. The global economy has risen at a rapid rate, which has increased the significance of corporate social responsibility, or CSR, in the modern business environment. Corporate social responsibility (CSR) entails a number of duties (Denoncourt, 2020). Three economic activities are regarded as elements of the surrounding environment as part of the circular economy idea. a primary resource consumer, producer of secondary resources, and converter of secondary resources into usable items. This supports the notion that environmental analysis and long-term viability are related concepts. 
Due to the fast-paced development of the global economy, corporate social responsibility (CSR) has become more important in today's business climate. Corporate social responsibility (CSR) involves a number of responsibilities. In a circular economy, three economic activities are seen as being a part of the environment; resource provider, consumer of primary resources, and producer of useable goods from secondary resources. Therefore, a link between environmental analysis and long-term viability is conceivable (Oliveira, 2021). 
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Multiple sustainability programs were in place at Hilton Hotels. These programs were a part of their larger dedication to environmental sustainability and corporate social responsibility. 
Hilton's award-winning, proprietary Light Stay program tracks and evaluates the sustainability performance of its properties all around the world (Morace, 2019). By tracking energy use, water use, trash management, and carbon emissions, it aids hotels in understanding and reducing their environmental and social effect. Hilton can create targets through this program, cut back on resource use, and improve sustainability all around. Hilton places a lot of emphasis on lowering its energy usage. In order to maximize energy utilization, several of their properties have adopted energy-saving technologies and procedures, such as LED lighting, efficient HVAC systems, and smart building management systems (Valenzi, 2019). 
The Hilton places a lot of attention on water-saving practices, for instance, the usage of water recycling systems and low-flow fixtures, and programs to cut back on water usage in everyday tasks. Composting and recycling are only two of the activities Hilton has in place to reduce trash production. Additionally, they advocate proper waste management and aim to eliminate single-use plastics (Valenzi, 2019).  Hilton strives to use ethical procurement methods when sourcing goods and services, giving preference to vendors who follow morally and environmentally responsible standards. In their food and beverage selections, they frequently give local and organic items first priority. 
Through a variety of strategies, including energy-efficient construction and management, the use of renewable energy, and participation in carbon offset programs; Hilton tries to lessen its carbon impact. The Hilton is renowned for its programs and activities that uphold these principles and is dedicated to diversity and inclusion in its employees. Hilton's hotels frequently interact with the local community by supporting neighborhood projects, giving to charities, and volunteering. Their CSR initiatives include this type of community involvement.  Aiming for LEED (Leadership in Energy and Environmental Design) certification for new construction and renovations, several Hilton hotels have incorporated sustainable building design and construction methods. With alternatives for eco-friendly catering and lessened paper waste, Hilton provides clients with the tools and information they need to create more ecologically responsible meetings and events. 
The hotel encourages its visitors to collaborate on tasks pertaining to its efforts at corporate social responsibility. All staff is required to recycle paper, refrain from printing emails, ask suppliers about their ethics before making orders, properly dispose of any chemicals they use, and consider the effects of their decisions on the environment (Morace, 2019).. These are only a few of the several methods used to ensure CSTR. Its sustainable base is influenced by the economy, the environment, and the social fiber of society. 
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By putting some of the suggested improvements into practice, the study's conclusion discusses how the hospitality sector may become more sustainable. According to studies, hotels play a vital role in the economics of many nations. Changes in one sector may have an effect on the other because the hotel and tourism businesses are interdependent. In order for hotels to succeed, they must adopt sustainable practices that are in line with the sustainability movement's three pillars. 
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