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[bookmark: _p70dygfg6fvx][bookmark: _Toc195898154]INTRODUCTION
Web site evaluation is a systematic process of checking authenticity, credibility, features and objectives of the site. The accuracy of a website involves verifying the information presented and cross-checking it with other reliable sources. The purpose of the study is to evaluate the authenticity and credibility of the official website of the UK based restaurant “Highfield Town House Hotel”. The process of website evaluation is going to cross-check authority, purpose, objectivity, accuracy and currency. The context of the chosen website is to advertise its product and services (Highfield Edgbaston, 2025). A critical evaluation of the official website will be conducted based on cross questions. This report would demonstrate necessary conditions to evaluate accuracy and authenticity of the chosen website. 
[bookmark: _kjnrc2dmq3sz][bookmark: _Toc195898155]AUTHORITY
The authority of the website has been evaluated based on the author's name, credential contact information of the author, and list of qualifications. This website was the official web platform of a UK based restaurant chain named as “Highfield Town House Hotel”. Since it is the website platform of a restaurant, the name of the company and its logo has served as authority ownership. Websites that have information on a specific academic topic, published from any organisation and blog posts consist of an author name (Pranckutė, 2021). Therefore, being a company’s commercial website, it has no author’s name. 
The website has provided contact information to guide customers for further queries and guidance to the visitors. The contact information of the restaurant such as location, phone number has been provided in the website. Publishers, organisations are required for academic contents to gain reputation and ensure authenticity. Since it is a company website, it does not contain publisher name or identity like academic contents. The website contains the list of necessary credential information and qualifications. For example, since it is a restaurant, menu, gift voucher, room accommodation, table booking options have been listed in the website for the sake of customers. 
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“Does the website have an .edu, .org, or .gov ending in its URL?”
No, the website "https://www.highfieldedgbaston.co.uk/" does not have an .edu, .org, or .gov domain ending. Instead, it uses a .co.uk domain, primarily indicating a way to demonstrate commercial websites based in the United Kingdom (Musso, 2022). It has also helped in suggesting that the site is likely to be operated by a business named “Highfield Town House Hotel”, and not by an educational or government institution. 
“Does the website avoid trying to persuade or sell something?”
No. The website "https://www.highfieldedgbaston.co.uk/" has suggested its purpose as a commercial one, thus stating not to avoid the way of trying to persuade or sell something. The High Field Peach Pub has therefore been suggested as one active way to promote its menus, stylish interiors, event spaces, and seasonal offers (Peach Pub, 2025). The tone is inviting and crafted to attract visitors, encouraging bookings for dining, events, and stays at its boutique hotel. Overall, the site is designed to market the venue and persuade users to engage with its services.
“Is the information on the site relevant to your needs?”
Yes, the information on the Highfield Edgbaston website is relevant as it provides details about the venue, including location, dining options, ambiance, and booking information. All these data have helped in supporting decisions related to event planning or hospitality research.
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“Does the website avoid advertising that may be a conflict of interest with the content?”
Yes, the website focuses on showcasing its restaurant services, menus, and venue details without displaying third-party advertisements. High Field website has also avoided promotional content that can promote a direct conflict with its purpose, maintaining a consistent brand image centered around hospitality, dining, and events (Highfield Town House Hotel, 2025). This has also helped in minimising potential conflicts of interest in its content. 
“If an issue is covered, are both sides presented?”
No. The Highfield Edgbaston website focuses on promoting its restaurant, menu, events, and venue features. Additionally, it is a commercial site and does not address issues or controversies, and it does not present multiple sides of any issue. Its content is designed for marketing rather than balanced or critical discussion.
“Do you trust the author or organization that has created the website?”
​Yes, the website for The High Field in Edgbaston is trustworthy. It's operated by Peach Pubs, a reputable UK-based group known for quality gastropubs and sustainability efforts. A way for transparent information can also be acknowledged by this site, thus including dining, accommodations, and events with reflection of a commitment to customer satisfaction and community engagement. 
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“Based on the reading you have already done on the subject, does the information on the site seem accurate?”
As per the information given in the site “https://www.highfieldedgbaston.co.uk/”, it has been evaluated that the website has included authentic information related to Highfield Town House. The site has been seemed to be accurate due to the presence of key information on contact number, official email address to make communication. 
“Is factual information referenced in footnotes or a bibliography?”
The website has included factual information related to the quality of services, safety equipment and facilities of rooms for guiding consumers. The website has included other sites as bibliography to help customers in collecting information in specific concepts such as quality of rooms (Highfield Town House Hotel, 2025). The website has maintained accuracy in sharing authentic information by using graphics and visuals to attract customers.   
“Are there few grammar and spelling mistakes?”
The website of Highfield Town House has represented information in simple words to influence customers. The site has no grammatical errors by using advanced software for eliminating the spelling mistakes (Highfield Town House Hotel, 2025). Moreover, the website has been designed with advanced infographics to clarify information related to customer services. The website designers have used simple words to explain features of hotel services by eliminating spelling mistakes. 
“If there are links to other pages, are they to reliable sources?”
Yes, the website has included links of other pages to help customers in finding relatable information on brand offerings. According to ““https://www.highfieldedgbaston.co.uk/”, customers can get reliable links to explore features of hotel services. The website includes links for “peachy perks”, “booking” and “explore” to track information related to hotel services in Birmingham (Highfield Town House Hotel, 2025). The links are reliable to guide customers on booking hotel services from the brand. 
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“Is the date the site was created provided?”
No, there is no specific date mentioned in the website to identify the exact date of generating the site. However, the source is informative in terms of collecting knowledge on the brand to make decisions of booking services from Highfield Town House Hotel. 
“Is there a date that shows when the site was last updated?”
No, there is no information related to the update of the site for evaluating information on website update. 
“Does the site contain “broken” links?”
No, there are no broken links in the website indicating advanced web development for guiding customers. The website includes authentic links such as “menu”, “peach club” and "exploring Birmingham” with website existence for influencing knowledge sharing (Highfield Town House Hotel, 2025). The link has been developed by using web development knowledge to eliminate the existence of broken links. 
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As per the evaluation on the website, it has been concluded that organisational performance has been dependent on strategies of information sharing. Website developers of Highfield Town House have been focused on using high quality virtual interfaces in terms of links to guide customers. Based on the website evaluation, it has been summarized that the brand has valued online presence as a key process of connecting with customers. As per key concepts such as accuracy, it has been analysed that the brand has used authentic information to attract customers in booking services. On the other hand, the site has been effectively structured and designed with other sources to engage customers in virtual communication. In addition, the website developers have simplified concepts and terms for increasing customer awareness on hotel services. 
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