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Introduction
The title which the researcher has decided to give this proposal is ‘How can small clothing businesses achieve net zero carbon?’. This implies that the researcher would like to look into and discover what special measures smaller businesses can put in place to reduce their carbon emissions and achieve net zero carbon. 
Zero carbon would imply that zero emissions are created from a product or service. Smaller companies must make sure that the amount of greenhouse gas emissions released into the environment is equivalent to the amount that is being removed, therefore this has become more and more crucial for them. If the hazardous gases that cause global warming are reduced, it will have a significant positive impact on the environment (1). The researcher will investigate how smaller businesses might become carbon neutral. Once they have this, they can determine if the secondary research supports the primary data collection.
The primary topic of this dissertation is the analysis of carbon emissions and the environmental impact of greenhouse gases produced, in particular, by smaller firms. The researcher will cover various primary research points such as; 
‘Do small clothing businesses understand the positive impact of net zero carbon businesses?’ 
‘How are small clothing businesses reputation positively impacted by reducing carbon emissions?’
‘How ambitious do small clothing businesses need to be to achieve net zero carbon?’
Social, economic, political, and cultural changes, as well as the idea that fashion embodies modernity and captures the mood of the moment, are among the concepts and theories that will guide the study for the clothing business.
According to the American monthly fashion and leisure publication Vogue, "A trainer with a net footprint of 0.0 kg of CO2 emissions. The sneaker is made of three materials rather than the contentious carbon offsetting method. The fact that All Birds Say are carbon-negative (8) demonstrates that companies all throughout the world are already producing their goods with a net zero carbon footprint.  

Aims and objectives of achieving net zero carbon
1. To limit global warming: The primary objective of achieving net zero carbon is to limit global warming to below 1.5 degrees Celsius above pre-industrial levels. This is the threshold beyond which the effects of climate change are expected to become catastrophic. 
2. The reduce greenhouse emissions within small clothing businesses: Achieving net zero carbon requires reducing greenhouse gas emissions to zero offsetting all remaining emissions through carbon sequestration or other methods. This can help mitigate the effects of climate change by reducing the amount of heat trapped in the Earth’s atmosphere. 
3. To protect the environment: Carbon emissions from human activities contribute to air and water pollution, deforestation, and other environmental problems. Achieving net zero carbon can help create a more equitable world by reuducing these emissions and preserving natural habitat. 

Methodological approach
The researcher will use a methodological approach for the research proposal. A research approach offers the study credibility and produces reliable scientific results. Additionally, it offers a thorough plan that aids in keeping researchers on course, facilitating a simple, efficient, and manageable process (2). 
Both primary and secondary research techniques will be used by the researcher. A 'Net zero carbon' questionnaire that is specifically tailored to small businesses and the environmental effects of carbon emissions will be used as the primary research tool. This will allow the investigation to continue and focus on contrasting secondary research. Both surveys and interviews will be conducted; these procedures produce quick, affordable results that are very dependable for this study topic.
Secondary data is Research information that has already been obtained and is available as secondary data (3). Journals, textbooks, dictionaries, and encyclopaedias will make up the researchers' secondary sources; these all provide raw statistical data. The fundamental resources and the data acquired from the raw materials can then be compared to determine whether they are equivalent. Quantitative research involves data, reasoning, and an impartial viewpoint. In contrast to divergent reasoning, detailed, convergent reasoning is the emphasis of quantitative research (4). Quantitative research is perfect for this dissertation proposal as the researcher is dealing with figures and patterns in data. Whereas, qualitative research involves the careful use and gathering of a wide range of empirical resources, including case studies, interviews, life stories, introspective essays, observational, historical, interactive, and graphic texts (5). 
More quantitative data will be used in the study to examine small business statistics related to operating a net zero carbon business. However, some case studies will be extremely helpful to expand the discovered data regarding the individual experiences of businesses and the steps taken to reduce carbon emissions. The researcher will carry out interviews and a questionnaire. Interviews have many benefits they gather accurate data about a specific individual therefore, they are very useful to gather detailed evaluations for a chosen topic. On the other hand, interviews can take a lot of time, and occasionally the interviewer might run into unethical behaviours that can be challenging to handle. Another study tool that will be used is a questionnaire, which can be made extremely easily and quickly. Not only do they get reliable findings, but they also quickly reach people and can accommodate all responses.  
The process involved for interviews will consist of informal face-to face questions in relation to the interviewee's opinion on net zero carbon and the effects carbon emissions have on small clothing businesses. Before moving on to the next phase of the interview, the interviewer and interviewee will identify themselves to one another at the beginning of the interview. The interviewer will next ask a few general questions on how small clothing firms are attempting to become net zero carbon businesses. They will then let the respondent start a natural conversation, and they may offer follow-up questions in between to get a deeper knowledge of the research issue. The material can be reviewed and turned into data once the interview is over. 
The other process which will be completed are questionnaires. With 10 questions for respondents to answer, the surveys will be shared on the researchers' social media platforms to reach as many respondents as possible. The responses will be dissected and examined to produce precise results. To make them simpler to read and assess, these will be converted into bar charts and other sorts of charts.
 
