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BLOG 1 - Hope After the Storm: How UNICEF Delivers Life in Emergencies

When disaster happen, a flood, a drought, an earthquake or a deadly storm, the world can change in an instant. Homes are swept away, schools collapse, and families are torn apart. For children, these moments are terrifying, life-threatening, and truly traumatic. But in the middle of chaos, one organisation is consistently on the ground delivering hope, safety and life-saving support: UNICEF.
Every year, millions of children are caught in emergencies made worse by climate change. Rising sea levels, unpredictable rainfall, extreme heat and more intense storms mean communities that were once stable are now facing repeated humanitarian crises. Children are always the most vulnerable, they lose access to clean water, healthcare, education, and the safety of home in just seconds.
That’s why at UNICEF we have built one of the largest emergency response systems in the world, ready to act within hours when disaster hits. Our supply hubs in Copenhagen, Dubai and Panama operate 24/7, sending out urgent life-saving resources such as water purification tablets, medical kits, blankets, tents, and ready-to-eat therapeutic food for malnourished children.
Recent emergencies have shown how important UNICEF is. When Pakistan was hit by terrible flooding in 2022, UNICEF staff helped millions of children by giving them clean water, hygiene supplies, and emergency medical care. In East Africa, where severe drought has ravaged communities, UNICEF has been giving safe water, assessing children for malnutrition, and supporting mothers with urgent healthcare. After tropical storms ravaged Mozambique and Malawi, UNICEF swiftly established child-friendly places, set up temporary classrooms, and deployed mobile health teams so that children could continue learning and receiving treatment. 
These responses are more than short-term fixes, they are lifelines. Emergency shelters become safe spaces for children to recover emotionally. Temporary schools bring routine and stability back to their lives. Medical centres treat injuries, prevent disease outbreaks, and offer maternal health support for families who have lost everything.
Behind every UNICEF emergency response are doctors, nurses, volunteers and youth leaders working tirelessly to protect children from further harm. 
Our mission is simple: to ensure every child not only survives the crisis but has hope beyond it.
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But UNICEF cannot do it alone. With emergencies increasing every year due to climate change, the demand for rapid, life-saving support is higher than ever. That’s where we, young people, students, and global citizens, come in. Our awareness, our compassion, and our actions have the power to make a real difference.
By supporting UNICEF, you help deliver water to children stranded by floods. You help reopen classrooms destroyed by storms. You help save newborn lives in disaster zones.
Please donate today and bring hope after the storm. 
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BLOG 2 - When the Earth Trembles: UNICEF Responds: Together for Climate and Children

Climate change is not a distant problem, it’s a crisis unfolding before our eyes, and children are paying the highest price. Rising temperatures, extreme weather and devastating floods are stripping millions of children of their homes, health, and future.
UNICEF’s groundbreaking Children’s Climate Risk Index (CCRI) revealed in 2021 that “nearly all children worldwide’’ are exposed to at least one major climate or environmental hazard. Even more alarming, almost half of all children live in countries classified as “extremely high risk” for climate impacts. The growing number of extreme weather events globally is putting more children’s lives on the line.
Recent examples show just how real and urgent this crisis is. In 2022, Pakistan experienced its deadliest flooding in more than a decade due to unusually heavy rain, leaving millions of children without homes, clean water, or basic services. Meanwhile, human-driven climate change has contributed to multiple failed rainy seasons across Somalia, Ethiopia, Kenya, and Uganda, worsening hunger and illness.
For the children living through these crises, climate change is anything but abstract. When floods strike, houses, health clinics and school’s crumble. When droughts occur, children, especially girls, miss school because they must walk further to collect water. Toxic air pollution and rising sea levels turn familiar communities into hazardous places to grow up in. The children most affected are often those from the world’s most marginalised communities.
We are working across more than 190 countries to protect these children from the impacts of a warming planet. Our work includes solar-powered schools in Kenya, which ensure education continues even during power shortages, and water purification projects in Bangladesh, helping communities access clean water after devastating floods. We also strengthen climate-resilient healthcare systems, provide emergency support during disasters, and empower young people through climate-action initiatives.
These projects do more than reduce environmental harm, they safeguard nutrition, education, and long-term stability for generations to come. But tackling climate change requires a united effort. Young people, students, and future leaders have a powerful role to play. Through your voice, your choices, and your community, real change becomes possible.
Donate today, every child deserves a safe future. Your help can save lives. 
Scan QR Code to donate 
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Evaluation

