Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Abdul Rasool & 2238467
Topic chosen: The use of social media to promote business 
Title of source: Social media marketing: benefits, challenges and opportunites
Author(s): Chaffeyy, D. & Ellis-Chadwick, F.
Year published: 2022
How did you find this source?
Found via Google Scholar searching with keywords Social media marketing for business, digital promotion, business benefits. This is a standard academic search tool, ideal for finding peer reviewed and authoritative business sources.
(e.g. Google Scholar, library database, google)

Why did you choose this source?
(Think about relevance, credibility, usefulness)
Is it relevant to the topic? Yes it directly examines how business use social media platforms for marketing, brand building, customer engagement, and sales growth it covers exactly the core subject of my assignment 
Is this a useful article? Very useful it explains practical strategies, measures success, outlines advantages and risks to modern business practices.
Is this an academic source? Yes it is a chapter from a widely used university level textbook published by a major academic publibsher, writer by established experts in digital marketing


When was it published? Is it recent enough? Why?
Published in 2022. This is very recent and fully suitable social media evolves fast, and material from within the last 3-5 year is considered current and reliable. This edition included updated coverage of newer platforms, trends, and data that older work would miss


Author Credibility
Who is the author? What are their qualifications or expertise?
Dave Chaffey: Leading authority on digital marketing, author of many best selling textbooks, former senior examiner for the Chartered Institute of Marketing, and founder of Smart Insights. A leading digital marketing resource used by businesses worldwide.
Fiona Eliis-Chadwick Principal Lecutruer in Marketing at Loughborough University, with extensive research and teaching experience in digital marketing, consumer behaviour, and business strategy. Both are highly qualified, experienced professionals recognised in the field.

Reliability
Is the source reliable? Why?
Yes, highly reliable :
· It is published by Pearsons, a globally respected academic and educational publisher
· The content is structured, fact checked and widely used in university business and marketing courses.
· It draws on extensive research, industry date and established marketing theory and is fully cited and referenced throughout 
· While it is a textbook chapter rather that a journal article, it is considered authoritative and peer reviewed through the editorial and publishing process.
· (Consider journal, publisher, peer review, citations)



5-Minute Presentation Structure
1. Introduce topic and source 
My chosen topic is using social media to promote business and the source ive evaluated is social media marketing benefits, challenges and opportunities, written by Dave Chaffey and Fiona Ellis-Chadwick, published in 2022
2. Explain how you found the source
I found this source on google scholar searching for terms like social media marketing for business I picked it because its one of the most widely recommended texts for this subject and I wanted a credible up to date academic source
3. Evaluate credibility (author, date, reliability)  - To do so, you will need to respond to the above questions. 
Its fully relevant it covers exactly how businesses use social media to grow connect with customers and build their brand. Its very useful because it explains strategies, advantages, risks and how to measure results. Its definitely an academic source, written for university level study 
4. Short reflection – What did you find difficult about this task? 
The hardest part was making sure I didn’t just pick any article I had to check every detail author background, publication date publisher and weather it was academic or just a blog post. It took time to find one that was both recent and written by recognised experts 

5. What did you learn from this task?
Ive learned exactly how to tell a good source from a bad one. I now know to check authors, dates, publishers and evidence before I use anything in assignments. This skill will help me make sure my work is always accurate, credible and high quality and its something ill use in future studies.

Havard Reference Format
Chaffey, D & Ellis-Chadwick, F. (2022). Social media marketing benefits, challenges and opportunities. In Digital Marketing: Strategy, Implementation and Practice. 7th ed. Harlow: Pearsons Education. 
