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Introduction:
Sustainability refers to using current resources in a limited way so that the resources can be used by future generations. It ensures the balance between the growth of the economy, care for the environment and ensures the well-being of society. Sustainability is important in various ways of life. It allows people to make a better lifestyle. It brings long-term benefits in the quality of life, and developing a healthier planet. Sustainability helps to preserve natural resources, prevent loss of biodiversity and reduce pollution. It ensures food security. It initiates economic development and reduces the cost of energy. Prevents the society from poverty and promotes social equity. There are three pillars of sustainability includes, economic viability, environmental safety and social equity (Eklova, 2020). Globally environment and society are highly influenced by the rising industry of hotels. Thus, sustainability is a crucial factor in relation to the hotel industry. The relationship between the hotel industry and sustainability will be discussed in the essay along with the impacts of sustainability in the hotel industry and its adaptation by the hoteliers. The hotel’s motivation will be evaluated in the shadow of business concerns that embrace sustainability. The circular economy and its relationship with CSR will be discussed with examples of CSR strategies and policies in the hotel industry.  

Main body:
The hotel industry is dependent on the environment and resources such as water, energy, and food. Sustainability is a key factor in the hotel industry as the industry has a significant impact on the environment. The concept of sustainability in the hotel industry involves reducing the effects of the industries on the environment and society as well as ensuring economic practicality. Hoteliers have a responsibility to create sustainable tourism products which not only generate profits but also provide the long-term sustainability of the goal (Lu and Nepal, 2019). The three pillars of sustainability such as environmental, social and economic sustainability will be discussed from the perspective of the hotel industry.  
Environmental impacts: A significant environmental impact of the industry is the consumption of energy. The hotels consume high energy in cooling, air conditioning system, heating, lighting, water heating, laundry system and more. Such environmental footprints can be reduced by some simple but effective measures such as introducing Solar power technology, LED lighting, green technology and products or can take water conservation programs and implementing renewable energy programs (Dhirasasna and Sahin, 2020). A significant amount of waste is being used by the hotels such as food, plastics, napkins, paper towels, glass bottles and more. To reduce waste by recycling and stop using single-use plastics. To reduce carbon emissions hotels can take composting measures on their own ground. in their own ground. Hotels can locally source foods or grow their own food which reduces food waste (Abeydeera and Karunasena, 2019). Leftover foods can be donated to the poor and charity which positively impacts the reputation of hotels. 
Social Impacts: Social impacts of the hotel industry are employment practices, education and training, human rights, life expectancy, community engagement and more (Kim and Kim, 2016). The industry has a negative reputation for limited wages, poor working conditions, fewer employee benefits, and irregular jobs for seasonality. The local community is also significantly impacted by hotels. The issues include displacement and cultural erosion. It affects the sustainability of the hotel industry as a whole and the issues need to be solved by providing employees with training and developing agendas, implementing equal rights to the employees and executing fair labour practices. The local community can be developed by initiatives that will definitely impact the sustainability of the hotel industry in the long run. 
Economic Impacts: Economic sustainability is need to be gained by the hotel industry as it plays a great role in the global economy. Sustainability is ensured by managing cost, practising profitability, increasing revenue keeping all the waste and unnecessary costs in mind (Pelaez-Verdet and Loscertales-Sanchez, 2021). It ensures the long-term sustainability of hotels. As discussed, the environmental impacts such as energy and water conservation and waste reduction is also interrelated with an economic impact on the sustainability of the hotel industry. Such measures reduce costs and help develop ecotourism. Customers are attracted to such tourism nowadays and It can have a positive impact on the industry. Hotels not only impact positively by economically but also gain reputation withing customers. Moreover, collaboration with the local community can also build a relationship and ecosystem between the hotel and the local community which can lead both way benefits economically.Sustainability has several impacts such as social, environmental and economic in the industry of hospitality, especially the hotel or accommodation sector. By implementing the sustainable development programs identified above hoteliers can reduce the diverse environmental conditions, improve social conditions and support economic growth in the long term. 
Business Concerns
Apart from implementing the sustainability pillars in the hotel industry, hoteliers are also motivated to embrace sustainability by some factors of stakeholders (Khatter et al., 2021). Stakeholders such as governments and competitors cause significant pressure on the hoteliers. To embrace the practice of sustainability, government takes several measures including regulations and taxes which plays key factors to adopt sustainable practices by hotels. Many governments have introduced practises of environmental regulations that force hotels to reduce their energy consumption and water usage (Hu and Lin, 2022). The government also implements policy and legal laws to defend illegal practices by fining and forming lawsuits. Taxes on carbon emission is another great initiative taken by several governments which directly can affect the hotels financially. These factors impact the hotels to obey the regulations and make it as an integral part of the corporate agenda. 
The hotel industry is responding the government regulation in a positive way. The hoteliers are adapting the rules and it causes profitability. Although, sustainable practice implementation is causing the hotels to face a lot of costs, initially. But it has a long-term positive effect in order to profitability in the coming days. Energy and water conservation lead to saving costs by reducing energy and water bills. Waste reduction can lead to reducing unnecessary costs and minimising waste disposal costs. In addition, hoteliers gain profitability by attracting conscious customers as customers now a day tend to find the sustainable policy and environmental awareness of hotels before booking their accommodation (Miguel Angel Gardetti and Ana Laura Torres, 2019). 
