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1.1 [bookmark: _Toc153354442]Research Question

The research question for this report is as follows: “Why is Digital Media becoming the more popular choice over physical media” The aim of this report is to determine why there is a preference for digital media over physical media. on the sales of physical mediums of entertainment such as DVDs, CDs and other storage formats that are used to enjoy movies, games, and music. 

1.2 [bookmark: _Toc153354443]Objectives

The objectives of this study are:
1. Carry out a small scale literature to establish the current state of the physical and digital media industries
2. Carry out questionnaire to ascertain if and why there is a preference for digital media among university students
3. Carry out interviews of a small sample of university students to create rich qualitative data in support of the questionnaire data

1.3 [bookmark: _Toc153354444]Contextualisation

This report will look at Physical Media and Streaming as forms of entertainment, As defined by Johnson (2022) N.P “The physical medium allows data to travel along a series of highways to reach its destination.” Johnson (2022) also explains that physical mediums could be “CDs, DVDs or Memory sticks” as they will contain voice recordings or digital text, this report will be looking at DVDs as a method of watching films, DVDs and Cartridges as a method of playing games and CDs and Vinyl as a method of listening to Music. Streaming as defined by Garofolo (2022) Page 1  “Streaming media services encompass access to various resources—video and sound”  This report will look at Streaming Movies and Series through mediums such as Amazon, Netflix and Disney +, Listening to Music through Spotify, Apple Music and Amazon Music and with regards to Gaming there is Stadia. Stadia, As Harrison (2020) explains That the service will allow for gaming without a Console and allowing you to stream directly onto chrome, a laptop or a phone, Interestingly the service is no Longer available, Gerken (2023) Reported that “Google will shut down its Stadia cloud-gaming service in the UK on Thursday, as it issues refunds to gamers.” Shortly before it closed down, this will be looked at later in the report, there is also gaming via downloading, Download as defined by Ince (2019) “The copying of a file or collection of files from one computer to another”. Whereas this is not exactly streaming it is definitely an alternative to physical media and It is becoming more of a norm especially with newer consoles such as Xbox and PS5 having digital only versions that do not have disc drives, Dornbush (2020) says that “Two versions of the console are available, the 'regular' PS5, and the PS5 Digital Edition, which does not have a disc drive and will be purely for digital download games” and Tolbert (2020) lists both the Xbox Series X and S as being able to download games but only the Series X takes discs. Aswell as the switch being able to download games as well as the physical cartridge : “Both the original Nintendo Switch and the Switch Lite can download games as well as play them off the Switch cartridges” Robbs (2021) The Xbox and PS5 were chosen as they are of the newest generation of console the 9th Generation, Maldonado (2021) says the following “The release of Microsoft's Xbox Series X/S and Sony's PlayStation 5 in late 2020 ushered in the most recent console generation.” Maldonado also mentions that Nintendo can compete with the new generation despite not releasing the Switch since the previous generation but can compete on the innovation and affordability of the Switch, which is why the switch will be discussed in this report. As Harrison (2020) points out Stadia has now made it possible to stream video games, gaming and streaming cannot be discussed without mentioning Stadia. The Streaming services chosen for film and TV were selected as they were some of the most popular listed by Minor and Moore (2023) and DVDs are chosen as they are the format still in production Stokel – Walker (2021) notes that they are still in production. The streaming service selected for music streaming were chosen due to them being listed as the most popular mediums by Stedmond (2023) CD and Vinyl are still available and there are several articles like the one by John (2022) which discusses the sales of them.

[bookmark: _Toc153354445]1.4 Research and Value Creation

With regards to value creation the report is for academic purposes and the question was formulated out of my interest in the topic however it also has what Küfeoğlu (2022) would describe as Business Value, this is what some believe goes beyond a business’s financial metrics but instead looks at other factors such as employee value, customers and any alliances they may have. The outcome of this research could be useful for businesses who are involved in manufacturing physical media such as how employees are effected, as said by Grant Thornton (2023) in relation to a fall in demand “Employees' wellbeing is a significant concern, especially if they are worried about paying their bills.” 
 
The research method is Inductive which as explained by Hassan (2023) is “a bottom-up approach to research where a researcher starts with specific observations and data and then works to generate general principles or theories.” Quinlan (2023) in her video describes quantitative data as being numeric or is ready to be coded into numbers and qualitative is non numerical and uses language, the process of using both is known as mixed research and can be used provided that all elements of research are coherent. This report will use a mixed method approach which is advantageous as Almeida (2018) explains mixed methods compensate for the shortcomings of quantitative and qualitative methods by enabling rich information to be attained which could not be done with one method alone
This report will be compromised of Secondary research in the form of a literature review Wallace and Wray (2016) in Saunders et al. (2019) say that “Your critical review should be a constructively critical analysis that develops a clear argument about what the published literature indicates is known and not known about your research question” Page 75. There will also be primary research in the form of a questionnaire made on Microsoft forms and some Interviews, Saunders et al., (2019) believes that questionnaires are best for gauging people’s opinions or to analyse and explain the different relationships that variables may have however questionnaires are not ideal when trying to obtain large numbers of open-ended questions, standardised question are generally better understood by all. The questionnaire created for the secondary research will contain very few open-ended questions, as for Interviews, Clements (2023) says “Allows the researcher to obtain original and unique data directly from a source based on the study’s requirements” this is useful when trying to gain further insight and greater detailed answers than I might receive from the questionnaire.
The Sampling Method used is Convenience Sampling which as defined by Crossman (2019) is a sample that uses those who are easily recruitable   and the size of the sample size will be a maximum of 10 people due to the time given to complete the assessment 






