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By its nature tourism values things which are precious to this world. Sustainable tourism`s main aim is to increase benefits and to reduce impacts, which is caused by tourism in some destinations The Travel foundation, 2019). Rural tourism is widely defined as an overall social and economic improvement  and well-being for rural residents, particularly in the physical and institutional environments of which they live (Jasma et al, 1981 cited in Briassoulis and Straaten, 2000).“Sustainability in rural tourism is seen as an approach, not a finite set of activities’ that should be pursued at all levels national regional and local” according to South West Coast Path Steering Group (1996, quoted in Hall and Lew, 1998).  The following will be looking at the positives and negatives of rural tourism.
There is much that can be said with regards to the positives with rural tourism. According to Halder (2018) rural tourism brings people from different cultures, faiths, languages and lifestyles closer together to gain a boarder outlook on life. This doesn’t just generate employment for people, but it develops social, cultural and education values also (Halder, 2018). However it can be argued that in some circumstances it can be seen that in some areas there is declining economic activity, dwindling rural industrialisation and a higher educated youth with more western ideals, which has led communities in tourism to develop alternative strategies for economic and social regeneration of some rural areas (Briedenhann and Wickens, 2004).
The following will be looking at case studies looking at destinations and rural tourism
In this case study this will show how in Monmouthshire, South Wales how Adventa started a leadership and followership programme and how it created a competitive advantage for rural tourism.
With reference to the Countryside Alliance (2006, cited in Haven-Tang and Jones 2012) is estimates that rural tourism is worth £6 billion a year in Wales. Rural tourism has a significant role to play especially with the creation of job creation, farm diversification, local food and drink and community cohesion, so tourism has a real positive contribution to rural communities (Haven-Tang, 2012). However small scale and disparate nature of rural tourism business make it difficult to do business with co-operation and networking (Haven-Tang and Jones, 2012). So how did rural communities deal with this, this started the origins of the various leader programmes in rural regeneration, which provided rural development strategies and had a strong emphasis on partnership and networking (Haven-Tang and Jones, 2012). Adventa is Monmouthshire’s Leader and rural development team acted as a catalyst for rural community and development by making structural changes, in the early stages they struggle to meet the needs of the local community and introduced transformational leadership approach and strategic leadership. Monmouthshire-based businesses have adopted the strategic development planning and a transformational leadership approach and now have active food and wine production, festivals arts associated trades etc according to Haven-Tang and Jones, 2012. This has continued with such success that now according to Barnes (2014) there was a £3.3 million pound boost to the rural economy. Monmouthshire has benefited rural businesses and community groups and has thanked Adventa for their continuous support and efforts (Barnes, 2014).
In another case study this will be looking at the Travel foundation and their efforts in support in Fethiye, Turkey.
The Travel Foundation is a charity organisation which works in partnership with businesses and governments to benefit the people in these communities and of course with looking after the environment (Travel Foundation, 2019).
Times in Fethiye before the travel foundation were not the best at all, there was limited opportunity for farmer to sell produce to hotels and food travelled further afield which didn’t benefit Fethiye (Travel Foundation, 2019). Fethiye is situated in south-west Turkey and its known for its cultural heritage and agriculture. Since the likes of the Travel foundation have stepped in to assist with Fethiye, their approach was to show small and local producers can supply hotels on scale (Travel Foundation, 2019). The Taste of Fethiye label was introduced to hotels to promote fresh and local produce (Travel Foundation, 2019). By introducing pamphlets for guests who stay in the hotels raises awareness for the efforts of the local communities which benefits have extended to wider communities (Travel Foundation, 2019). Currently the implementing partners are 40 local farmers across five villages (Travel Foundation, 2019). The travel foundation distributed 3000 copies of sustainable guidelines, an estimated one in six farmers holds a copy. The Taste of Fethiye has been referred to as the best example of linking in tourism with local food sources and production (Travel Foundation, 2019). Furthermore, there have been significant benefits to the economic benefits as by combining better practice with improved market linkages has resulted in increased revenue between 2012- 2014 of 24% and the Taste of Fethiye sales now exceed over one million US dollars (Travel Foundation, 2019).
Another major aspect which the Travel Foundation has impacted on with Fethiye is with its environmental protection as by buying local it reduces their carbon footprint which has benefited hotels by meeting any sustainability requirements (Travel Foundation, 2019). From this 93% of farmers have stated that they have more awareness of environmental hazards such as CO2, fertilizer, waste containers etc (Travel Foundation, 2019). 

Furthermore, Social responsibility has had a positive impact of the people of Fethiye, according to a survey 62% of people in hotels felt more positive about the fact that their hotel purchases locally sourced and grown produce (Travel Foundation, 2019).
The Taste of Fethiye has been handed over to the Fethiye tourism, education, environment and culture promotion with the continuous support from stakeholders (Travel Foundation, 2019). 95% of farmers that they will keep doing business with Taste of Fethiye Wholesaler from the future. 
To conclude there are various positive and negative aspects when it comes to rural tourism, by taking the approach there are great social, economic and cultural benefits, particularly when bringing people from all walks of life together and people can bond, learn from each other can broaden peoples outlook.
By developing alternative strategies and introducing them to these rural communities it can benefits the local habitants in the long-term, particularly in the study with the communities of Monmouthshire and their economic benefit with the Adventa leadership and strategic approach. 
In another case study in Fethiye by the Travel Foundation educating not just the farmers, but the hotels and their guests about sustainability to bring awareness to the topic and increase the opportunities for the people in these communities. 
So, tourism can be seen as a silver bullet for developing countries by increasing the welfare, jobs and lifestyles of the local people. However by using the butler model (1980, cited in, Richards and Hall, 2000), when a place gets high exposure it becomes a popular place to visit particularly which creates over tourism which can have adverse effects for a local community, so there are two dimensions when it comes to tourism, the locals who benefit from it and those who suffer from it.
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