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The term "hospitality" is derived from the Latin word "hospes," meaning "stranger" or "visitor." It refers to the act of providing accommodation and a warm welcome to those who are unfamiliar with one's place of residence (Haski-Leventhal, 2018). The broad scope of the hospitality and tourist sector comprises all economic activities that get direct or indirect benefits from or rely on travel and tourism (Cooper, 2021). The profession of hospitality, which may date back to biblical times, has its origins in the establishments known as taverns and innkeepers. Tourism, however, is a comparatively contemporary occurrence that emerged in Europe, with Switzerland being among the pioneering countries to build dedicated accommodations and travel-oriented enterprises. During the latter part of the 19th century, there was a notable increase in rich tourists visiting Switzerland as the concept of luxury tourism and hospitality gained popularity across Europe (Inkson and Minnaert, 2018). The aim of this essay is to analyse the CSR practices of Hilton Hotels and why Hilton hotel implement these strategies or practices. 
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Hotels have a notable adverse impact on the environment due to their energy consumption, emission of waste into the atmosphere, and participation in various food supply networks. When people engage in excursions or make hotel reservations, they tend to choose choices that prioritise environmental sustainability, soundness, and safety (Sloan et al., 2017). These potentialities can only be achieved inside a flourishing ecology. According to a survey conducted in 2019, the primary areas of worry for airlines and worldwide hotel chains revolve around climate change, water shortages, food wastage, community support, and the escalating levels of seawater (Jauhari, 2021). Currently, these challenges are prevalent in almost all hotels worldwide, including establishments in both Singapore and the United Kingdom. Promoting hotel growth may be most effectively achieved via the implementation of environmental protection measures. The successful preservation of animal habitats and their surrounding regions may be accomplished by prioritising the conservation of biodiversity, which in turn can lead to a rise in visitor numbers (Wickham et al., 2021). The maintenance of a healthy environment is of utmost importance to enhance the overall experience of every visitor, regardless of whether the hotel provides aquatic activities, wildlife excursions, or hiking opportunities. 
HWHI, or Hilton Worldwide Holdings Inc., is a global hospitality conglomerate with a focus on the hospitality sector. The chain manages a wide variety of lodging options, including boutique hotels, resorts, and all-inclusive resorts (Hilton.com, 2013). The company provides several other services and facilities in addition to hotel stays, including food, lodging, dining alternatives, restaurants, and loyalty programmes. Conrad Hotels & Resorts, Hilton Hotels & Resorts, DoubleTree by Hilton, Embassy Suites by Hilton, Tru by Hilton, Hilton Garden Inn, Hampton by Hilton, Homewood Suites by Hilton, Signia by Hilton, Motto by Hilton, Home2 Suites by Hilton, and Hilton Grand Vacations are just some of the hotel brands operated by Hilton Worldwide Holdings Inc. Hilton Honours is the company's customer loyalty programme. HWHI's national headquarters in the United States may be found in McLean, Virginia (Global Data Plc, 2021).
Hilton, a multinational hospitality company with a presence in several stunning global destinations, recognises its significant responsibility to protect the natural environment for the welfare of forthcoming generations (Miller, 2022). The hotel network has committed to decreasing its environmental effect across its value chain by implementing resource conservation measures inside its hotels, minimising the environmental footprint of its supplier chain, and engaging in collaborative efforts with local communities to support initiatives that foster environmental stewardship and resilience. As a result, the hotel chain aims to reduce its overall environmental impact by 50%. The management of each hotel defines and supervises objectives for reducing energy use, carbon emissions, water usage, and trash generation by using the Light Stay system (Mysupplymanagement.com, 2023). Hotels use Light Stay as a tool for monitoring and managing performance, identifying priority areas, sharing best practices, and documenting continuing sustainability activities. 
Hilton Hotel actively participates in collaborative efforts with industry organisations such as the World Travel and Tourism Council, American Hotel & Lodging Association, and International Tourism Partnership to manage environmental concerns and capitalise on potential possibilities effectively (Hilton 2019 Corporate Responsibility Report, 2019). The hotel acknowledges the need for substantial joint endeavours to bring about substantial environmental transformation. The hotel chain also seeks guidance from its primary environmental collaborator, the World Wildlife Fund, in developing its strategy for key environmental areas such as sustainable fisheries, food waste management, water conservation, climate change mitigation, and destination preservation. Given the substantial threat that climate change presents to many stakeholders, like as enterprises, communities, and the environment, the management of hotels has recognised the need to address this issue as a primary business goal. 
The hotels that are being managed are the main sources of emissions, and they have constantly placed a high priority on initiatives aimed at improving energy efficiency during the present year. In accordance with its scientific aims, the hotel organisation has intensified its emphasis on acquiring renewable energy sources (Noonan and Rankin, n.d.). In addition to its efforts to decrease emissions from managed hotels and franchisees in Scope 1 and 2, Hilton has entered into an arrangement to acquire carbon credits in order to offset its forthcoming Scope 3 corporate emissions derived from air travel and rental cars. In addition, the corporation is now adopting strategies to mitigate these emissions throughout the whole Hilton organisation (Hilton ESG, 2023).
