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[bookmark: _Toc34662857]Executive Summary
The tourism industry is now the world’s largest and fastest-growing economic sector. It is being as an important instrument for the development of regional and developing countries, for example,Maldive, Bhutan, Srilanka etc. People are becoming more adventurous day by day. They are showing more interest in different places around them which increases the potentiality of this industry. It positively affects a country’s economy by balancing payment, increasing employment, production and gross income. Besides these positive impacts, it has some negative impact too especially on the environment. Uncontrolled and unplanned growth of this sector can harm the environment which again can restrict future growth. Thus the environment should be protected to ensure sustainable growth of the tourism industry. This paper is going to address what is meant by sustainable tourism development, sustainable development benchmarking tool, how to achieve sustainable development growth and finally it is going show a comparative analysis between a developing country (Indonesia) and a developed country (Turkey) regarding sustainable tourism industry.
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[bookmark: _Toc34662858]Chapter one. Introduction 
1.1: Defining Sustainable Tourism Development
Sustainable tourism development is the one, which secures proper symmetry among the economic, socio-cultural and environmental aspects in developing the tourism sector. This concept was developed in the 1990s for the protection of bio-diversity. World Commission on Environment and Development (1987) explains sustainable development as the development where present needs are successfully meet without even compromising the future growth to meet the needs of next-generation(Wearne, 2017). Outside of travel, there is no tourism. Thus tourism development is highly related to sustainable mobility. The tourism industry can harm the environment due toits’ dependence on fossil foil. Besides it also increases CO2 which is a cause of Global climate change(Cornelisse, 2019). Following is a table showing how much tourism sector is contributing to the increase in Greenhouse Gas in the World environment.
	Cause
	Percentage of Carbon Emission

	Transportation
	72%

	Accommodation
	24%

	Local Activities
	4%


Table 1: Percentage of carbon emission caused by Tourism Industry (Sources: Johnston, 2013)

