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[bookmark: _Toc164810195]Introduction
Hilton Worldwide Holdings Inc., an American multinational hospitality firm, manages and franchises an extensive portfolio of timeshare, hotel, and resort properties. Conrad Hilton founded the company in May 1919. The world's largest and fastest-growing industry, tourism considerably strengthens the economy of the host country (Sofronov, 2017). This paper focuses on the future prospects of the hotel and hospitality industry, as well as the steps hotels need to take and follow to obtain sustainable accreditation. It also discusses the benefits and challenges of integrating sustainability into daily operations.


[bookmark: _Toc164810196]Sustainable Tourism
"Sustainable tourism" refers to the travel industry as a whole, taking into account social, cultural, and environmental issues in addition to improving guest experiences and attending to host communities' needs. Sustainable tourism should take into account considerations for social justice, the environment, human well-being, cultural diversity, and a thriving, sustainable economy that generates money and jobs for everybody. In this case, Hilton Inc. is still concerned about sustainability.

Though its roots are in sustainable development, the term "sustainable tourism" is not always evident. The majority of people these days concur that tourism should be sustainable. Actually, tourism in all its forms has the potential to be sustainable with the correct development, planning, and management (Catan, 2019). To mitigate the adverse impacts of tourism's growing influence, including environmental implications, travel promotion organizations are advocating for sustainable tourism practices.


Accrederation and Certification of Sustainability
Hilton Inc. adhere plenty of principles to promote corporate social responsibility and to reduce environmental effect of hopitality business in order to increase sustainability.There have various certification for the hotel business like Hilton Inc. for sustainability such as Green Key and Leed.

For businesses who are unclear of which certifying body to choose, an abundance of certifying bodies could lead to a diluting of quality. This clarifies why accreditation is important. The accreditation of a certifying organization is a seal of approval signifying that it has passed a rigorous external evaluation and been determined to operate in a professional way in accordance with global norms of proficiency, objectivity, and openness. GSTC regularly monitors the certification procedure to make sure certifying bodies only grant certifications based on merit and impartiality (Durband, 2021). 
If a certification authority lacks the required accreditation, you cannot be sure that it will certify in an open, impartial, and capable manner. Problems with liability result from this. Moreover, we are aware of ostensibly impartial certifying bodies. 
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Businesses are realizing more and more that they need to adopt sustainable practices as the globe struggles to address the effects of climate change (Hák et al., 2016). Adopting eco-friendly practices benefits businesses as well as the environment by increasing operational effectiveness, lowering costs, and improving public perception. But putting sustainable business strategies into practice is not without its difficulties. Benefits Hilton Worldwide Holding Corporation will experience from sustainable business practices include:

Savings: Hilton Inc. stands to gain a great deal of financial advantages by implementing sustainable practices. For example, cutting back on energy use can lower electricity costs and lessen carbon footprint. Similar to this, Hilton Inc. can cut waste and expenses associated with raw materials by using green manufacturing techniques. 

Enhanced public image: One more advantage of sustainable business practices is their potential to enhance the public image of Hilton. Customers are more inclined to support companies that are dedicated to sustainability as they become more conscious of the effects that the goods and services they use have on the environment. This may result in more devoted clients and income for Hilton Inc (Nishi et al., 2015).

Enhanced operational effectiveness: The operational effectiveness of a corporation can also be enhanced by sustainable practices. For instance, Hilton Inc. may be able to maintain waste management reduction, increased output, and improved service quality by implementing best practices everywhere. Hilton Inc. can more effectively comply with national government requirements regarding environmental matters and other issues by putting sustainable practices into practice.
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Costs up front: The most important issue for establishing sustainability in a company is funding. As an illustration, suppose Hilton Inc. had to prioritize infrastructure spending over renewable energy.

Opposition to change: Employee and stakeholder opposition to change is another obstacle to adopting sustainable company practices. Many employees may be resistant to changes in their work processes, and stakeholders may be hesitant to invest in new technologies or processes that they are not familiar with. 

Lack of experience: Many organizations might not have the specific experience needed to adopt sustainable practices. For example, Hilton Inc. may need to have waste management or recycling experience in order to create a complete waste reduction strategy (Ferdousi, 2019).

Limited market demand: Hilton Inc. may occasionally discover that its target clients have little need for sustainable goods or services. Tahis can make it difficult to justify the investment required to adopt sustainable practices. 


In order to lessen the consequences of climate change and create a more sustainable future for Hilton Inc., the company must implement sustainable business practices. Although putting sustainable methods into effect has its obstacles, Hilton Inc. will undoubtedly benefit from them in the long run (Kanter, 2017). These benefits include cost savings, enhanced public perception, higher operational efficiency, and regulatory compliance. As a result, companies that embrace sustainability will have a greater chance of long-term financial and environmental success.
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As the hospitality industry changes, companies like Hilton Inc. will face both exciting opportunities and problems in the future of sustainability. This section examines the emerging trends and directions that are expected to impact the sustainability landscape in the hospitality sector.