Planned Data Analysis and Presentation
Data analysis condenses gathered information. It entails the analysis of data obtained by the application of logical and analytical reasoning to spot patterns, correlations, or trends (7). The data analysis process consists of gathering all the information which the researcher needs this is to ensure there is evidence to back up the main points. Then the information needs to be processed and looked over closely followed by using the data to find any patterns or insights which stand out.
The results will be displayed using graphs such as pie charts, line graphs, and bar charts. The researcher is confident that this will make the findings that have been made evident. The graphs will provide a clear picture of small clothing firms and people's perspectives on how they can transition to being net zero carbon businesses. The results will help the researcher to answer their objectives and any questions in relation to the research proposal as the data found will be from reliable sources providing information to show how the objectives are being achieved by small clothing businesses. Measurement is hugely important because it will enable you to know whether an objective has been achieved.
Validating or challenging existing theories: The findings can be compared with existing theories in the literature to validate or challenge them. For example, if the literature suggests that small clothing businesses can achieve net zero carbon by implementing certain strategies, the findings of the study can be used to confirm or question the validity of these strategies. Identifying gaps in the literature: The study findings can also help identify gaps in the existing literature. For instance, if the study identifies a strategy that has not been previously discussed in the literature, it could suggest an area for further research.
 
Research Planning and Ethics
The resources which will be needed for this research proposal will consist of reading journals, books and newspapers to evaluate any found data which has been put together by clothing businesses and the media. Interviews and a questionnaire will be the other resources which the researcher will use to gather the correct relevant information. 
The study strategy is divided into many phases. First, the researcher had to select a subject to investigate, which is typically something you are interested in, making it more interesting to look into. Next, conduct a preliminary information search to make sure there will be enough data to create a study proposal. Some concepts might not have enough information for this. The researcher can begin to locate materials, such as books and articles online, once the topic has been selected and there is sufficient information to carry out a research proposal. To make sure that all the information comes from a dependable source, it is essential to evaluate the sources. Once all the data is acquired, the research proposal can be written, making sure to correctly credit any data that was uncovered (9).  

Research Gannt Chart Link
https://uowtsd-my.sharepoint.com/:x:/r/personal/2105678_student_uwtsd_ac_uk/_layouts/15/Doc.aspx?sourcedoc=%7BEA7BB49C-6264-458B-A1AC-DA46EAB036EA%7D&file=Gannt%20Chart.xlsx&action=default&mobileredirect=true
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Ethics Form Link
https://uowtsd-my.sharepoint.com/:w:/r/personal/2105678_student_uwtsd_ac_uk/_layouts/15/doc.aspx?sourcedoc=%7B7320f736-9e5c-46dc-a9ab-3a1be9f12813%7D&action=edit

Conclusion 
Through a comprehensive literature review, the study will identify the key concepts and theories that underpin the topic of net zero carbon and use this information to develop research questions and objectives. The research methodology will be designed to collect and analyse both qualitative and quantitative data, such as interviews and surveys, from a sample of small businesses.
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