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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads up very quickly.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website contains many sub-pages. They are laid out in a way that is easy for the customers to navigate. The customer can navigate using the top bar, which separates sections such as Locations, Offers, Games, Book Now, and Food&Drink.
Some of those sub-pages lead to further sub-pages with more detailed information.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the website has a “Book Now” button right in the middle of the screen which allows the customer to book their location and desired number of games.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website is a bit overwhelming to look at because it contains a lot of images with striking colours. They could use less images or images with not too many bright colours so that way it would not be tiring to the eye.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The webpage looks engaging and fun, it has high-quality images and a very modern layout. When using the webpage on the phone, the layout changes a bit, and the content is now presented vertically. The navigation sub-pages are hidden away to save space but can be accessed through the drop-down button at the top.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The imagery on the website supports what they are marketing, and they also enhance the place to look more lively and fun. The colours are very bright and suit the theme they were going for. 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The website does not include an online chat tool, instead the customer would have to look for answers by accessing the FAQs option at the very bottom of the screen or directly calling the place.

	Question 2d – How effective are the social media links on the website?


	Answer: 
The social media links on the website are effective because it links to 5 social medias which are clearly displayed at the bottom of the website and they take you straight to them providing you with more information, events, pictures/videos.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
Each service has its own page with pricing information, explanations and images which helps the customers understand their service better.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
When you click on the location sub-page and choose a location, as you scroll down, there are reviews from people, and they are very recent and up to date.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
They are presented as high quality because they have used professional pictures and very detailed and clear information about their facilities. The website shows the customer they could have a premium experience since it highlights that they offer entertainment for all ages. I would recommend the company’s service or use it myself because of the convenience and simplicity of booking parties which is useful and quick to use to organize a birthday party for someone.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Yes the prices are made clear to customers. The website shows the prices of the bowling sessions, the party services, and the food & drink options. The prices reflect the quality of the service shown because the customers can see they are paying for a very exciting entertainment experience not just the bowling part.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.  Bowling

	
	2. Entertainment

	
	3. Hollywood

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
The website appears when I type the words bowling and Hollywood.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, it does because customers nowadays like to find information and book services online which the website already allows customers to do. On the website there are prices available, different offers and they can also check locations which spare the customers the trouble of having to call and it is more convenient for them.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
One recommendation to improve the website would be to add a live chat service. The customers would be happier to get an instant response to their question. I suggested this because this feature would make the business strive more and even gain more customers as that small feature could greatly improve and enhance customer service.
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