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Task 1 – Reading Task Template 
Upload your photo of your A3 in-class notes here:


1. Answer these questions using the sentence starters below
a. What is the main idea of the text?
The main idea is that social media has significantly transformed the way small businesses attract customers and achieve growth. By producing engaging authentic content on platforms such as Instagram and TikTok, businesses can increase their visibility, boost sales, reach a wider audience and attract customers from other cities and countries.
b. What are two key points?
One key point is that content created by customers can be more effective than traditional forms of advertising. An example to this is Honywood Sandwich Shop who gained widespread popularity after customers shared videos of their experiences, encouraging people to travel several hours to try it’s food.
Another key point is that social media enables small businesses to compete with much larger companies. Businesses such as Lindy Loo’s Boutique and Little Lovers Pamper Bus have experienced rapid growth by establishing trust with their online audiences and consistently sharing engaging content.
c. What part of the text did you find most important? Why?
The most important part is the marketing expects stated that “people buy from people.” This emphasizes that’s customers are more likely to trust authentic and relatable content than traditional forms of advertising. As a result, genuine social media posts are highly effective in attracting customers and helping businesses establish strong, lasting relationships with their audiences.
d. Was anything unclear or difficult to understand?
I was not sure about how businesses predict or sustain viral success, as the article presents several examples of businesses achieving widespread popularity but does not provide an explanation for why certain posts becomes viral while others do not.
e. How did your group help you understand the text better?
My group helped me by discussing the examples within the article, comparing different businesses whilst also sharing ideas about the effectiveness of social media marketing. This enhanced my understanding of the author’s main message deeper and helped me identify the key themes more effectively.
3. One sentence reflection
Question: What did you find challenging about this task?
The hardest part was analysing the underlying messages behind the examples rather than simply describing what happened, and this required critical thinking to evaluate about the influence of social media on business success and customer behaviour.
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