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	Student Number
	2431467
	Student Name
	Safayet Sojib sheikh 

	

	Website Chosen 
	Acocks Green Bowling–

	Insert hyperlink to website
	https://www.acocksgreenbowling.co.uk/bowling/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The official website loads reasonably quickly with a clean layout.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The site has few key subpages like Home, Leagues, Parties, and Contact Navigation is straightforward via a top menu bar. Users can access booking information or league details with just two clicks, making in intuitive to find what you need. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes- a booking system exists, especially for league entry and party packages.


	Question 1d - What improvements could be made to the usability of the website?


	1. Adding a visible “Book Now” button on every page would improve accessibility.
2. More visuals or mobile-friendly layout (e.g. responsive images, buttons sized for thumbs) could enhance usability on phones.
3. Clearer instructions on parking and arrival preparation would help.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The design is modern and family-oriented, with clean fonts and bright, welcoming images. On desktop it`s balanced and spacious. On mobile, the menu condenses well, but some text may appear small. A bit more visual consistency or optimized mobile styling could help.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The site uses friendly, high-quality static images showing bowling lanes, food, and parties, with warm colour tones that reflect the fun, casual atmosphere.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No evidence appears of an integrated online chat tool. Contact is provided via email, phone, or a contact from.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links work well active Facebook and Instagram pages sharing updates and offers they support customer engagement and promote service.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The website clearly lists services such as bowling sessions, party booking, and league play.

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:  Customer reviews are accessible through platforms like Google and social media pages.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website uses professional imagery and clear, engaging descriptions to present a high-quality experience.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Price are clearly listed on the website. They are reasonable and align with the quality of service provided, such as modern lanes and well-maintained facilities. Transparent pricing helps build trust with customers.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Bowling in Birmingham 

	
	2.Party venue and family entertainment 

	
	3. League bowling 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when using specific keyword and the location, the company`s website appears in the top results.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, website remain highly relevant in modern UK business. They act as a digital storefront, offering customer information at any time.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend adding an online booking system that includes availability and instant confirmation. This would improve users’ convenience and reduce the need to call or wait for email responses.
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