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Introduction 
This essay will discuss the marketing tactics of two well-known international hotels, Marriott International and Premier Inn. These two businesses were selected for a variety of reasons. J. Willard and Alice Marriott founded Marriott in Washington, DC, in 1927. Marriott now owns 7642 hotels throughout the globe, with many of them outside the United States. Similar to Premier Inn, which has more than 650 hotels and 54,000 rooms in the UK and Ireland, Premier Inn is a well-known name in the hospitality business. Despite its rapid expansion, the Premier Inn hotel chain has managed to hang on to the title of "Best value hotel" for the last 10 years running.
Discussion
About Marriot International
J. Willard Marriott and his wife, Alice, founded Marriott International in Bethesda, Maryland, in 1927. A&W Root Beer Stand was the original name of the business. Later, the Hot Shoppes concept was introduced by Marriott and given the moniker "Hot Shoppes" as a result. Marriott then built its first global hotel in Acapulco, Mexico, in 1969. When it came time to make acquisitions, Marriott chose to go with Delta Hotels and Resorts (in 2015) and Starwood (in 2016). Marriott's major selling point is that it offers basic items at reasonable rates (Lock, 2021). The growing popularity of Marriot has compelled the researcher to select them. 
About Premier Inn
Whitbread founded Premier Inn in 1987. Travel Inn was the name of the hotel at the time. Whitbread acquired Premier Lodge in 2004 and combined it with Travel Inn. Premier Travel Inn was renamed Premier Travel Inn in 2005, while Premier Inn was shortened to Premier Inn in 2007. Then Premier Inn built motels with a pool and a gym. New bedroom designs were introduced by Premier Travel Inn to eliminate the distinction between its properties, Premier Lodge and Travel Inn. During the past three years, Whitbread announced a Premier Inn £100M expansion, which began in 2008. Stratford-upon-Avon, England's 600th Premier Inn, opened its doors to guests in 2011. Some of the smaller hotels owned by Premier Inn were sold to Good Night Inn later on by Premier Inn. The market share of Premier Inn increased by 3%. There are now 72,000 rooms at Premier Inn hotels (Premier inn, 2021). Premier Inn has hotels in Ireland, Northern Ireland, the United Arab Emirates, Germany, and Qatar, with its headquarters in England, U.K. Premier Inn also has hotels in the United States, Canada, and Australia. Different business methods are used by the two hotel chains in terms of manufacturing, location, marketing, and the determination of product pricing. Additional standard rooms with a few extra amenities may be provided by Premier Inn (Marriott, 2021).
As a result, Marriott International faces competition from a variety of sources and that is why it has been chosen. They were unusual in the hotel sector because of their use of online marketing platforms as well as their business methods. Travelodge Hotels, Jurys Inn, & Holiday Inn Express are some of Premier Inn's rivals. While other hotels have bike-friendly features and provide free Wi-Fi, Premier Inn has the unique potential to draw in additional guests with its excellent cuisine. Both hotel companies are committed to helping their respective nations achieve their long-term sustainability objectives.
Marketing strategies of hotels
There are two major hotel chains in the world's hospitality industry: Marriott International and Premier Inn. Both hotels have their own marketing plans, and they've made significant changes from earlier plans, which are being addressed in this article (Kingsnorth, 2019).
The biggest hotel chain in the United Kingdom is Premier Inn. It utilises a variety of effective marketing methods, including television, radio, cinema, print, and outdoor advertising. Furthermore, other methods for promoting their businesses include direct mailing and putting on exhibits. In May of 2010, Premier Inn commissioned a commercial by comedian Lenny Henry. This advertisement's primary goal was to persuade viewers to book a vacation at Premier Inn, where a four-night stay only costs £29 per person. As a result of these weekend promotions, Premier Inn has risen to the top of the UK hotel sector. Premier Inn's spokesperson also stated that they would reward its clients by providing them with a free weekend night stay so that they may see the sights of the United Kingdom for nothing. Most reservations at Premier Inn are made online, which shows how well they use the internet. The target market is critical for every company. Premier Inn launched a weekend package for the UK's middle class; they also cater to international and business visitors (Mysoftinn, 2021).
