Assignment 2 – Social media and niche marketing

Displayed below is a link to my social media content presentation for the House Party event:

https://www.canva.com/design/DAG96hyj5s8/7bulHF6YqMxdUDZEMdvTjQ/view?utm_content=DAG96hyj5s8&utm_campaign=designshare&utm_medium=link&utm_source=recording_view



Here is also a link to my Capcut content video if you’re unable to access it in the video on the link above:

YouTube shorts private link:

https://youtube.com/shorts/W4_r3jnJ6rk?si=I9UzGV_m5a3t28a6



Or



Capcut shared link:
https://www.capcut.com/sv2/ZSHo6dBCARwYf-UPkne/


My PowerPoint slides:
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IDEAL CUSTOMER PROFILE - TARGET AUDIENCE

(Sparktoro, 2025)

* 18 to 25 year olds
* Ticketmaster has great potential
- google is optimal - atgtickets
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xQ o~ (CE) * Capcut was the editing platform used to create this
short content - it is used often on Tiktok/ Instagram/
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¢ Audio - original music by me
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* Storytelling - shows the venue while explaining the
event and going through a journey around the
grassroots music venues who are collaborators in this
event - as these musicians have worked their way up in
the scene performing in supporting local venues often
before having a chance to perform in the house party.
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Aristotle’s Mode’s of persuasion Rhetoric:
Ethos, Pathos, Logos (Amos et al, 2022, p.362/363)
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o ADVERTISING - SOCIAL MEDIA CONTENT - EVERY MONTH FOR THE ENTIRE YEAR
. COULD EXPAND INTO A YOUTUBE VIDED WITH CONTENT CREATOR ‘
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Merchandise Concept

¢ Colour theory: Purple, white, black - credibility, loyalty,
power, deep and somewhat serious.
¢ Lovart Al software was used here.
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WHERE | INTEND TO SHARE MY CONTENT - SOCIAL MEDIA (Sparktoro, 2025)

¢ Two in three (67.0%) TikTok
users are under the age of
24 (Warc.com, 2025)

¢ Metrics - Number of likes/shares/views
* types of comments -
* engagement on social media MARKETING

EFFECTIVENESS
METRICS ACROSS THE
CUSTOMER JOURNEY