The UNICEF blog posts, Hope After the Storm and When the Earth Trembles, were designed to increase awareness of the impact of climate change on children and encourage young audiences to support UNICEF's work. The target audience includes students, young adults, and socially conscious global citizens, chosen because they are highly engaged online and are responsive to
issues such as child welfare and climate justice (UNICEF, 2023a).

Each post has clear objectives. Hope After the Storm aims to highlight UNICEF's emergency response efforts, showing how the organisation supports children affected by floods, droughts, storms, and earthquakes (UNICEF, 2023a). Its goal is to motivate readers to donate to emergency programs. When the Earth Trembles educates readers about the risks of climate change for children, using UNICEF's Children's Climate Risk Index (UNICEF, 2021) and IPCC data (IPCC, 2023). It encourages long-term support for climate resilience initiatives.

In nonprofit marketing, the product refers to the services and value delivered rather than physical goods (Blythe and Martin, 2019). The blogs describe UNICEF's emergency supplies, safe shelters, water purification systems, temporary classrooms, and solar-powered schools. These examples clarify what donations fund, demonstrating both tangible and intangible benefits.

Price reflects the contribution requested from supporters, whether monetary or in time (Jobber and Ellis-Chadwick, 2024). Both posts emphasise that even modest donations can provide life-saving resources for children. The call-to-action "Please donate today" frames giving as a small investment with high humanitarian impact (Kotler and Armstrong, 2019). 

Place refers to where and how the service is delivered. Publishing the blogs on digital platforms ensures they reach audiences where they are most active. Mobile-friendly access allows global readers to engage immediately with the content (Fahy and Jobber, 2022).

Promotion is central to both posts. Emotional storytelling describes children affected by disasters, supported by evidence from UNICEF and global climate (UNICEF, 2023a). This combination of emotion and factual data builds credibility while encouraging engagement (IPCC, 2023). Visual examples of destroyed schools, temporary shelters, and water systems illustrate urgency and impact.

The people element highlights those delivering services and the beneficiaries (Blythe and Martin, 2019). The posts showcase UNICEF staff, health workers, volunteers, and youth leaders who implement emergency programs. Children featured in the narratives serve as emotional anchors, helping readers relate to the cause.

Process refers to how UNICEF implements its programs (Jobber and Ellis-Chadwick, 2024).
The blogs explain supply hubs in Copenhagen, Dubai, and Panama that dispatch emergency supplies quickly (UNICEF, 2023a). Explaining these processes reassures donors of efficiency and transparency.

Physical evidence demonstrates tangible impact, even when the service is intangible (Kotler and Armstrong, 2019). The blogs feature temporary classrooms, water treatment systems, and emergency medical kits (UNICEF, 2023a). These examples provide visible proof of UNICEF's work, enhancing credibility. 
The posts appeal to the target audience through emotional narratives and climate-justice framing. Engagement is encouraged via hyperlinks and a QR code, offering simple ways to donate (UNICEF, 2023b). The clear call-to-action directs readers toward immediate action and long-term support. Effectiveness can be evaluated using engagement metrics, including likes, comments, and shares (Blythe and Martin, 2019). Reach can be measured by impressions and unique views (Jobber and Ellis-Chadwick, 2024). Conversion metrics include QR code scans, hyperlink clicks, and completed donations (Kotler and Armstrong, 2019). Sentiment analysis can provide insight into audience reactions (Fahy and Jobber, 2022). 
In conclusion, the blog posts effectively apply the 7 Ps of marketing to raise awareness, engage young people, and encourage donations. By combining emotional storytelling with factual evidence and tangible examples of impact, the posts clearly communicate UNICEF’s value. This approach not only informs readers but also inspires meaningful action, motivating audiences to support both immediate emergency programs and long-term climate resilience initiatives.
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