Additionally, Marriott has used several brilliant tactics that have allowed it to rise to the top of the hospitality sector. When it comes to pricing, Marriott has a lovely approach that offers the appropriate quality at the right price while still being competitive. Location strategy is another smart approach that Marriott adopts. By establishing its hotels in naturally attractive areas, Marriott is able to attract more visitors and customers. In addition, Marriott opens its hotels near airports, well-known marketplaces, and roads to attract travellers. With Marriott, it's all about digital marketing. The company has a separate website where consumers can quickly book rooms, and they use social media sites like Facebook and Instagram to promote their brand.
There are several responsibilities that Premier Inn takes on in terms of sustainability, and as part of the 'Force for Good' goal, the hotel donates half a million meals to a UK charity. In order to achieve their food waste reduction goal of 50 per cent, they set a deadline of 2030. In 2012, Premier Inn and the Great Ormond Street Hospital Children's Charity (GOSH) formed a collaboration. To help treat youngsters with vision and hearing problems, they've collected money to construct a Premier Inn clinical facility (Kingsnorth, 2019).
The Premier Inn hotel has set a goal of reducing carbon emissions by half by 2025, and it is also working to eliminate single-use plastics from all of its restaurants and hotels by that date as well. Premier Inn is the first hotel chain in the UK to provide guests with complimentary water bottles. Their hotels are powered entirely by renewable energy sources. By 2025, Marriott has set a goal to raise hospitality skills and create possibilities for the youngster's segment, women, people with disabilities, and refugees, among other groups, and it has invested nearly $35 million toward that end. Marriott also has some responsibilities to help the United States meet its SDGs as well. Green roofs will be installed to enhance biodiversity, and water waste will be reduced. They've educated their employees on human trafficking so they can spot it when it happens. In addition, they established a reduction goal for Carbone emissions (Econsultancy, 2021).
Marketing Strategies during the pandemic
The hotel and tourism industries were severely harmed as a result of the pandemic crisis. This industry is recovering now that things have returned to normal. As a result of the new normal, both of these global hotel companies have adopted a set of rigid guidelines. The check-in time at Premier Inn hotels has changed, according to a statement on the hotel's website. Their hotels in the Republic Of Ireland, Britain, Germany, Ireland, Wales, and Northern Ireland are all set to open. Check-in begins at 4 p.m. on 7th Jul and continues until 30th Sept. Face-covering is required, as is keeping a physical distance, and all visitors must adhere to the most recent government prohibitions and laws about covid-19. In order to handle current reservations, the hotel authority made certain modifications. With the new accommodation rates, guests now have the option to cancel or reschedule reservations.
Additionally, Premier Inn hotels in Germany fully adhere to the 3G standard. When people talk about the 3G rule, they're referring to the three stages of testing, vaccination, and recuperation. Guests who want to stay at a Premier Inn hotel in Germany must provide a second dose vaccination certificate, evidence of a test result indicating that they are covid-19 negative or evidence of a recent PCR test.
This is also a priority for Marriott, which prioritises the well-being of both its customers and employees. Regarding the covid-19 problems, they carefully adhere to WHO and local government standards. When it comes to cleaning, they use hospital-grade disinfectants and air purification devices like electrostatic sprayers. Those who received the second dose of immunisation are no longer required to wear a face mask. Employees and managers who work in the foodservice are particularly trained to deal with any problems that may arise (Council, 2020).
Conclusion 
The following research has given some background information about Marriott International and Premier Inn, two international hotel companies based in the United Kingdom. There are two companies that succeed in the hotel sector. Using excellent marketing techniques, both of these hotel companies have risen to the top of the business. Both hotel chains strive to help their nations meet the UN's Sustainable Development Goals. Finally, regardless of the fact that the hospitality and tourist industries were severely harmed by the epidemic, these fields are currently seeing a comeback. In regards to the new coronavirus, Marriott International, as well as Premier Inn, are both fully following the rules and regulations.
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