Chapter 3 – Methodology
Introduction
Within this chapter the following will include the research strategy chosen to conduct the research. The research will entail knife crime within in North London and how this can be prevented to reduce the number of incidents. This will consist of reasoning for the research strategy and how data will be collected and how data will be analysed. The research is being conducted to discover why knife crime is ongoing and to identify if the prevention strategies are effective or not and if so, what can be done further to prevent this type of crime.
Research method
The research method chosen for as part of the research is a questionnaire. According to (Smart Survey, 2025) a questionnaire is a set of questions provided to members of the public of the research conducted. This can included multiple choice and short answer questions which can either be quantitative or qualitative. The questionnaire was chosen for the research as it provides a range of multiple responses from members of the public which would be balanced as there would be different responses to this research which is vital for accurate data. Another reason is participants can complete the questionnaire at any time which means that participants are given plenty of time to complete the questionnaire.  Stone (2023) states that “With more time to fill-in your survey and even the flexibility to start it and then come back to it at another time to finish it off, can help boost your overall response rates.”  The final reason for the choice of a questionnaire entails that its time efficient as multiple responses can be received quickly which can result in many respondents.  Lindemann (2023) illustrates that time efficiency is an advantage as this can provide a large proportion of data which can lead to an in-depth analysis.
Data Collection
The data collection process will be through the two methods provided which are quantitative and qualitative data collection. According to Mcleod (2025) quantitative data is collecting numerical data which is often used to identify similarities, and which can lead to predictions on quantitative data. McLeod (2025) also indicates that qualitative data is collecting non numerical data by expressing thoughts and feelings and gathering further insights. The data will be collected from a questionnaire for the public to gather their thoughts and explain their answers on the topic provided.
Data Analysis
To analyse the quantitative and qualitative data this will be used by discovering if there are any patterns or similarities within the data collected. For example, within quantitative data this will be from statistics gathered and if the percentages have similar patterns. Stone (2024) indicates that “the responses to such questions can be evaluated using statistical analysis to reveal qualities and characteristics of a dataset, understand patterns or identify relationships or correlations between data points.” Another example within qualitative data is through categories by going through the answers received to identify themes and links and how accurate they are. Stone (2024) also illustrates that “This helps reveal and improve understanding of people’s motivations, opinions, feelings and reasons for answering in a particular way.”
Limitations
There are a few limitations linking to the research such as limited access to the number of participants which means not gathering as much data. This is because of not being able to reach out to as many communities online with difficulties involved. Another reason is that if there is not enough data this could be difficult to link the patterns due to the number of responses received from the questionnaire which limits the options available.
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