Hilton has always placed a high emphasis on comprehensive water management throughout its global operations, considering the many factors that influence water availability and quality. To mitigate water usage throughout their operations, Hilton hotels are mandated to have low-flow fixtures (Triplepundit.com, 2017). Furthermore, it is customary for management to regularly provide Team Members with briefings about behavioural adjustments that possess the capacity to reduce resource utilisation, such as the conservation of water. Hilton continually tries to implement measures aimed at reducing water use within its buildings (Hilton ESG, 2023). To maintain the integrity of the Hilton brand, water fixtures must comply with the water conservation rules specific to the location. Hilton demonstrates a proactive attitude towards employee education about water conservation, aggressively seeking partnerships and suppliers that may contribute to the discovery of innovative methods to improve water efficiency (Hilton 2019 Corporate Responsibility Report, 2019).
Hilton demonstrates a strong commitment to environmental sustainability by becoming the first hotel chain to implement a brand mandate for soap recycling and establish a policy of zero waste in relation to soap use (Valinsky, 2019). The recycling programme for soap bars at Hilton properties was expanded in 2019 to include a total of 5,300 facilities, including all hotels located in the United States and Canada. The detergent recycling strategy implemented by Hilton is often regarded as the most thorough initiative in the industry (CNN Newsource, 2019). The cleaning staff of the firm collect used soap from the guest rooms of hotels and afterwards transfers it to Clean the World, Soap Aid, Soap Cycling, and Sundara, who serve as their collaborative partners in soap recycling efforts. These organisations engage in the process of sanitising soap and afterwards converting it into bars for donation (Stories from Hilton, 2019).
Furthermore, the measures undertaken by Hilton to mitigate food waste are a substantial element of the organisation's overarching goal to diminish its ecological footprint by 50% by the year 2030 (Caterer Middle East, 2023). Despite the acknowledgement that food production serves as the predominant catalyst for habitat loss, biodiversity loss, deforestation, and water exploitation, it is disconcerting to note that a significant portion, up to one-third, of the global food supply is needlessly wasted. Based on rubbish assessments undertaken at its several outlets, Hilton said that food waste accounted for almost 41% of its total waste generated in the year 2017 (Stories from Hilton - EMEA, 2020). Hilton is now prioritising the improvement of its monitoring capabilities and seeking a more thorough understanding of its existing food waste levels to address the environmental consequences linked to food loss.
Given Hilton's focus on prioritising the needs of individuals, the firm places great importance on cultivating a corporate culture that is dedicated to delivering exceptional service to its customers, employees, business partners, and members of the community. This purpose has significant significance for Hilton. With the aim of fostering inclusive growth, Hilton strives to guarantee equitable access to travel for all persons. Hilton is committed to promoting positive social transformation (Hilton, 2023). This involves offering job opportunities that promote workers' complete authenticity, cultivating inclusive communities, allowing market access for a diverse range of local suppliers, and exhibiting indigenous culture to tourists. The hotel sector allocates its resources, time, and skills towards aiding areas in cultivating enhanced resilience, particularly in the context of calamities. Furthermore, Hilton has emerged as a trailblazer within its business and value chain by actively advocating for the protection and advancement of human rights for individuals across the board (Hilton 2019 Corporate Responsibility Report, 2019).
Hilton demonstrates gratitude for its Team Members by implementing the Catch Me at My Best unplanned recognition initiative, which aims to record instances when Team Members exhibit extraordinary hospitality (Bova, 2020). Furthermore, on the occasions of International Housekeeping Week and Team Member Appreciation Week, the organisation conveys its appreciation towards its team members. Hilton actively fosters inclusivity via the implementation of a comprehensive worldwide diversity and inclusion policy, which is effectively managed through prominent Team Member Resource Groups and regional inclusion councils. The Heart of House areas at Hilton, which may be found in both corporate offices and hotels, function as locations that stimulate Team Members, cultivating an atmosphere that promotes cooperation, creativity, and success (Lamo, 2019). Furthermore, team members are equipped with new Under Armour uniforms to ensure they are appropriately attired for success, comfort, pride, and the expression of their uniqueness.
Hilton demonstrates a steadfast dedication to offering meals sourced from its managed properties in locations where such practices are allowed. Hilton Hotels has prepared practical materials, such as a Food Donation Toolkit, to assist with these activities (Stories from Hilton, 2019). Furthermore, there exists a collaborative effort between local food rescue agencies and Hilton Hotels to provide supplementary cooked meals to those facing food insecurity within their regions. In 2019, Hilton implemented an expansive hotel food donation programme, including all its managed establishments in the United States and Canada. This project stands as one of the most comprehensive endeavours of its kind to date. Hilton aims to mitigate the environmental impact of food waste by implementing food donation initiatives, resulting in the diversion of a substantial quantity of food waste from landfills (Stories from Hilton, 2020). Additionally, these efforts are anticipated to contribute to the sustenance of a significant population of over 160,000 individuals alone in the North American region.
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In conclusion, hotels have a big negative effect on the environment because they use a lot of energy, put trash into the air, and are part of many food supply networks. Hilton, an international hotel chain with locations in many beautiful places around the world, knows it has a big responsibility to protect the environment for the sake of future generations. The hotel network has promised to have less of an impact on the environment along its value chain. It plans to do this by reducing the environmental impact of its suppliers, implementing resource-saving measures in its hotels, and working with local communities to support projects that encourage environmental responsibility and resilience. Hilton has always put a lot of importance on careful control of all the water used in all its world operations, considering all the different things that can affect the quality and quantity of water. Hilton has shown a strong commitment to protecting the environment by being the first hotel company to make reusing soap a brand requirement and a policy of zero waste when it comes to soap use. Hilton's efforts to reduce food waste are also a big part of the company's overall plan to reduce its environmental impact by 50% by 2030. Hilton is firm in its commitment to serving food from sites it manages in places where its practices are legal. 
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