Other than the government, Competitors also play a great role that influencing the hotel industry to follow a sustainability model. Sustainability gives a competitive advantage to hotels. 60% of travellers are more likely to choose sustainable hotels and accommodations (Jedin, Annathurai and Mavondo, 2022). Hotels are now using this factor as a marketing stand to attract more customers toward them. Hotels are even representing their sustainable strategy as their strength and demotivate customers to go to less sustainable hotels. It creates competition among the hotels to become the best of others in the industry. The race of sustainability implementation gives industries a competitive advantage. Such as hotels are investing in green and eco-friendly technology. The hotels are no more using plastics and improper toiletries that can be harmful to the environment. The hotels are using the annual reports and the development of sustainability such as energy-efficient technology, waste reduction programs, and water conservation initiatives in marketing to come into the limelight (Riabenka and Postova, 2021). In response to the competition, the hotels can take some adaptations in order to balance the financial goal as well as the sustainability goal. 
The hotel industry gets immersive pressure from the government to become respectful to the environment. The customers are also well aware of nature and the planet. Thus, hotels take it positively and use sustainability for their own good. Peer competition is also a fact for the hotels that initially brings costly race but in the long run, everyone is benefited from the adaptation of sustainable practices. Hotels can align their sustainability goal with their financial growth and development and become motivated to embrace sustainability and make it an integral part of corporate marketing. 
Circular economy and the relationship with CSR
The concept of circular economy is to maintain the balance between waste and new resources. The aim of the circular economy is to lower waste production and use newer products for a longer period of time so that the value of the resources is maximized (Lüdeke-Freund, Gold and Bocken, 2018). The consumption of products involves sharing, reusing, repairing and recycling materials for the best use of resources. Corporate Social Responsibility (CSR) is a model of business where it acts and operates in its best way so that it impacts positively the society and environment. It can be said as the responsibility of every business (Gond and Moon, 2020). CSR and the circular economy are closely related since they both emphasise sustainability. By minimising waste and saving resources, a circular economy strategy can assist businesses in reducing their negative environmental effects, which is in line with CSR strategies. Companies can save costs, increase efficiency, and open up new business prospects by implementing circular economy practises, which can complement CSR strategies (Esken, Franco-Garcia and Fisscher, 2018). A circular economy strategy can also assist businesses in increasing their social impact. Companies can utilise fewer raw materials by encouraging recycling and reuse, and they can also add jobs to the repair and recycling sectors. This is in line with CSR strategies, which emphasise advancing social welfare, lowering inequality, and assisting local communities (Schroeder, Anggraeni and Weber, 2018).
There are some key strategies of corporate social responsibility such as Environmental social responsibility, Ethical/human rights social responsibility and Economic corporate responsibility.
One of the most significant forms of CSR in the hospitality sector is environmental social responsibility. In order to lessen its influence on the environment, Conrad Hotels & Resorts has established ambitious sustainability goals, such as decreasing waste and carbon emissions and boosting the usage of renewable energy (BusinessWorld , 2022). Conrad wants to show that it cares about the environment and help create a sustainable future by meeting these goals. This kind of CSR strategy strives to lessen the harmful effects of the hotel business on the environment, which is closely tied to the environmental pillar of sustainability.
Another significant area of corporate social responsibility in the hospitality sector is ethical/human rights CSR. Mercure has put in place a number of initiatives to advance human rights, which is centred on moral sourcing and fair-trading principles. Mercure seeks to safeguard worker rights and advance sustainable development by requiring that its suppliers adhere to these principles (Johann, 2022). This kind of CSR strategy attempts to safeguard the well-being of individuals and communities impacted by the hotel sector, which is related to the social pillar of sustainability.
The third form of CSR strategy that hotels implement is economic corporate responsibility. This entails making sure that the hotel sector runs sustainably from a financial standpoint and also helps the local communities grow economically. The Scarlet Hotel gives locals work and encourages local businesses. The Scarlet Hotel invest in sustainable practices and improve communities by conducting business in a financially sustainable way (Marshalenko and Berezianko, 2020). This kind of CSR strategy attempts to make sure that the hotel sector contributes to sustainable economic growth, which is connected to the economic pillar of sustainab
Conclusion: 
In conclusion, the hotel business must prioritise sustainability for the sake of both current and future generations. It not only helps to improve the social and economic aspects of sustainability but also reduce the industry's negative environmental effects. The advantages of sustainable practises in the hotel sector are numerous and include cost savings through lower water and energy use, a better reputation, and higher client satisfaction and loyalty. Long-term, sustainable adaptation practises can also boost hotels' revenue. In order to encourage sustainability in the hotel industry, corporate social responsibility (CSR) is essential. CSR programmes can assist hotels in becoming recognised as dependable parts of their communities while also enhancing the social and environmental well-being of those communities. Hotels can lessen their environmental impact while tackling social issues like poverty and inequality by implementing circular economy practises and other sustainable measures. It is obvious that the hotel sector is placing more and more emphasis on sustainability practises. Hotels must embrace sustainability and integrate it into their corporate agenda in order to stay competitive and relevant in the long run (Hall, 2019). By doing this, they will benefit from increased consumer loyalty and profitability in addition to helping to create a more sustainable future
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