Integration of Technology: Technology is anticipated to play a major role in driving sustainability initiatives in the hotel sector. Blockchain, AI, and the Internet of Things (IoT) are examples of cutting-edge technologies that have the potential to significantly enhance resource management, boost operational performance, and lessen environmental impact for the benefit of the company's future. Hotels like Hilton Inc. can identify inefficiencies and take targeted action by employing Internet of Things (IoT) devices to monitor energy and water consumption in real-time (Dangi and Jamal, 2016). Predictive maintenance and proactive energy management are made possible by AI analytics' ability to analyze vast amounts of data and detect patterns and trends. Blockchain technology can ensure the authenticity and traceability of products that are sourced ethically by assisting in the transparent management of the supply chain. By utilizing these developments, Hilton Inc. will have a competitive advantage in terms of sustainability performance as technology develops.


Partnerships and Collaboration: Sustainability in the hospitality sector will be greatly dependent on these two factors. Hoteliers, industry associations, governments, non-governmental organizations, and other stakeholders are gathering increasingly frequently to exchange best practices, foster innovation, and advance collective action toward sustainable goals (Iwabuchi, 2015).  Collaborative efforts such as collaborative research projects, knowledge-sharing platforms, and industry-wide sustainability standards aid in expediting Hilton Inc.'s shift towards a more sustainable future. Partnerships with vendors, service providers, and regional communities can also create opportunities for cooperative value creation and synergy. Hilton Inc. might be able to expand its influence and encourage positive change in the industry by working together to accomplish common objectives.


Practices of the Circular Economy: Circular economy concepts will gain traction as hotels strive to cut waste, promote resource efficiency, and create closed-loop systems for materials and resources. Hotel operations will increasingly use circular economy strategies, such as product refurbishment, recycling, reuse, and lifecycle extension. Hilton Inc. has the opportunity to look into innovative waste management techniques such food waste composting, textile recycling, and material upcycling (Holden, 2016). By embracing the principles of the circular economy, it may reduce their environmental effect, increase the resilience of their resources, and facilitate the transition to a more circular economy.


Green Building Standards: Green building standards, which prioritize sustainability, energy efficiency, and occupant comfort, will persist in shaping hotel design and construction. LEED (Leadership in Energy and Environmental Design) certifications will continue to be in high demand, which will drive demand for green building materials, technologies, and design strategies. Hilton Inc. will give top attention to energy-efficient building envelopes, passive design strategies, renewable energy systems, and smart building technologies in order to lower energy consumption and enhance indoor environmental quality (Helgason, 2016). Additionally, green roofs, rainwater harvesting systems, and sustainable landscaping strategies will become vital components of hotel architecture in an effort to reduce the effects of urban heat islands and enhance biodiversity.

Accountability and Transparency: Accountability and transparency will become increasingly important as hotels strive to demonstrate their sustainable initiatives and foster stakeholder confidence. Public reporting of environmental, social, and governance (ESG) measures will become more important as a result of investor and consumer expectations for improved transparency. In order to monitor and communicate their progress towards sustainability, hotels such as Hilton Inc. will make investments in data gathering systems, reporting frameworks, and measuring tools. Third-party certification and verification will provide reassurance regarding sustainability promises and boost their legitimacy (Dangelico and Pontrandolfo, 2015). By integrating transparency and accountability into its processes, Hilton Inc. may enhance its standing with stakeholders, draw in investment, and build long-lasting relationships.

The future sustainability of the hotel sector will be determined by creativity, collaboration, and ongoing improvement. By embracing emerging trends and employing innovative strategies, hotels can position themselves as pioneers in sustainability, creating positive environmental and social impacts while offering top-notch guest experiences. Our company, Hilton Inc., is committed to supporting hotels on their sustainable path by providing them with tools, resources, and guidance so they may lead by example and thrive in a world that is changing swiftly alongside the business. If we band together, we can create a more sustainable future for the hotel industry.
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In conclusion, the hospitality sector's acceptance of sustainability is a significant step toward resolving environmental problems and encouraging ethical business practices. It is possible that early investment costs, operational complexity, and shifting customer preferences could prove to be obstacles, but for Hilton Inc., the industry's unwavering commitment to sustainability will probably encourage innovation and collaboration (Hall et al., 2015). Sustainability is not only a fad but a long-term success strategy for the hospitality business. It fosters innovation by supporting the creation of eco-friendly practices, materials, and technologies. Cooperation amongst industry stakeholders, including hotels, suppliers, governments, and non-governmental organizations, speeds up the achievement of shared sustainability goals.

The industry's commitment to sustainability helps the environment and society at large, even outside of the financial gains. Benefits from sustainable practices include reduced greenhouse gas emissions, preservation of natural resources, and support for local communities, in addition to monetary rewards. Hotels that put a high priority on sustainability, like Hilton Inc., not only minimize their impact on the environment, but also demonstrate their commitment to corporate responsibility. The shift to sustainable practices aligns with evolving customer demands, as they seek out firms that demonstrate greater environmental consciousness (Birinci et al., 2018). It also makes hotels stand out in a crowded industry and attracts extremely picky clients that value sustainability. 

The hospitality industry is positioned to continue its journey towards sustainability in the future, with hotels such as Hilton Inc. playing a critical role in forming a more sustainable future. Businesses continue to use sustainability as a compass as they adapt to the fast-changing demands of the world. It offers value for businesses and the environment, fosters teamwork, and calls for significant change.
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