Because of the negative effect that tourism has on the environment, people of the planet feel the necessity of sustainable growth of the tourism industry. Thus they are more concerned regarding sustainable tourism development rather than tourism development. This paper is going to present how to ensure sustainable tourism development.
[bookmark: _Toc34662859]1.2: Why sustainable tourism development is important
Contribution of tourism industry on country’s economy is growing fast. This sector has contributed to the world’s economy by 10% creating employment for 200 million people around the world in 1998(Hall, 2019). This is a sector which requiresan unpolluted environment and yet at the same time responsible for polluting the nature of the earth. Until the last decade, this has been considered as a profitable business with no such obligations in its growth and used to get a warm welcome from almost all the government of the world(Kharazian, 2015). Tourism companies used to conduct their business based on their self-interest. They hardly had the intention of changing the business they were conducting except not to have a competitive advantage or until they were put under pressure(Åberg, 2012). But this should not be the case rather tourism industry should benefit both parts of the equation. Everyone should be benefitted whoever is involved with the business directly or indirectly. To accomplish this goal, the concept of sustainable development has been evolved. To reduce the deleterious impact of the tourism industry on the environment, tourists should be more concern regarding the adverse effect it has on biodiversity and climate change. To satisfy the needs of the current tourists and save the environment for a future generation there is no better solution than sustainable tourism development(Swarbrooke, 2010).
[bookmark: _Toc34662860]1.3: Principles of sustainable tourism development
Tourism concern along with Worldwide Fund for Nature has given ten basic principles in 1991(Thimm, 2016). And these principles are –
· The preservation and effective use of resources help a business grow in the long term run.
· Reducing waste and over-consumption can minimize environmental damage and contribute to sustainability and tourism quality.
· Promoting and maintaining cultural diversity enhances sustainability and creates a lively base for the tourism sector (Verma, 2011).
· Tourism development should be done under proper planning where continuous environmental assessments can increase the long term sustainability of this sector.
· Tourism that supports local economies and considers the environmental costs and values can reduce environmental damage and protect the economy.
· The local community should be involved as much as possible. Because it benefits both the local community and the environment. It also increases tourism experience quality overall(Chauhan, 2013).
· Tourism industry works for both the stakeholders and the public. To ensure maximum benefit is provided to both side of the equation, it should consult with both of these parties. It minimizes the number of potential conflicts within the organization.
· Training should be provided regarding the knowledge and advantage of sustainable tourism development and how to incorporate them within the organization. Providing training increases the efficiency level of the staffs at all level and thus can improve organizational ability to create better tourism experiences(Price, 2017).
· Proper marketing planning allows tourists to know about attractive tourist destination and increases their respect for the cultural, natural and social environment of that destination and enhances their satisfaction level(Higham, 2014).
· Conducting research frequently on the market environment, changes in demand of the customers and the effect of tourism activities on the environment helps tourism companies better understand their responsibilities which again benefit the customers, the environment and the industry in its’ long term growth.
Chapter Two: Sustainable Tourism Benchmarking Tool
[bookmark: _Toc34662861]2.1: Dimensions
Tourism industry tends to havean impact on three aspects of a nation including environment, society and economy(Huo, 2017). Sustainable development is required to have a positive impact on three of these sectors to maximize benefits and minimize the destructive effect. The environmental effect of tourism industry seems negative, whereas the economic impact seems positive and social affect is seen to have a mixture of both.
Figure 1: Different Dimension of Sustainable Tourism Development(Source: Carlsen, 2011)
Environmental sustainability
Sustainable tourism debate is mostly a debate regarding its impact on the environment. People show interest in visiting places which are blessed with natural resources or scenic beauty. So for business perspective tourism companies try to secure and nurture the environment around them. Both natural and built environment is essential for the tourism industry which should also be preserved for the next generation to be environmentally sustainable. Sustainability requires doing much more than just going green(Hampton, 2018).
Socio-cultural sustainability
When a place gets frequently visited by tourists, there occurs some cultural mixture. Locals may take these changes negatively even they may witness an increase in crime. Socio-cultural sustainability means minimizing these kinds of negative impacts and increase positivity regarding the promotion of cultural exchange and securing own tradition. 
Economic sustainability
The last pillar of sustainable tourism development is the economic sustainability which generally gets less attention though it is the most essential component to make a venture more sustainable. Economic sustainability means increasing linkages and decreasing leakages. Involving the local community and earning more foreign currency increases the economic sustainability of a nation. Economic sustainability tends to have attractive tourism activity, assets and linkages (Tourism revenue for all the economy) effect.
[bookmark: _Toc34662862]2.2: Indicators
The dimensions of sustainable development tourism can be divided into a group of indicators or variables which are briefly discussed in the following section –
Tourism Assets Indicators
Two main tourism assets are natural assets and cultural assets. The natural environment provides the benefit of having beach tourism, ecotourism, marine tourism, wildlife viewing, hiking, skiing, hunting and fishing. On the Other hand, cultural assets or environment benefits the tourists visiting archaeological sites, their architectures, museums, sports event and so on(Guleria, 2019). All these assets need to aggregate to identify the potential attractiveness of a place.
Tourism Activity Indicators
