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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 



	Answer:
The site loads smoothly, with text and visuals appearing within a few seconds. Users can begin navigating almost immediately. This seems consistent with typical expectations that websites should load in a few seconds (Aqueous Digital, 2024; Echelon Media, 2024).


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer:  
Yes, the site has multiple subpages such as “Cooking Classes,” “Events,” “Wellness,” and “About Us.” Navigation is through a top menu and drop-downs. Some menus are long, which can make it harder for customers to focus on specific content quickly.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, customers can book cooking classes directly via the website by selecting the course they are interested in and then using the online booking system where they select the course, date and number of participants before finalizing the purchase.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Shortening some pages and reducing scrolling would help. Clearer separation between personal and business content on the homepage would allow visitors to find information faster.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: 
The website looks modern, but it is too cluttered with content. When you enter the site, you wonder if you've come to the right place—whether it is a cooking class, an event description, or a blog post. The photos are high-quality, and the fonts are legible. The image quality is also good on mobile devices, but the page layout is different, making navigation difficult and requiring multiple clicks to find what you are looking for.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The website features high-quality photos of dishes and events, all in a vibrant colour palette. The photos lend a homey atmosphere to the site and help showcase the services offered

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: 
The site has a chatbot tool and contact form and phone number details are available, but there is no live chat with staff. Adding one would offer quicker support for customers.


	Question 2d – How effective are the social media links on the website?


	 These accounts show course updates and customer feedback, which help build online presence. Icons linking to platforms such as Facebook, Instagram, X and LinkedIn are easy to find. Each link leads to an active profile with updates, customer feedback and promotional content, supporting customer engagement.




	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: 
Services are grouped by cuisine type and audience, e.g., “Asian Cuisine,” “Events,” “Shop.” This makes it easy to understand what the company offers.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Customer reviews are displayed on course pages as "Testimonials" and on Google Reviews and Trustpilot. Most are up-to-date and include detailed, positive feedback about the learning experience and the professionalism of the staff.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The high-quality presentation, professional chefs, and positive testimonials showcase the company’s expertise. The focus on hands-on learning and small class sizes makes it suitable for both beginners and advanced cooks. Chef Kumud Gandhi, known for his extensive experience in fine Indian cuisine, has taught notable figures including Gwyneth Paltrow, Chris Martin, King Charles III (as Prince of Wales), Nelson Mandela, and celebrities such as Madonna and P. Diddy, demonstrating the prestige and reliability of the courses (The Cooking Academy, 2025).



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Prices are clearly listed for each class. They are higher than basic cooking workshops, but they match the professional teaching style and quality of ingredients.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. The Cooking classes

	
	2. The Cookery school

	
	3. The Culinary workshops

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
The website appears within the top search results for these terms, showing strong online visibility (Google Search, 2025).


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Websites remain essential for UK businesses because they centralise information, bookings and customer trust. Social media can attract attention, but a website presents a full and organised view of the company. Venture World (2025) notes that well-designed sites help build credibility, and King Newswire (2025) explains that they improve online visibility. Personally, I always review a company’s website before making a booking, as it helps confirm professionalism and reliability. For these reasons, websites continue to play a key role in supporting business success.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:  
Introducing a live chat function would enhance user experience by providing immediate answers to customer questions. Many people prefer real-time support rather than waiting for email replies. This change could make the site feel more interactive and may help increase the number of completed bookings
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