[bookmark: _Toc153354446]2.0 Task 2

As stated, primary research will be conducted through a questionnaire and som interviews, the results of which will be analysed later in this report, as for the secondary research, I decided to collect all my data through the internet, here are the findings:
DVDs 
Whitten (2019) found DVDs were 64% of the US Video Market in 2005, in 2018 they were less than 10%. Butler (2022) found that Sainsburys had and Tesco plan to remove DVDs from shelves, the reason seems to be a shift to subscription services, DVDs are also a low profit margin
CD and Vinyl
Krol (2022) found that “In terms of unit sales, 14.4million CDs were sold in the UK last year (down 10.5 per cent year-on-year) compared to 5.3million vinyl LPs (up 10.6 per cent).”  Butler (2022) also found that CDs were another medium taken off of the shelves of Tesco and Sainsburys
Physical Games 
Butler (2022) found that Tesco will continue to sell video games. 
Orland (2022) provides the below table, We can see that by 2021, digital game sales had skyrocketed far ahead of physical games which seemingly decrease in sales year by year

[image: The number of physical console game releases continues to decline even as the number of digital console games explodes.]
[bookmark: _Toc152229243]Figure 1 - Graph to show sales of Physical and Digital Games between 2018 and 2021 (Orland, 2022)
Stadia 
Macdonald (2022) found the reasons for Stadia’s failures were: a lack of need as many people already owned consoles, requirement of a stable connection which made it no good for travelling, which is when it would most likely be used, it was too expensive when considering that it was not a physical purchase and it did not have time to establish standout exclusive games.
Streaming Video
Stoll (2023) found that Netflix have 247.2 million across the globe in the third quarter of 2023. There was a dip in subscriptions in the first half of 2022 and in response Netflix introduced a cheaper ad-supported alternative, a quarter of new subscriptions to Netflix in July were on the ad-supported plan, Yaqub (2023) found that “There are 117 million Amazon Prime Video subscribers”. And the service is “expected to reach over 250 million subscribers by 2027”. Stoll (2023) found Disney Plus previously had 164.2 million at their peak in the final quarter of 2022, and although it has fallen now to 150.2 million, it’s an improvement on the third quarter of 2023 (146.1 million), It is also believed a lot of Disney Plus’ popularity is due to the vast amount of content that’s on offer, covering all age ranges

 Music Streaming 
 In regard to streaming music, Curry found that(2023) “88 million people subscribe to Apple Music as of June 2022”, Shewale found (2023) “Currently, Spotify is the world’s leading audio streaming service, with 551 million users and 220 million premium subscribers across 184 regions” and Susic (2023) found that “Amazon Music service has around 82,2 million users” and “Amazon Music grew 114.6% in 2019-2022”
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[bookmark: _Toc153354448]3.1 Link to Presentation

Value Creation.pptx

[bookmark: _Toc153354449]3.2 Feedback to Presentation 

From my elevator pitch I gathered the following feedback: The slideshow was said to be very clear well presented, had great contextualization, and had a suitable design for the slides. As well as this others said the speaking was clear and the PowerPoint in general was easy to understand but wanted more imagery in the slides to make it more eye catching and people wanted to know more about how the interviews were conducted such as the specific design and how the data attained was analysed. Retrospectively, I agree that some slides should have had some more imagery as they appear mundane and a picture could help captivate the attention of the audience, In future I could easily include a slide breaking down the design process and the analysis of the interviews explaining how the questions were based off of the questionnaire questions with greater detail to help gain more in depth qualitative data, how the interviews were carried out via the internet by sending the interview question through web chats and how the data was analysed alongside my other primary and secondary research data within my conference poster.
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[bookmark: _Toc153354451]4.1 Link to Conference Poster

Conference Poster Final.pptx

[bookmark: _Toc153354452]4.2 Screenshot of Conference Poster
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6.0 Appendix

Questionnaire questions
1. When watching a Film, Series, Documentary, etc. Which of these viewing methods would you be most likely to use?
2. Why is this your preferred way of watching Films, Series, Documentaries, etc.?
3. When listening to Music, which of these listening methods would you be most likely to choose?
4. Why is this your preferred way too listen to music?
5. When Purchasing a Video Game, how would you chose to purchase the Game?
6. Why do you choose to purchase video games this way?
7. Did you ever use stadia? If yes go to Question 8
8. What was your opinion of Stadia as a service?

Interview Questions
1. When watching a film, are you more likely to use a DVD or streaming service? Why is this your preferred method?, Is there a situation where you would use the other alternative?
2. When listening to music, do you prefer to use a CD, Vinyl or listen digitally? Why is this your preferred method? Is there a situation where you would use the other alternatives?
3. How do you prefer to play video games, digitally or on disc? Why is this your preferred method? Is there a situation where you would use the other alternative?
4. Did you use Stadia? If yes, what were your thoughts on the service? If no, is there a reason why you didn’t use it?
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