Most tourism companies think the total number of tourists and tourist receipts are the main indicators which can be further segregated by the type of trip and transport, the purpose of their trip and their country of origin. Such detailed information can categories tourism based on different characteristics. Based on these characteristics tourism activity indicator can identify high-value tourism and also specify average expenditure for each trip.
Linkages Indicator
As the activities of the tourism industry are complex, the impact of tourism on the country’s GDP is difficult to distinguish it from the economic contribution. Despite different instruments have been developed by WTO-OMT, yet there exist some difficulties in identifying linkages of the tourism industry. Most of these linkages occur due to the traditional method of identifying tourism industry. Two important techniques have been developed recently to measure the tourism contribution to the economy. One is the input-output analysis and another one is measuring tourism multiplier effect by satellite account(McCool and Bosak, 2016). Input-output analysis is a process of analyzing interrelationship among different sectors and different industries. It shows how the different sectors of the economy are related to each other, how the linkages occur and how they affect the entire industry. Tourism multiplier effect measures the indirect impact of tourism on the country’s GDP or the overall economy.
Leakages Indicators
Leakages in the tourism industry occur when most of the tourism assets, goods and services are imported from another or outside of the country. Several indicators can be used to assess the effect of the leakage on the tourism sector. One is using input-output analysis table to get access to the net balance of foreign exchange and another indicator is import multiplier which measures the amount of imported input required for the production of output which is consumed by the tourists(Buckley, 2015).
Besides these primary indicators, there exist some other indicators including attractiveness indicators, infrastructure indicators and scaling indicators. Which indicators or dimension will be used depends on the researcher. The more the indicator will be used in research, the more accurately it will measure the sustainability of that particular tourism area.
[bookmark: _Toc34662863]Chapter Three: Country case study on Thailand and Turkey
3.1: The STBT model
The STBT model is designed based on different dimensions and the interaction among different dimension of the sustainable tourism industry (assets, linkages, activities, leakages, attractiveness, infrastructure and so on). The following figure shows some connected issues regarding tourism sustainability. STBT methodology will be conducted on one developing country (Thailand) and another developed country (Turkey). The indicators will be marked from 0 to 100 to show their attractiveness to acquire sustainability in the tourism industry.
[image: ]
Figure 2: The Framework for STBT Model(Source: Geetanjali., 2010).
A. Asset-Activity: A country’s ability to increase the value of the tourism sector.
The link between asset and activity shows a country’s capability of how much it can take advantage of its assets. If the value of the activity is lower than the value of the asset, it indicates that the place attracts fewer tourists. In Thailand, the number of tourist’s visits are higher. Thus the STBT model suggests Thailand increase the time length of the tourist’s stay in the hotel. Due to some political issues, the number of tourists visiting this is decreasing. 
A. Activity-Linkages: Tourism sector’s contribution to the overall economic development.
This connection presents how much the tourism sector can contribute to a country’s overall economic development. If possible, the tourism industry should promote other activities which are connected to the industry and have a positive impact on the growth of the economy. The tourism sector of Thailand creates fewer linkages to the overall economy. Though there exist fewer tourist activities in Turkey, the tourism industry creates more linkages to the economy.
B. Linkages-Leakages: Determining if the industry could be more beneficial to the local economy.
By analyzing the connection between the linkages and leakages, tourism companies should always find a way to minimize leakages and involve the local community to boost up the local economy. In short, leakages should turn into linkages and should be connected to activities of the local economy. The country Turkey shows a better score in Leakages comparing Thailand.
C. Activity-Sustainability: Determining the sustainability of tourism activities.
Sustainability of tourism deals with two issues. One is its impact on society and another one is its’ impact on the environment. The environmental issue presents the current environmental condition of the state and the impact of tourism activity on the environment(Patterson, 2016). The social issue deals with the tourism industry’s ability to create jobs, offer quality jobs and amount of Tax it is providing to the economy.
D. Activity-Infrastructure: Determining the feasibility or viability of the infrastructure.
Activity-Infrastructure measures whether the industry can bring sudden changes in the organization’s infrastructure according to the needs and demands of customers. Turkey tends to be lagging in terms of infrastructural development. Thailand has the potential for sustainable tourism development due to its’ feasible infrastructure.
F. Attractiveness-Activity: Determines whether the country is attractive enough to enhance tourism activities.
Attractiveness is the key reason why a tourist chooses a destination to travel. The more attractive the place is, the higher is the probability that it will have a positive impact on tourism activity.Due to the criminal activities and political instability, Turkey has lost its’ attraction to a few tourists which should be recovered soon to ensure sustainability in the tourist sector. Concerning the current condition, Thailand provides better aspects of sustainable tourism development.
[bookmark: _Toc34662864]Chapter Four: Concluding Remarks
Conclusion
Sustainable tourism development is a new concept which has become the centre of attraction for tourists around the world. The tourism industries are now well informed regarding the concept of being sustainable and the importance of it. The purpose of tourism industries aren’t the same rather it depends on the type of the country. In most developed countries, for example, Turkey, the development in tourism industry means gaining sustainability whereas in a most developing country like Thailand the purpose of tourism development is survival. Whatever the purpose is, tourism development should be sustainable to make it profitable for everyone related to the industry. Though there is no specific framework for sustainable tourism development, yet the STBT modelcan be used to gain sustainability in tourism development.
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