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	Website Chosen 
	Suited Cars
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	https://www.suitedcars.com/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
In normal conditions, with a good internet connection, it loads up almost instantly.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The website has only 5 sub-pages which are straight forward and easy to access.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:
Yes, the costumer can make a booking by getting in touch with the owner of the website via direct calling or by Whatsup using the number displayed on the contact page.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
I don’t think any significant improvement can be done from the point of usability.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: 
The web page looks good, and organised. The only difference between the computer and phone appearance is that on the phone you have an extra button which opens a sliding tab to give you access to all the sub-pages.


	Question 2b - How does the website use imagery, video and colour? 


	Answer:
The website doesn’t have any videos, but it has a lot of images of previous projects on every sub-page. The colour theme is a light one which highlights the pictures even more because they are in dark colours. It also has a wide banner on the top of the page resembling pictures of the service they provide.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: 
The website has an online chat tool which work through Messenger, which send you to the company Messenger chat box, effective on one way, but you need a Messenger account to use it, so it requires extra steps.

	Question 2d – How effective are the social media links on the website?


	Answer: 
The website has two social media links to Facebook and to Instagram and there is a third link to another social media account, but it doesn’t work, it may need to be updated.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: All the services are listed on a sub-page called “SERVICES”, with a short description and a few photos on each, compared to other websites like: “ Polimax Motorsport “and “SkinWrap “, they could be more detailed about the services they provide.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: There are some reviews posted on the website at the bottom of the Home page, but the reviews are not dated so there is no way of knowing how old they are and, the reviews are writhed under first name only, for example: “ Jack “ or “ Binny “, without any costumer verification or details. There is also a button which lead to the Google 
Maps reviews.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: On the website on the “FAQS” sub-page they mention the fact that they are using a large range of top brands materials but on other websites used to compare these aspects like “ Polimax Motorsport” they are clearly displaying the high-quality brands they are using or on “SkinWrap” the website displays a few heavy names as costumers to show the quality. I would recommend this company based on the Google maps reviews, not in many numbers but the most of them praise the company for the “Professional Job”.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: There are no prices displayed and that is due to the nature of the service they provide, every costumer having different needs it can't be a standard price to display.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Car

	
	2.Wrap

	
	3. Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, it has the sixth place on the top ten websites on google after tipping these three words.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, I think that still have relevance because the business behind this website seems to be still a small business, it may even be a family business, and you can’t start big in general. But mainly the because the website it serves his purpose well. 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
My recommendation would be to make a subpage dedicated to reviews, where to keep the reviews up to date and where the future customers can see the opinions of the old costumers about the service, quality and the care that this business provides. And the reason behind this recommendation is that on google maps the most of reviews they have are positive and I think that seeing this think straight on the website would be an improvement.
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