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B3 why susTanaBiLITY Now?

The fashion industry faces high carbon footprint,
excessive textile waste, and resource overuse
Consumers demand croular, low-waste buginess
models that extend product ife
(McKinsey & Company, 2024)

BRAND EXTENSION

Forever Better. Forever Circular.
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‘ PUMA CIRCULAR+

COMPANY INTRODUCTION

PUMA is a global sportswear leader
operating in 120+ countries. lts
sustainability vision, Forever Better,
focuses on reducing greenhouse
gas emissions, responsible

->
Q sourcing, and increasing recycled

F materials (PUMA, 2024; Statista, 2024)
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BRAND EXTENSION:

PUMA CIRCULAR+
A crcular subscription service where
customers can: return used PUMA
footwear & apparel, access repar,
refit, resale, or recycling, extend
product ifespan, and reduce waste
{Kotier, Keller & Chemev, 2024).

WHY PUMA NEEDS
THIS EXTENSION

@ Strengthans sustanabiity loodership

SUSTAINABILITY BENEFITS

Supports cecular econamy
Reduces textile waste
Lowers carbon emissions

Supports Forever Belter strategy

Supports SDG 12 &SDG 13

° Moets risng gemand for
circular tashion
Builds loyeity among
Gen Z & Mibermials

Croates predictable
recunting revenue
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Improves competitive advartage
against Nike and Adidas
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